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Retail-Industrial markets 
among nat/em's strongest 
F ueled by population that is expected to outpace the rest of the nation. the Inland 
Empire ranks as one of the country's 
top real estate markets between now 
and 1995, according to a new report 
by Kenneth Leventhal & Company. 
Led by sttong retail and indus-
trial activity, the Inland Empire-
Riverside and San Bernardino coun-
ties -is ranked secood behind Los 
Angeles in tenns of projected real 
estate growth over the next four 
years. The only other California 
Please see page 28 
At Deadline 
South Taxiway PJ:.oj_ect 
Underway at ONT 
Conu.ruction hu beaun on a SIS million 
I&Xiway a1 Ontario International Airport (ONT) 
aoootding 10 Loa An&elea Boanl d Airpon Com-
miuionen President Robett A. Otick. 
-rhe oew IOtllh t.uiway u Onwio Allport 
will improve the ufcsy and operational effi=ncy 
of the aidield," taid Otick. "and is an<X.ber step in 
the on-toin& development of ONT." 
"ONT now serve• nearly 6 million mnual 
pauengen and il handling a tittle more than 
Z80,000 toni of air frciaht as well." oaid Zcmen, 
"10 Out is aptCICd 10 be a very octive airpon m 
rhe 90s." 
The south ta.tiway construction COOIBCl was 
awarded to Matich Construction of Rivemde. 
The projeCt il Jeheduled for completion in July 
1992. 6. 
by Phillip L. Diment 
lnl11nd Empire Bu•lnN• Joum•l 
t seems that in lime of crisis, lhe 
Metropolitan Water District of 
Southern California (MWD) is always 
there to save us wilh new answers to 
age-old problems. 
WATER RELIABILITY. It's !he 
same problem today as we faced 50 
years ago. The MWD 's partial 
answer to the problem came in the 
fonn of a new plan to build a major 
reservoir in the Domenigoni Valley 
near Heme1. The reservoir is expect-
ed to bold nearly 800,000-acre feet of 
water (one acre fOOl is about 326,000 
gallons of water-the amount used by 
two Southern California households 
in a year). 
"When completed in 1999, this 
reservoir will hold nearly as much 
water as the state's Castaic, Pyramid, 
Perris, and Silverwood lakes, and 
Metropolitian 's Lake Mathews and 
Lake Skinner combined," observes 
MWD general manager Carl 
Boronkay. 
In MWD's recent "FOCUS" pub-
lication, the decision to build the 
reservoir was painted as a "rich bal-
ance among the needs of nature and 
people." The Distric1 accomplished a 
very important goal in claiming the 
area for a reservoir as they were also 
able to set aside some 2.000 acres of 
adjoining land as "unspoiled territo-
Journal to Quayle ..... Journal to Quayle 
o ou Re d Me? 
While campaigning for a second 
term i.n office, Vice President Dan 
Quayle stopped to visit two Inland 
Empire businesses during his four-day 
trip to California, arriving at Ontario 
Airport at 10:10 p.m. on Thursday, 
January 17 and leaving lhe next day. 
In response to the Inland Empir~ 
Busin~ss Journal's question as to 
what importance this area is to his 
campaign. Quayle said, "California is 
very imponanL I've been here 19 
times since I have been vice presi-
dent.. Nineteen times in three years is 
not a bad track record. I'll be back 
many more." Specifically, Quayle 
said he has been in lhe Inland Empire 
"two or three times." 
Ironically, he did not make mention 
of a planned excursion the next 
day ... an afternoon of golfing with Bob 
Hope and former President Gerald 
Ford in Palm Springs. 
While here. Quayle visited Wyle 
Artl•t'• NHJderlng of MWD'• pl•nned ra«Volr In RIWH"IIId• County. 
ry ... a designated wildUfe area lhat will (SCWC), in a typical year California 
protect endangered species like receives some 193-million acre feet of 
Cooper's hawk, California horned water in the form of rain or snow. and 
lark, San Diego horned lizard, mostofthatfallsnonhofSacramento. 
Payson's jewelflower, and !he Engel- "A major portion of this water, rough-
mann oak." ly 85 percent, is used by agriculture, 
But according to a recent South- with residential using only I 0 percent 
ern California Water Commiuee and industrial, government and com-
(SCWC) report, California's water mercia! usmg only five percent," said 
challenge is deceptive. "We are a McBride. "But even with agriculture 
water-rich state. Plenty of rain and using that much water, this is still very 
snow falls to meet our residential, much a business issue-who wants to 
industrial. agricultural and environ-
mental needs. Yet we consLantly live 
in the threat of a devastating drought" 
According to Ron McBride. exec-
utive committee member of the 
Southern California Water Committee 
Laboratories in Norco for 
a detailed briefmg on their 
plans to design the 
National Arcospace Plane, 
which will be designed to 
lift off from airports and 
fly 25-times the speed of 
light to reach furure space 
stations. Another stop 
included Lockheed Air-
craft Service Co. in 
Ontario. 6 
build busmess in an area where you 
cannot have water. Everyday I am 
amazed at the nwnber of people who 
seem to be packing up and moving to 
olher states. Businesses require water 
Pletts.~ SMJ pttge 21 
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This Month in the Inland Empire Business Journal 
About the Cover 
U you think about it, the Inland Empire is truly the place to be 
when i1 comes to leisure. Pictured here, a snow boarder takes 
advlllltage of Snow Valley's powder and Wlcrowded nms just 
20 miles notth of San Bernardino. If you like golfing or just 
fun in lhe sun. Pabn Springs is the place to be all year 
round. What about sa:nic hiking? Beautiful Mt Baldy is just a 
few miles nonh of Montclair. Oh, let's not forget the Pacific 
.even in !be Inland Empire, it's just a short drive away. 
(photography, 1991, Bob Torre:, SMw Valley Ski Resort. 
Cover design., TerryU Smith -I"Jpe and composition by Phillip 
toGrowOn 3 
reliability! It's a concern that's now 
more important than ever. Already our 
supplies £rom the Colorado River have 
been cul60 perceru. What strategies is the 
MWD doing to ertSUre adequate supplies 
Nightmare-The RTC 17 
tre '90s? 
Discover the nightmares of company 
involvement in RTC litigation. How can it 
be avoided? 
Inland Empire Retailers Experience 
Growth Despite National 
Sales Slump 18 Floo oot why more retail square footage is 
now being generalfd than wb.at the popu-
lation can or will support even if the econ-
omy was in better shape. 
Farming Goes Public 19 
What are marXet nighJ.s? Are they old 
fashioned or- are they the wave of the 
future? 
Anatomy or a Thrnaround 24 
Why does former space systems engineer 
and renown speaker, Russell Seely refer to 
a turnaround situation ? 
Airline Traffic Difficulties Impede 
Tourist Business 51 
Just What i5 an Accredi~ Ad 
11 Why Should. You Care'! 
The Coachella Valley lost an estimalfd 
whopping S44 million because of poor 
travel arrangements. 
ad agency accreditation one of the 
~of quality and Hotel Executi~es in the 
Inland Empire 
(; ~ d ~~ 
-s :;-.~ 
~~ Real Estate ~ ~ Working Capital ~ ~() Busine.Ys Acquisition Q.. 
~ &jwipmml Pwchase • ~ 
SIMPLIFIED PROCESSING 
Western Community Bank is the 
Inland Empire SBA Expert 
Call one of our "E:xtra Effort" officers 
or visit one of our offlces today. 
"SUPER. PREMIER PERFORMING BANK" 
2ND YEAR IN A ROW 
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to overcome. 
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High Desert City Asks for Amendment to 
Constitution to Allow Gaming in California 
by Phillip L. DimenJ 
Inland Empire Business Journal 
Secretary of State March Fong Eu has given a Los Angeles 
County man permission to 
resume lhe decades-old 
crusade to establish Las 
Vegas-style gambling in 
California. 
Where would this 
haven be located? 
Where else but Adelan-
to, population 11,000, the 
fastest-growing entertain- L----~-A-:-d-:-e-:-lanto-:-i s_n_o_w--:th-e-:h-oLm_e_o-:f:-th-:--e -:-H:7i-:'gh 
ment center in the High Desert and maybe Desert Mavericks. Owned by the San 
soon, Southern Califorma's newest money- Diego Padres, a major league team, the 
pit Mavericks were, last year, ranked number-
Seems strange, doesn't it? For years one for their division. The stadium saw 
Adelanto has been regarded as nothing but full capacicy at every game. "We even had 
a "chicken-farm community." "This is not people outside sitting on the grass because 
the case anymore." says Adelanto Council- we just couldn't hold any more.'' said 
woman, Bettie Morris. "Not only is Ade- Morris. 
lanto one of the last places in the Inland Blackjack in California? 
Empire where you can fmd affordable Today, Adelanto is betting on new eco--
housing. wilh 1991 new home growth nomic prospericy. Already the location of a 
pegged at 300 percent over 1990, it is also 25-table poker casino, the city hopes to 
becoming a maj<r entertainment center." soon be the center for California's first-
Baseball Blitz .-.~;,;,;~=::.;.;,;,t--v--tr:v::-rT.:Y.:"'I. ever Blackjack casino. 
In 1990, the city According to Mayor Ed 
completed con- Dolinger, some 60 percent of 
struction on a the weekend gambling in Las 
minor league Vegas is from California residents. "That 
baseball stadium. represents some good money ... moncy that 
INLAND EMPIRE BUSINESS JOURNAL • PAGE 5 
could be kept in our own 
state," says Dolinger. ''If it 
works, it could be a real 
'boom-tool'." 
Currently the city is ask-
ing for an amendmeru to the 
Constitution. It's an issue 
that would have to be put on lj,.,••••~ 
the November 1992 ballot 
by peLitiort "Right now we 
have people out collecting 
signatures," says Mayor 
Dolinger. "So far we have~================ 
400,000 of the 600.000 signatures that we 
need. It's a state initiative that would be 
called, 'the People's Experimental Ganung 
Act,' and if it is successful, it would put 
gaming in the cicy of Adelanto only for the 
next 28 years. 
Dolinger feels that most voters will see 
has before. I am skeptical that the majority 
of the voters in California are prepared to 
embrace Las Vegas style casino gam-
bling." 
Please See Page 16 
some good in the issue, especiallyra;s=th=e===+=====:::::;------, 
gaming would only be allowed in 
Adelanto ... and not in their back-
yard. "We would have a full gam-
ing commission ... the High Desert 
would be like a regular Las 
Vegas." 
Others feel Adelanto is not yet 
playing with a full deck of cards. 
"This is not the first time this 
issue has come up in California," 
says Terry Caldwell, mayor of 
nearby Victorville and vice-chair-
man of the Victor Valley Econom- ~"-----'--1;.)-__.__._..~--....,...-e::f 
ic Authority. "It's doubtful that 
this issue will be any more suc-
cessful m voters' minds than it 
IF YOU WANT TO DO BUSINESS IN THE INLAND EMPIRE ... THIS 
IS THE MOST IMPORTANT BOOK YOU'LL EVER OWN! 
THE INLAND EMPIRE BUSINESS JOURNAL ANNOUNCES THE 1992 BOOK OF LISTS 
..J What is the 1992 "Book or Lists?" 
The lmt unique and definitive resource publication listing 
the Inland Empire's largest companies in 43 business industries! 
..J What Company lnf01111Btion is Included in the 1992 "Book or Lists?" 
• Company name, address and telephone number 
• Type of business, size and emphasis 
• Key executives and decision makers 
-.[ What Geographic Information About the Inland Empirt is Included? 
• 40 city P"Ofiles and two county proftles fe<~turing: 
-City council directors 
-Planning commission members 
-Chamber of Commerce directors 
-Community services 
-Various other department heads 
(i.e., mayor, city manager, police chief, fire chief, etc.) 
..J Wbat Industry Knowledge Can I Gain From the 1992 "Book of Lists?" 
38 special editorial fe<~tures are published within the 1992 "Book. of Lis IS." 
Each deals with up-UHiale 1rends in selected industries. Editorials arc written by 
narlonally-lmown figures and key executives in the Inland Empire. 
-/ What Will the 1992 "Book ol Lists" Do ror My Business? 
It will (I'OVide you with a reference guide about hUiklreds 
of the Inland Empire's most ):l'cstigious companies. 
Recei~e your copy ot this 
refennce guideTodlly! 
.---------------, I Name: 1 
I Company: 1 
1 Address: ________________________ • 
I City: _____________ State: __________ • 
I Zlp: ___________ Phona #: ( I 
I v .. , I wex~ld like to order the 1992 ~Book ollls~" I 
__ 1 copy for $27.50 (please Include $2.50 P/H) I __ 10 copl" for $247.50 (10% dlscountlpleasa I 
I Include $7·50 PIH) SPECIAL OFFER-. I 20 copies for $440.00 (20% $ 
--discount/please Include $12.50 PIH) 45.50 
I
I _ I would also like to aubscrtbe to the lnllnd 
1
1 
Empl,. Su5/TWW~ Journal now only $18 for 12 
Issues with the purchase of one Of' more 1992 I "Book of Usta. • Thlslnclucte. the 1992 Economic I 
Forecast Publication! 
I PIN• encto• c:hedl or money order and mal to_ I 
I b'-4bpll"l!Bui-,Jo.MI I 3%31 EM Gtulti loed,Soolle491 
I Ontario, CA 917~1 Tolalemount encloMd •---- I l'ltolle: (714) 391-lt15 
L ---------------~ 
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N E W S M A K E R S 
Richard J. Heclcmllnn, chai17TilJn of the board, 
president and chief e.ucUJive officer 
of U.S. Filter 
U.S. Filter Corp. Acquires 
lllinois Water Treatment 
From ALCOA in ASTI 
Purchase 
pALM DESERT, Calif., Jan. 6, 
1992- United States Filter Corp. 
announced that it has completed the 
acquisition of Alcoa Separations 
Technology, Inc .• (ASTI) formerly a 
subsidiary of the Aluminum Compa-
ny of America, or Alcoa. The pur-
chase price for ASTI was $31.6 mil-
lion. 
The $31.6 million deal is struc-
tured as follows: $2 million in cash; 
$22 milHon in U.S. Filter convertible 
preferred stock carrying a three per-
cent coupon for the f1rst three years 
and convertible to U.S. Filter com-
mon stock at $25 per share; and a 
$7.6 million two-year note. The note 
will be reduced dollar for dollar by 
operating losses, up to $5 million, at 
ASTI for the first three quarters fol-
lowing the closing. 
U.S. Filter is a leading clean 
water environmental authority, and 
with the completion of this latest 
acquisition, one of the largest water 
treatment companies in the country. 
ASTI is comprised of three busi-
ness units, the largest of which is Illi-
nois Water Treatment located in 
Rockford Ulinois, with sales offices 
in Chicago, lllinois, Cincinnati, 
Ohio, Newark, New Jersey and 
Houston. Texas. 1be IWr facility is 
approximately 150,000-square feet 
located on 13 acres., and will report 
revenues or ~pproximately $70 mil-
lion for the calendar year ended 
December 31, 1991. 
IWT is one of the leading water 
trealmellt companies in the U.S. and 
specializes in bigbpurity technolo-
pea. such • revene osmosis, ftltra-
tion, softeners, ion exchange, mem-
brane filtration, and other specialty 
separations. 
IWT was a pioneer in the devel-
opment of ion exchange technology. 
As early as 1942, IWT already had 
supplied more than 50 deionizer 
installations throughout the U.S. 
"Over the past 18 months, U.S. 
Filter has been transformed from a 
small equipment manufacturer to one 
of the world's largest vertically inte-
grated manufacturers dedicated 
exclusively to the design, engineer-
ing, and production of equipment 
and systems for the treatment of flu-
ids, from ultra pure water to sewage 
treatment facilities," said Heckmann. 
U.S. Filter is headquartered in Palm 
Desert, Calif. 6. 
Environmental 
Researcher at Ford 
Appointed to Engineering 
Faculty 
Joseph M. --====--. 
Norbeck of 
Ford Motor 
Company, one 
of the automo-
tive industry 's 
best known 
environmental 
researchers, has 
been appointed 
professor of environmental engineer-
ing at the University of California, 
Riverside. 
In addition, Dr. Norbeck will be 
the director of the new Center for 
Environmental Research at UCR, 
conceived as a cooperative venture 
among scientistS and engineers from 
industry, academia, and governmen-
tal agencies to solve environmental 
problems in the air, water, and soil. 
He will also be a research associate 
in the Statewide Air Pollution 
Research Center at UCR. 
Norbeck, 48, arrived at UCR in 
January. "He's going to put UCR on 
the map, literally, in environmental 
engineering," said Susan Hackwood, 
dean of the UCR College of Engi-
neering. "He brings a wealth of 
knowledge and a wealth of experi-
ence in an area we curren!ly don't 
have." 
Norbeck becomes the first facul-
ty member appointed in the environ-
mental engineering program of the 
College of Engineering, established 
in fall 1989. UCR is one of just a 
handful of engineering colleges in 
the nation that offer a degree in envi-
ronmental engineering. 
Norbeck, recognized as an inter-
national expert on air quality and 
aunospheric chemistry, said he was 
attracted to UCR by the "challenge 
of being involved in the development 
of a new college on the ground floor. 
"I've felt for a long time that we 
needed to get into the engineering 
curriculum an awareness of the envi-
ronment," Norbeck said. "Secondly, 
with the concept proposed by the 
UCR Development Office for the 
Center for Environmental Research, I 
believe there is an opportunity to 
provide a catalyst to foster collabora-
tion between industry and govern-
ment that will focus on solving envi-
ronrnental problems, not just creating 
and meeting regulations." 
Norbeck was manager for Ford 
Motor Company's chemistry depart-
ment, which is responsible for envi-
ronmental research m a variety of 
areas, including atmospheric chem-
istry, vehicle emissions, health 
effects of vehicle and manufacturing 
emissions. waste water treatment, 
and environmentally conscious man-
ufacturing, among others. 6. 
Big Pencil for Big 
Contrbution 
Palmer Cable Vision launched the 
start of 1ts Cable m the Classroom 
with Dr. Larry Chase, assistant 
superintendent of the Coachella Val-
ley Unified School District, signing 
the flfSt agreement. Palmer will pro-
vide cable hookups and free pro-
gramming at an estimated expense of 
$100,000 to schools in the area. 
CVUSD trustee Marge Freeman and 
Stephen Merritt, Palmer's general 
manager, watch the signing. t:. 
Inland Empire 
Local TV News 
Presented by the 
Inland Empire 
Business Journal. 
Monday thru Friday 
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Japanese Immigrants Seek Freedom 
Those on VIsas Likely Will Return as Immigrants 
Japanese citizens who come to the United States to work or study and then return to Japan very like-
ly will come back as immigrants to 
live permanently in America, UC 
Riverside sociologist Masako Ishii-
Kuntz has discovered. 
"Many who have sojourned to the 
United States on visas find they can-
not readjust to life in Japan. and return 
to take up residence in America," she 
said 
"The new Identification does not 
mean the immigrants try to throw off 
their Japanese ethnicity. however," 
said Ishii-Kuntz. 
An assistant profes-
Other important realities figure in. 
too. Japanese citizens who have 
become Americanized are not accept-
ed back into mainstream Japanese 
society. Children especially are stig-
matized. 
Those who have come to the United 
States to work and then return to Japan 
are regarded as "gaijin," which means 
fore1gners. 'They are regarded as out-
siders, as dev1ants. because they had 
very different experiences," said fshii-
Kuntz. 
Some Japanese companies with 
interests in the Uni ted States offer 
seminars to workers before they come 
here, suggesting 
sor of sociology, 
Kuntz is studying 
how recent 
Japanese immi-
grants. known as 
Shin Issei, form an 
ethnic identity in 
America. 
Some Japanese companies 
with interests in the United 
States offer seminars to 
workers before they come 
here, suggesting how not to 
be "tainted" by American 
exposure and how to 
preserve the Japanese way 
of life, especially for the 
children. 
how not to be 
"tainted" by Ameri-
can exposure and 
how to preserve the 
Japanese way of 
life. especially for 
the children. Often, 
however, this is not 
successful . 
"Japanese 
sojourners, those 
who come here to 
work in Japanese 
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THE IMPAcr oF 
TECHNOLOGY 
ON THE CREATIVE 
PROCESS 
] IE SECO\D A \i'\ l'AL 0ESEHT CRE. \ Tl' E CO\'FERE:\CE 
ho'itctl by the Inland Empire .\d Club & the Desert .\d Club 
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leading ad' crci,ing anJ m:Jrkct-
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~ BBDO, Chiar/D<~~/\ I oJo. Crc\ 1\d\ cnising. anti J \\ 'llr~.:r 
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buffer luncheon 1s rncludcJ. 
For more mfornution. c..tll 
( 71-i) 625-6CJX6. 
n[~C) l<J membe~ of I 
A \F'-afilliatc:d nd cluh, 
S()C) nil others J 
l 'l•urr•<~• itlrmu'lfll l·tdmdwn _ I 
Ishii-Kuntz 
maintains that 
immigrants from 
mdustrial countries 
r.:rrive in the U.S. 
for two principal ftrmS, don't want to 1----------------------------
reasons. First, they 
seek economic opportunities that they 
are deprived of in the home country. 
Second, they seek social and psycho-
logical support that they were unable 
to obtain in therr home country. 
While she is studying Japanese 
immigrants, she believes her theory will 
be borne out among other nationalitielo. 
Ish1i-Kuntz, herself a Shin Issei, 
finds that a common thread links 
immigrants of the last two-and-a-half 
decades. They are what she has termed 
"social-psychological refugees"-per-
sons who in one way or another were 
unable to adhere to strict Japanese 
custom and have sought refuge and 
fulfillment in America. 
"These are people who did not 
quite fit," said Ishii-Kuntz. They arc 
nonconformists who were not accept-
ed for their own worth. 
"I am frnding out that the more they 
are different or psychologically alien-
ated in Japan, the more likely they are 
to immigrate," said Ishii-Kuntz. 
Some. for instance, have lived as 
social outcasts as children of divorced 
parents, or as divorcees themselves. 
Divocce is condemned in Japan. Some 
were more devoted to their own fami-
ly than to the workplace and were 
frustrated in their colleagues' and 
employers' lack of accommodation. In 
Japan, workers who would rather go 
home to their families at quitting lime 
rather than continue working with 
their colleagues are ridiculed as "home 
boys" and are ostracized. 
go back. Not 
because of lack of opportunity, but 
because of the non-fit," said Ishii-
Kuntz. 
Describing the immigrants as 
social-psychological refugees does not 
simply imply they are down and out. 
To the contrary, the vast majority are 
comparatively well off, and did not 
come to the U.S. out of desperation. 
They tend to be much more educated 
and much more likely robe 10 profes-
sional and managerial occupations 
than immigrants from other Asian 
countries or the total U.S. population. 
In the process of putting down roots 
in this country, they seek out a net-
work of moral support or friendship 
from the class of people they would 
emulate. In most cases that is the 
white maJority. 
Should they feel rejected in the 
quest, they tend to change or adapt to 
form a different ethnic identity or 
alignment. Most likely they will resort 
to the safety of Shin Issei, or minority 
Japanese. In any case, almost none 
will choose to rerum to Japan to Jive. 
Perhaps the most important factor 
in coming to 
America is their 
perception that 
they are "fmally 
free," she said. 
In America, 
they can "do 
what they want 
to do."~ 
-
Masalco lshii-KUIIJz 
Asst. Prof. of Sociology UC Riverside 
Providing Quality Business Insurance Since 1976 For ... 
• Contractors • Apartment Buildings • Shopping Centers 
• Office Complexes • Industrial Buildings • Hotels! Motels 
• Manufacturers • Workers Compensation • Restaurants 
• Mobile Home Parks • Bonds • Retail Stores (all types) 
· Umbrellas 
Compare! Call (714) 981-5210 
(800) 444-4844 
Hamilton Brewart 
INSURANCE 
1294 WEST 7TH STREET 
UPLAND 91786 
Ad Deadline For March 
Issue is February 20th 
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Editorial 
Gaming in the Inland Empire 
Right now, as you read this editori-
al, signatures are being collected to 
allow Las Vegas-style gambling in Cali-
fornia. lf this initiative is placed on the 
ballot, and if it passes, gaming would be 
allowed only in the city of Adelanto 
(located in the Victor Valley). 
ifomia spending sprees. In Nevada, citi-
zens do not pay state income tax and 
businesses do not pay state corporate 
income tax ... all courtesy of the gentle-
man who invented Blackjaclc. 
Already 600,000 of the 1 million 
signatures needed have been collected. 
If enough signatures are collected, and 
they will be, this initiative will appear 
on the November ballot.. 
Stop for a minute and consider the 
implications. Today, some 60 percent 
of the total weekend revenue seen in 
Las Vegas is directly anributable to Cal-
This is not the first ume such an ini-
tiative has come before you, the voters 
of our state. Three times prior, this 
issue has been solidly defeated. Now 
we again must make a decision. Do we 
need the revenue'! 
Let's thinlc carefully about the situa-
tion. It's an issue that we must take 
seriously .l\ 
Affordable Housing 
As each year passes, the ability to 
fmd affordable housing in driving range 
of Southern California metropolitan 
areas becomes inaeasingly difficulL 
Today, affordable housing can be 
found 80 miles north-easl of Los Ange-
les in the Victor Valley (Apple Valley, 
Victorville, Adelanto and Hesperia) and 
70 miles due east of Los Angeles in 
Banning and BeaumonL 
In this time of economic disparity, 
our government needs to rethink the 
economic benefits of developer-mandat-
ed housing wbicb families can purchase 
for $60,000 to $100,000. These need 
not be luxuriotL'I mansions. Rather, rhey 
should be small [1,500 to 1,700 square 
foot] one and two bedroom units or con-
dos. 
Consider the positive economic 
spin-off when families can at least make 
it to the flfst rung of the home-owner-
ship ladder. With home ownership 
comes equity and tax savings. New 
home-owners now are able to buy and 
sell. They are able to save. Most of all. 
they are able to get our economy moving 
again. 
Much like a food-chain, today's 
business growth is highly dependent on 
affordable housing~ 
On Norton Air Force Base 
What can we say, except that it's 
time for a new leadership in the strug-
gle lO commercialize San Bernardino's 
500-acre Norton Air Forte Base. 
It's now been CYYer a year since the 
bid process began. The ll'lland Empirt 
Businus Jo~~rNll was informed recently 
by Pentagon 90UrCCS that the Air Force 
may move out sooner than expected. 
The time cloclc for a S5.5 billion deci-
sion has expired. Action needs to be 
taken. 
Marshall W. Julian, the Inland Val-
ley Development Agency's interim 
deputy director has infonned us that a 
21-member well-represented citizen's 
advisory committee has been fonned to 
evalurue proposals. But it seems today 
that the toughest decision they face is 
finding the time to meeL 
How much of this bureaucracy can 
we take? How long will the San 
Bernardino economy be held in sus-
pended animation? Unnecessary com-
mittees can only slow down the process. 
The time for a decision is yesterday .l\ 
The 1992 Book of Lists 
The 1992 lnla!ld Emptrt Businus 
Jownm's Book of Lists will be put to 
use by more than 100,000 business peo-
ple in tbe Los Angeles five<oonty area. 
An investment in this reference 
guide is • invesunent in your business. 
The Book t1f Usts conlains accurate, up-
to-dale lislings of the top prefonning 
businesses in over 40 key industries. 
As well u informative editorial and 
deaailcd foeutea on every Inland Empire 
Dear Editor: 
I IUmded tbe 1992 Ecmcmic fae. 
cast Conference oo January 9, 1992 I 
Wll w:ry impeacd with your speakers, 
llld it wu well organized. I walked 
away wilb a lot ~ good infomw.ion, 
city. 
We hope you'll like our '92 book, 
and we hope you get the message that 
JEBJ artist Terryll Smith depicted on 
our cover: The un-scathed arms and 
hands of technology cradling a shrink-
ing global marketplace. We feel there 
are many local economic solutions to 
our economic woes, but the real recov-
ery depends on global initiative. 6 
and with food for thought to think 
abouL It was a wonderful conference. 
Please put me on the mailing list 
for the seminar you are planning in 
April. 
Sincerely, 
------------------------------------~M~~-~~~~~-------
FEBRUARY 1992 
U.S. Citizenshlps Now on Sale for $1 Million 
A recent proposal would now allow aliens to receive a bonofule U.S. ciliunship if they 
illvest a minimum of $1 milUon ill the U.S. economy. Is this fair? Htar whaJ top arta 
authoritiLs have to say about this critical issue. 
Kathleen Banvs istbe lnteT7UJiionalTrailt 
Specialist 111 the Rt~tnidt. Communlt! CoUege 
Ctll1er For lllltrMiioll41 Trade Development 
(CITD). 
In the midst of increasing global compeuuon, more and more U.S. businesses ~e 
preparing for international expansioo (i.e. exporung, jo~t.ven~res er.c ... ). However, paruc-
ularly for small businesses, the time and expense of this mevnable effort can be challeng-
ing. . . 
The investment immigration provision of the Immigration Act of 1990 (whtch wtll 
triple the number of visas based on wealth and business skills from about 54,000 to 
140,000 per year) can offer some positive implications for smaller California fl!l1lS who are 
planning to expand globally. As well, the new act's "investment visa" program has the 
potential to assist the staggering California economy. _ _ 
The investor program portion of the new law requires immigrants to invest a nurumwn 
of U.S. $1 million in a business that will employ a minimum of 10 American workers. 
These investment dollars could mean a new source of otherwise scarce invesonent capital 
for smaller fli1llS seeking international expansion, new ventures, research and development 
funding, or plain survival. 
For example, we see so many small and new venture type businesses at the Center For 
International Trade Development (CITD) who have real mtemational expansiOn potential 
but who also have little access to investment capital needed to propel the expansion. The 
proper mix of immigration investment capital and local business proposal can create a win-
win venture for both the immigrant investor and local business owner/entrepreneur. In 
addition to investment capital assistance, these local businesses could benefit from the 
business skills that will come with the investment dollars. (The panicipation requires the 
immigrant investor to actively panicipate in the business venture.) For example, (a.OO again 
from an inLemational trade perspective), many of these potential investors (like those from 
Hong Kong seeking to leave the colony before it reverts to the rule of lhe People's Repub-
lic of China in 1997 and other potential investors from Taiwan, South Korea, etc.), have 
more practical experience in exporting, importing, developing international contracts and 
other global business practices than most small California firms. 
To many small businesses, the drawback in utilizing the act's investment provision as a 
source of needed investment capital is the fear of losing control or "say so" in the new ven-
ture. One CITD client, Bill \bn Gremp of Asian Technologies. a theme park nde manufac-
turer, says that the idea is very attractive but he worries about losing control over the com-
pany's innovation. However, the investment provision docs allow for the investment to be 
in the foon of indcbiDCSS. 
In today's staggering economy, the success of small busmess is crucial. In California. 
where small businesses are responsible for a large percentage of the state's employment 
base, any assistance to these businesses will likely be of benefit to the state's economy. 
Under the "investment visa" program of the lrnmigration Act of 1990, up to I 0,000 of the 
"investment visas" will be issued annually in the U.S. (as of October 1,1991). This means 
that the investment program could bring nearly U.S. $10 billion in new investment and 
100,000 new jobs each year to the United States. How many of these invesonents dollars 
and new jobs will come to California? California must keep in mind that other states and, 
moreover, other countries are competing foc the same investment dollars of the world's 
wealthy immigrants-to-be. tJ. 
Difficult to Prove 
Jack Kyser, 
Chief Ecqnonnst andDlrtcwr of Progam 
RutartltaNI DneiDpmnJt for the 
E~nolttic Deflelo~rttCorporatian of 
Los A ttgtk.r Cot11111 
Th.e. new immigration law should have a "moderately" positive impact on the 
econorrues of Southern California and the nation. The reality is that we are experiencing 
both recession and restructuring, the Iauer is result.ing in job losses in a wide range of 
industries rrom defense to fmancial services, retailing and transportation. Economic and 
job growth in 1992 is going to continue to be anemic, so any new investment that would 
create jobs is going to be very positive. 
We are not going to see a repeat of the Canadian experience-a massive inflow of 
investment-with this type of immigration legislation. Canada benefiucd from "night" 
from Hong Kong in anticipation of the 1997 take over by the People's Republic of China. 
Anxiety over the latter has subsided. 
As 10 any increase in the number of green cards issued, there is not going to be much of 
an impact in the near term due to all the l~yoffs being announced. A large number of white 
collar woricers have received their pink slips, and the pool of skilled domestic JOb seekers 
is going to remain dis1ressingly high.. So, it is going to be difficult for an employer to prove 
the need for a qualified immigranL 6 
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- I.E.B.J. Close-Up: Lee Redmond -
Lu Rtdmond Ill was born in Colum-bus. Georgia in September 1952. After colltge he went back to the 
prtp sclwol that Itt had attended for high 
school and was the Alumni Director, 
involved in a significalll capital fund rais-
ing drive for the school. While there, he 
umght German, coached soccer, and acted 
as dormitory counstlor for residtnt stu-
dents. 
Two years laJer 111 1976, Lee was hi.red 
by the Bolles School in Jaclc.sonvil/e, Flori-
da, to become thtir director of d~elopment 
for all fund raising and alumni activities. 
Lte became activt in economic develop-
ntelll through the Chomher of Commerce in 
Jaclcsonville. In 1979, Redmond dtcided 
thai aJI academic carter was not something 
he WaJited to pur~ long term. He, /Mre-
fore,decidu:l to switch careers and entered 
tht field of rtal estate. Let joined The 
Regency Group in Jaclcsonvillt in 1979 as 
head of property managemelll aJid leasing 
for all of their office projects and later 
bee~ a d~tdopmenJ partner for develop-
iflg 11tw office projects in Florida. 
Due 10 the significalll marktting aspects 
of office projects and the nud to auract 
MW busintSS 10 /Mir rtspectivt artas, Lee 
bee~ even more heavily involved in eco-
nomic dtvelopment in Jaclcsonville and 
then laJer in Miami. This uperience luJs 
led Lee into bt.illg actively involved in the 
Inland Empire in tconomic development 
efforts as busi~~tss and job opportwtities 
for 1M residenJS are expanded. 
IEBJ: Tell us a little about Bincher Con-
struction? 
Redmond: Bincher is a full-service real 
estate development and construction 
company that has been in existence for 
approximately 52 years. The Bincher 
family has been actively involved since 
they founded the company and, in fact, 
the third and fourth generations of the 
family are extremely involved in the 
business today. Ron Birtcher and his 
brother, An, are co-chairmen of our 
board, and Ron's two sons, Brandy and 
Baron are active partners within the firm 
as well. 
I am pan of the development side of 
the company and am responsible for all 
of the development activities here in San 
Bernardino/Riverside counties. With our 
offices located in Ontario, we have 
become, in essence, local developers and 
maintain a strong presence in community 
and business activities here in the Inland 
Empire. 
Two years ago, we made a strategic 
decision to bring in Mi!Sui & Company 
as a 50% owner of Bincher. As such, 
they own 50% of both the development, 
as well as the construction company. This 
has provided us with a significant capital 
base to weather the current storm. 
IEBJ: What do your daily activities 
involve? 
Redmond: My daily activities are cer-
tainly never routine. In the development 
business, we are constantly facing chal-
lenges on a daily basis with surprises and 
problems that arise as a typical pan of 
being in the real estate development busi-
ness. With the current economic situa-
tion. as well as the credit crisis, these 
A closer look ... 
Name: LeeR. Redmond ill 
Age: 39 
Family: Wife, K.C., and the 
"Brady Bunch" of five children 
ranging in ages from 5 to 14. 
K.C. and I moved out to Red-
lands from Newport Beach 
three years ago. 
Hobbies: Golf and snow ski-
ing. 
Affiliations: Vice Chainnan on 
challenges become more interesting and 
difficult to deal with. 
JEBJ: What is your construction out-
look? 
Redmond: It is somewhat difficult to 
detennine what 1992 will bring in the 
way of increased activity in the real 
estate business. So far, the new year bas 
indicated a certain amount of increased 
activity, from the standpoint of users 
looking for new sites within the Inland 
Empire. Hopefully, this is not a tempo-
My greatest challenge today 
is in making sure that all of 
our projects continue to be 
successful given the cu"ent 
economic and credit 
situations. 
rary occurrence with people just simply 
trying to accomplish what should have 
been done in December with the boli· 
days. 
Obviously, consumer confidence plays 
a major role in any business decision 
concerning investment of capital dollars 
in new plants and facilities. With an elec-
tion year, we should see some policy 
cllangcs designed to stimulate renewed 
activity in this area. Interest rates are cer-
tainly as low as they have been in many, 
We have to go an 
extra step to ensure 
that we are working 
closely with our 
clients to meet their 
needs, as well as 
with the brokerage 
community in 
providing them with 
the ability to make 
deals happen. 
Small Scale Development 
Council. Urban Land Institute; 
Vice Chairman for Inland 
Empire Economic Council; 
President, Inland Empire Olap-
ter NAIOP; Certified Property 
Manager through the Institute 
of Real Estate Management 
(IREM); Board Member of 
Economic Development Part-
nership; Immediate Past Chair-
man. Inland Empire Showcase. 
many years. However, the banks are still 
reluctant, if not unwilling, to release dol-
lars for the construction of new real 
estate projects given the crack-down by 
the federal governmem on real estate 
lending practices over the past 10 years. 
IEBJ: What do you foresee as your 
greatest challenge? 
Redmond: My greatest challenge today 
is in making sure that all of our projects 
continue to be successful given the cur-
rent economic and credit situations. We 
have to go an extra step to ensure that we 
are working closely with our clients to 
meet their needs, as well as with the bro-
kerage community in providing them 
with the ability to make deals happen. 
IEBJ: What projects do you have in the 
Inland Fmpire? 
Redmond: Currently, we at Birtcher 
have six projects underway in the Inland 
Empire area. We have an industrial lot foc 
sale program in the City of Industry, 
wbich is somewhat on the fringe of the 
Inland Fmpire. 
IEBJ: Tell us a little about your time 
away from work? 
Redmond: My personal activities 
involve spending time with my family, as 
well as time on the golf course, and snow 
skiing in the winter. It was quite a pleas-
ant experience moving from Orange 
County to Redlands in that I was able to 
justify becoming a member of a club 
because of the lesser cost. and as such, 
have been able to get my handicap down 
significantly since we have moved out 
here. 
The children have also had an oppor-
tunity to learn to play golf and have cer-
tainly enjoyed all of the things !.hat are 
available to lcids here in this area that are 
unavailable in the coastal communities. 
IEBJ: Where do you see yourself in 10 
years? 
Redmond: It is very difficult to deter-
mine where I see myself in 10 years, 
given that this business that I am in is a 
day-to-<lay business with the current eco-
nomic and credit issues that are aL hand. 
However, I am sure with the commitment 
of the Bincher family to this area, lhaL as 
the economy eases up and the credit cri-
sis eases, that we will continue to be a 
strong development force in the fnJand 
Empire. I am sure that as time goes on I 
will be more and more involved in com-
munity and business activities in the area. 
IEBJ:What, in your opinion, are the 
Inland Empire's greatest strengths? 
Redmond: Unfortunately, many of the 
major strengths of the InJand Empire in 
the past are some of the potential weak-
nesses that we face today. Obviously, one 
of our major strengths has been the influx 
of people out of Los Angeles and Orange 
Counties building our population and cre-
ating a significant and affordable work 
force. The main reason for this has been 
our affordable housing. and the fact that 
people in Los Angeles and Orange CoWl-
ties have been able to move out and 
enjoy a quality of life t.hat they could not 
enjoy in those areas. 
With the current fundamental changes 
Unfortunately, many of the 
major strengths of the Inland 
Empire in the past are some of 
the potential weaknesses that 
we face today. 
that are taking place in our economy, we 
may see a reduction in real estate value 
overall in Southern California which may 
provide a more affordable situation for 
housing in the coastal areas a.OO, thereby, 
reduce the advantage of our housing 
costs here in the Inland Empire. 
IEBJ: What is the greatest problem we 
face? 
Redmond: One important problem we 
face is not in whether people will move 
from Los Angeles and Orange Counties 
to the Inland Empire, but ralber how we 
keep businesses from leaving the state of 
California altogether. Tb.iJ is probably tbe 
biggest challenge that the state of Cali-
fornia has ever seen and the pressures 
will continue to mount as regulatory, cost 
of Jiving, and quality of life issues con-
tinue to worsen. L\ 
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Brown Calls fo~ Realistic Budget from Go~ernor 
Leader Roberti and Governor C alifomia State Wilson. "The only problem Treasure r that all the people eager about 
Kathleen selling these bonds have 
Brown gave a high - ignored is that 
energy speech on the to sell the 
In closing, Brown suggested that any 
solutions to our fiScal crisis would not be 
easy. "A national recovery has to come 
first, and it can't be a Republican plan or 
high probability of a screen actors guild 
strike in June. There will most hkely be a 
major interruption of business flow in 
that mdustry. Unfortunately, I think we 
pitfalls of Cahfor- bonds I need a 
nia's sagging econo- budget-one 
my to over 500 busi- that is hal-
ness leaders here on anced. I wei-
Thursday, January come this con-
9th at the second version to 
uunlike Mr. Wymer, I 
will not play 'quick and 
easy' with funds from 
California cities and 
are going to see 
continued job 
losses in 1992, 
maybe even as 
h1gh as 
62.000 .. .not very 
good news." 
annuallnlan.dEmpirt bond financ- go-vernments ..• " Kyser con-cluded his talk 
stating that 1992 
would be another 
Economic Forecast ~-----.....,;;~...;;;;;:-.~ ing to help 
Confuence, spon- Ka!hleenBrown, jump-start our economy, but 
d b th I I nd California StJJJe Treasurer 
sore Y e n a ,,_,Tiv,.., ... -E.M,.,nuJD<m4s- our political leaders need to 
Empirt Business face up to 
Journal. Brown's 
speech emphasized 
investment down-
turns, falling interest 
rates, local govern-
ment funding, bonds, 
the state budget 
deficit, the state and 
national economy, 
tax cut proposals, job 
loss, environmental 
regulations, unem-
N~ t«:hnology at L.A. Ce/War's booth 
The core 
of Brown's 
speech was 
an attack on 
Governor 
Wilson's fail-
ure to paint 
an accurate 
economic 
picture dur-
ployment. housing and how New York 
Governor Mario Cuomo is so much bener 
at delivering "State of the State" address-
es than his California CO\Dlterpart. 
Calling the last 367 days of her 
career a "roller coaster," Brown likened 
the drop in interest rates to the fall of the 
Berlin Wall. "When I came into office 
last January, the average daily investment 
for my fund was at about 8.1% and today 
it is at 6.2% ... almost a 200-basis-point 
drop in invesunent earnings," said 
Brown. "Obviously, our general fund is 
going to get less money, something we're 
going to have to plan for in total budget 
~~~~~~ operations." 
An~~ Harris willt Main 
Strut, Inc., Dowfllown 
San Be.nuulino 
In light of a 
weak investment 
picture, Brown 
was quick to 
state how her 
fund is marked 
by safety, liquidi-
ty and yield. "'1 
am not a 'yield 
chaser," and I am 
not tempted to 
put funds at stake and risk safety," said 
Brown. "Unlike Mr. Wymer, I will not 
play 'quick and easy' with funds from 
California cities and 
ing his Wednesday "State of the State" 
address. ~Nothing he said really indicates 
that we are in the state of fiscal emergen-
cy that I think this state is truly in," said 
Brown. "A sense of unreality seems to 
prevail over our state capital." 
After her attack on state fiscal policy, 
Brown cited several bleak economic facts 
shaping our economy. "At the national 
level, the United States has the lowest 
economic growth of any industrialized 
country in the world," said Brown_ 
"Industrial production is flat, housing 
starts are anemic and consumer confi-
dence is plunging .. .it's as Jay Leno 
recently said, 'unemployment is just mil-
lions of people very, very late for work."' 
Brown cited an invesunent-led recov-
ery as the only long-term solution to the 
state's budget woes. Her plan calls for 
investment in public works or other pro-
grams that would stimulate job creatioll 
"In California, they grossly underestimat-
ed our unemployment by not accurately 
factoring in jobs lost from small business-
es," said Brown. "The reality we are 
looking at is 380,000 jobs lost between 
mid-1990 and mid-1991." According to 
Brown, this figure included 100,000 jobs 
lost in construction. 100,000 in manufac-
turing, and 10,000 in 
retail. governments. People 
like him have no pl.ace 
in my waiting room." 
said Brown. referring 
10 tbe Orange County-
based private invest-
ment counselor 
charged with securities 
and mail fraud. 
"What we need to see 
i& J(lme hard work, 
not political ~quick 
flur' or quick solu-
tiom thai pit us 
Brown con-
cluded her talk by 
detailing other factors 
which characterized 
our current recession, 
including a $600 mil-
lion state budget short-
fall, a state-wide 
unemployment rate of 
against them.'' 
Brown praised tbe 
recent popularity of 
boodl in stale government. especially tbe 
support for a $6 billion bond proposal 
fnJm Aaembly leaders. Senate Majority 
7 .4%, a full percentage 
point above the national average, and a 
S5 billion shortfall in housing starts-the 
worst since World War ll. 
Claremofll Gradwue 
a Democratic plan .. .it has Sclwol disciiSs aciling new programs 
to be an American plan 
that deals with those on the left. those on 
the right, and those in the middle." She 
went on to say that the state's economic 
health would depend largely on a realistic 
budget from the governor. "However, I 
am profoundly concerned that the distrac-
tions of term limits, reapponionments 
and tactical politics will get in the way of 
this political resolve that would enable 
the governor to put his budget house in 
order. What we need to see is some hard 
work, not political 'quick fiXes' or quick 
solutions that pit us against them." 
Another keynote speaker at the con-
ference, Jack Kyser, a leading Los Ange-
les economist for the L.A. Economic 
Development Corp., felt the recession 
would be long, severe, and in his own 
words, "pretty rough for the U.S. as a 
whole." 
rough year. "It's 
probably going to be 1993 before Los 
Angeles County really gets back on track 
and starts to grow," said Kyser. "1 think 
the big issue today is business llight due 
to over regulation and a poorly designed 
workers' compensation system-there's a 
lot we need to do in the area in terms of 
economic development. The reality of 
the situation is that other states are defm-
ing California ... that should not be the 
case. California really has no more prob-
lems than any other state, save issues like 
taxation and regulation. Yes, we need to 
work on these areas." 
Other key speakers at the conference 
included Inland Empire economists John 
Husing, Ph.D., David Porter, Ph.D., 
Christine Nagasaka-Olsen. account repre-
sentative with the U.S. Postal Service, D. 
Linn Wiley, president of Chino 
According to Kyser, Valley Bank, Steve Albright, the 
major restructuring in the governor's appointee to the 
retail industry has caused South Coast Air Qualny Man· 
several stores to close their agement District, Ann Harris, 
doors. Other key recession- executive director of San 
oriented problems included Bernardino Main Street, Inc., 
the lack of capital for the B-2 Downtown, Russell B. Seely, 
Bomber which could lead to a PhD., chai.rman of Wave Energy 
total of about 35,000 jobs that Yes .. .Dean David Systems, Inc~ Kevin Kirk, presi-
are at risk as well as a poten- Porru, Ph.D. can dent, Pacific Inland Division of 
tial for 10,000 J. obs lost from forecast! Kaufman & Broad Home Corp., 
the Security Pacific/Bank of America Jeff Samuelson, director of U.S. small 
merger. Other negative indicators inchJ£1- business market suppon for ffiM, John 
ed steep drops in construction and manu- McCauley, senior vice president for Eldo-
facturing. including the probable shut rado Bank, Mary Ann Quay, partner 
down of the GM facility in Van Nuys. "A Vicenti, Lloyd and Stutzman, CPAs, and 
lot of manufacturers just can't hold on Jim Tayor. president of Pomona-based 
any longer," said Kyser. "They're giving Inter Valley Health Plan. 
up the ghost." "I think the conference was a 
Kyser went on to say that big success." said William 
retailing would bring some Anthony, conference sponsor 
negative surprises. "These and publisher of the Inland 
will come in the form of Empire Business JourJUJI. "This 
Chapter 11 plannings or out- is our second time doing it. Last 
right closures ... this will put a year there were a lot of bleak 
lot of strain on the economy.. forecasts and some people were 
Kyser did have some even a little shocked at all the 
good news in his forecast as bad news. I think this year was 
he called for continued different. People are well aware 
Slrength in areas like environ- of the recession-! saw a lot prese,arion on 
mental remediation. health fi~~DN:iai sen~icu more talk: about real solutions. I 
care, transportation infrastruc- think our conference went 
ture and international trade. '"There are a beyond just forecasting, there was a sense 
lot of industries, however. that are on the of determination-a murual desire on the 
fence and we don't quite know what's part of all to share ideas and to work 
going to happen with them in 1992," said together to make our economy stronger in 
Kyser. "Take the motion picture industry, the future." .1. 
for example. We're looking at a very 
FEBRUARY 1992 INLAND EMPIRE BUSINESS JOURNAL • PAGE 11 
Just What is an Accredited Ad Agency, and Why Should You Care? 
Mr. Zerovnik is presidenJ awl 
cwn.er ojZeroYnik & 
C()lltJJany, a WSAAA ~ 
accrtdiled adver(i3ing agertey 
ill Montt.l(lir. Mr. Zero!!l!ik. 
w& recenJly elected to hiJ 
third term as presideru Q/the 
Inland Empi.rt Ad Club. 
get good work 
from people 
with solid 
backgrounds 
in the industry 
and not have 
to pay LA or 
New York 
name agencies like Leo Burnett and either for free or at nominal cost The 4As 
Chiat/Day/Mojo to J. Walter Thompson provides regular reportS to its members oo 
and Young & Rubicam. Membership is industry practices and trends--everything 
open to advertising agencies who can from consumer behav1or to salaries for 
show independent existence for a least two creative directOrs. Their management ser-
years prior to making application for mem- vices are highly regarded. 
bership, who submit fmancial statements Members are expected to abide by a 
that attest 10 the solvency and stability of published code of ethics and to act profes-
the organization, and whose principals sionally in all dealings. Initiation and 
rntesinre a local or regional agency that have verifiable education and/or experi- annual fees are based on relative size, but 
has been accredited by either the 4As ence in advertising. the least an agency pays to belong is 
Y or the WSAAAs. So-called "house" agencies are cate- $2,000 a year. ou'll get a kick out of this true story. th The Western States Advenising - h 1 Let's take a quick overview of both gorically denied membership, on e Before starung my own s op, f ·d Agency Association (WSMA or WS3As) 
ed f II "•As" ad m· organizations. grounds that they are incapable o proVJ -worlc or a sma .... agency was founded in 1947 in Los Angeles by a LA. that we shall call "XYZ Advertising." The American Association of Adver- ing truly independent advice and coUT!Sel 
d bo tising Agencies (AAAA or 4As), is the to the clienL group of agency principals who felt the The XYZ general manager to! me a ut ·d New York-based 4As was a bit too far 
an interview he had with a candidate second oldest advertising group in the The 4As maintains a full-time pal removed fr"m their needs and concerns. 
dir - Th country. Headquanered in New York, the staff and a well-stocked research library, "' 
applying for an an ector operung. e - 11 The1'r membershi-p accred1'tation 
4A b "ts members b1'g which member agencies may ca upon applicant was proudly showing various s num crs among 1 -
pieces in his ponfolio. One catalog ,...--_l _____________ .L _____________ .L-___ ...:._ __ _::.._6-'3):....... __ _ 
for a well-known fishing tackle man-
ufacturer was especially noteworthy. 
The GM looked closely and when he 
got to the back cover, frowned slight-
ly, and asked the candidate, "This 
print here along the bottom is pretty 
small- can you read it to me?" 
The line of five-point type con-
tained the usual copyright info and 
four other words: "Prepared by XYZ 
Advertising.· The piece had, of 
coorse, been created ai¥i produced by 
XYZ. and the erstwhile applicant was 
roundly chastised and run out the 
door with his chutzpah in hand. 
Today, many Inland Valley busi-
nesses look for help to achieve their 
advertising and promotion goals. 
However, most often they tend to 
overlook the accreditation of these 
advertising and promotional compa-
The ushllhUt oppllcant was 
roundly chastised and run 
oul the door wilh his chutzpah 
in hand. 
nies. Many businesses aren't even 
aware that there are two accrediting 
bodies for advertising agenCies. 
In my experience, many busi-
nesses seem to adopt one of two pre-
vailing attitudes about ad agencies, 
accredited or not 
l. The Scrooge McDuck Atti-
tude: "Ad agencies are like law 
firms, to be avoided at all costs. 
Agenctes charge a ton of money for 
their service, and they can never real-
ly prove whether or not they did help 
the boUOOl line goals, or just drained 
it dry." 
2. The "Georgia Armani Atti-
tude" "My ad agency is like my car -
it tells people who I am. I drive a 
Mercedes, and I hire only big-name 
agencies. Buy the best; you're never 
disappointed." 
You may recognize yourself 
leaning toward one of those two 
camps. 
There is, rm happy to report, an 
attractive middle ground. A way to 
COLOR LASER COPIER 500 
Color communication has a new definition. 
full color copya1g lakeS a quantum leap Y.lth the canon Color Laser 
Cop~er 500. A complete color reprodtJction systen. wllose exduSive 
Color Oigllallmage Plocessmg System (DIPS) copteS )1)Ur orl{llnals 
Wtlh 256 gradalJOOS for each color 3[400 dOtS pef inch Qanty 300 
resolutiOn are comparable to professiOnal pnnting_ State-of·lhe-art 
grapllc capablhltes allow )1lU lo create artwork and la)1)Uis- nght at 
I he coprer With an ootronallntelhgent Processing Unll (IPIJ~ :you can 
produce full color output from computers. video equipmeol and tele-
VISIOn signals. 
- Zoom: 50%-400%, X{Y ...ctepel>dent zoom, automatic .room, :room 
PfOill*m 
• Mulll ~enlargement 
• Area deslgMtlon 
• Color cre~on capabifrty 
• lmege creetion c:epablllty 
• lmege com~ capability 
• Optional film projector 
• Optional film scanner 
• 0pt101181 PS-IPU {PostScript • lnt8fllteter)' 
• OptJonallntelhgent Proceasong Untt (IPU) 
Specifications: 
Copy Sizes; 
Coj)ySpMd: 
Multipl<! Copies: 
Pepe< FHdtng: 
Power Consumption: 
Power Source: 
11" x 11' io BY.t" x 11"' 
FU1 4 <:01or 5 epm 
Mono colo< 10 epm 
(black. rnagen~ yellow cyM) 
1$9 
A.Jiomailc dOublecassetle s,-st~m 
(2S(} Sll<!C!S per CM Sl'lte) 
S."QQe·SilOOI !>).pass 
i5 kWrne•l 
tt5v 60t1z. JSA 
,.... .. ~ ... ~dQIII~~ ... ~mllt~~-~""" 
St.Qgl'SIINIJWU.C:II ...,.Itr}l'l'lll :M'I'lii!Q:Ifc:ta"*" 
(714)788-8 94 
CANON COLOR LASER COPIER 500 SYSTEM CONFIGURATION CHART 
D 
~-
oPTlONAL 80AfDS FOR IPU 10 
1M <18 48 1\Abit (2048. 100-1. :!oil AGa o.M<. ;.>4 bot color 
~192 192 Mbol (4096. 2048 • 24) AG8 CMYK. 2. l>d COlOr 
TM 321 32 Milot (11"' 11"),!8iol>'y ~00 dpo 
Analog (NTSC) lnterf~~Ce Botvd lnpu!jflGB(t) S T"""'""'(2~ · V~ 11 
~(NTSC)lrlle!lacelloent OutpuljRGB{t~ STemw>a!(2). Compood&Vdeo{ll 
01gttal (GPtB) llllorfx4 Boam 
Oigotai(SC_<;IJ lnte< ~ Botvd 
No!• 1 A ma""'un ol4 Image memo<y boerd9 can lle onslllll8d 
!Ogethef n the f'U The ma.>omum memo<y C8pla1y • 
700-Mbots {96 Mbyiet). {This CM sfom ClOI! lo<tger 8121! 
11" , 1 r 24 tm toM-colat Imago 111400 dr.ll}. 
2. s... )CIA' IIUthonzed Camn C<>b c;q,. dallef b 
8\lllolabol.ty ol ,_,ttld IIWd P'lfly oofrwa~o lor 'j'OUf use W!lh 
!he Cob Laeer COpio< 
_j 
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ANSWERS EOR THE INLAND EMPIRE 
OCTA Signs Agreement for 
Riverside Freeway Toll 
Lanes 
Orange County Transportation 
Authority (OCTA) board members on 
January 13 cleared the way for toll-lane 
construction to swt this fall on the con-
gested Riverside Freeway (SR-91) by 
voting unanimously in favor of a multia-
gency agreement between the Riverside 
Transportation Commission (RTC), Cal-
trans, and the California Private Trans-
portation Corporauon (CPTC). 
The agreement calls for building 
two toll lanes in each direction on the 
Riverside Freeway in Orange County 
between the Costa Mesa Freeway (SR-
55) and Riverside County. 
Carpool lanes already are under 
construction in Riverside County on 
SR-91 linking the Orange County line 
with SR-71 in Corona. 
CPTC, the private ftnn building the 
toll lanes, will seek fmancing for the 
project this summer, expecting to start 
construction of the $100 million project 
in September. The lanes could open as 
early as 1994. 
"I'm interested in seeing something 
get started," said OCTA Director Don 
Roth. '"We need to pour concrete and 
stan relieving the nightmare of the 91." 
The provisions of the four-party 
agreement includes the following: 
• CPTC will reimburse the Authori-
ty $5 million for all project development 
activities on the Riverside Freeway. 
• Carpools of three or more will ride 
free; two-person carpools will pay dis-
counted tolls; toll charges will be higher 
at peak travel hours to test congestion 
pricing, to spread travel demand, and to 
encourage carpooling. 
• Toll lanes will not tie in with car-
pool lanes now under construction in 
Riverside County- instead, a two-mile 
area between the county line and the 
Corona Expressway (R-71) wiH transi-
tion commuters from carpool lanes to 
IOIJlanes. 
• OCTA, RCTC, and CPTC will 
work together seeking legislation requir-
ing Caltrans to spend excess revenues on 
additional improvements to the River-
side Freeway; these funds currently are 
silled for the state highway ICCOWll 
OCTA originally planned to con-
struct carpool lanes on the Riverside 
Freeway, but agreed to a Caltrans pro-
posal of turning the project into privately 
built toll lanes. Measure M funds pro-
grammed for SR-91 carpool lanes now 
will be shifted to other freeway-improve-
ment projects outlined under the half-
cent sales tax measure. 
"We've been pushing this desparate-
ly needed project. and it looks like we're 
going to break ground in '92," sa1d 
OCTA Vu-Chainnan ltv Pickler. 6 
everal years 
ago, River-
side Coumy 
residems pro-
claimed their disgust with growing 
traffic congestion by voting a sales tax 
increase with one of the larges t 
approval margins ever in the state of 
California. They supported road and 
highway improvements (including car-
pool lanes), commuter programs, and 
uaffic management suategies. 
They did not vote to support toll 
roads in their county or in any other 
county! Given a choice, I am confi-
dent that Rivers ide County voters 
today would disapprove of the toll 
road with the same vigor that they 
approved the sales tax in 1989. 
We are proactively addressing the 
growing traffic problems in our 
region, yet the issues are not static 
ones. More and more famHies will 
cominue to relocate to the Inland 
Empire for affordable housing. Civic 
leaders will do their best to assure that 
business investment and new job 
opponunities will keep pace. 
In the meantime, it does not seem 
right that Riverside County residents, 
who are already burdened with the 
time and cost of a commute, will soon 
be paying twice for the pleasure of 
spending up to four hours per day in 
their beloved automobile. 6 
Melba Dunlap, 
Riverside Supervisor, 
2nd District. 
N o! Abso-lutely not! This has 
given a new mean-
ing to the term fth:::-"15~~~ 
The privatization of a freeway, using 
publicly-owned lands, is a miscarriage 
of representation at lhe state level. 
My opinion: this was an easy way 
for the state of California and Cal-
uans to escape their responsibilities 
for widening the 91 Freeway through 
the Canyon in Orange County. 
With some very clever manipula-
tion, Orange County legislators and 
lobbyists slipped this through during 
the last days of a very long, tedious, 
and frustrating session of the State 
Legislature, with very little attention 
given to it. Orange County managed 
to escape its responsibiliues for uansit 
improvement on the 91, thereby shift-
ing California tax monies to other 
freeways such as l-5 and the 55 free-
way. It is, once more, an example of 
Orange County not responding to the 
needs of its own residents : traffic 
might have been less congested if 
Orange County had fulfilled 1ts 
responsibility by providing affordable 
housing. 
The lack of affordable housing in 
Orange County for the middle-class 
has caused Orange County residents to 
flee to Riverside County in order to 
obtain their dream of home ownership. 
We welcome those residents. Indeed it 
is my personal goal to continue to sup-
port those who have a dream of own-
ing a home. 
1 am also commined to enticing 
Orange County employers to River-
side County so that former Orange 
County residents can work here and 
not have to pay a toll forever! 
You must understand that there 
will be no tolls in Riverside County. 
1 was opposed to the Toll Road 
proposition from the begirming, and I 
was one of the three (RCTC Board 
Members) who voted NO on the 
Memorandum of Agreement to legiti-
matize this "illicit act." In all fauness. 
I will say that the fmal version of the 
Memorandum of Agreement was far 
more beneficial to Riverside County 
residents than the original proposiuon. 
However, it still does not make toll 
roads palatable to me. It still stinks! 
!l 
Senator 
Robert Presley 
A bsolutely n o t ! G1vcn the 
alternatives of 
suing to stop any 
project at all or negotiating a better deal 
than was approved by Caltrans, the 
Riverside Counry Transponation Com-
mission did the best they possibly 
could. 
1be highway improvements on the 
Riverside County side will be for high-
occupancy vehicles (car poolers) of two 
or more passengers, and there will be no 
tolls for anyone in our county. The 
negotiated agreement assures that high 
occupancy vehicles of three of more 
passengers will be free on the added toll 
lanes and all vehicles will still be able 
to uavel free on the existing parallel 
lanes. The agreement provides future 
funding for park and ride lots. transit on 
the freeway, and for much needed com-
muter rail. !l 
<8> ~ 
BARTER EXCHANGE 
(The Personal Touch) 
Additional 
Business 
Through 
BARTERING 
MEMBERS INCLUDE: 
·Auto Maintenance 
• Restaurants 
• Legal Services 
• Family Recreation 
• Clothing Stores 
• TV & Appliance 
• Aower Shops 
• Fitness Club 
·Gift Shops 
• Print Shops 
• Accounting 
• Veterinary 
• Hair Salons 
• Video Stores 
• Construction 
·Jewelers 
Why lay out your hard earned cash for your busmess needs when you can be 
bartenng for them with the additional business we send you? 
Conserve your cash outlay and reduce your overhead by bartering with Barter 
members for your business, personal and family bexpenses. 
Example .. Pay a $200 cash equivalent (credits for your mechanical and pnnting 
needs from your accumulated credits. 
Us1ng your wholesale barter credits (equivalent dollars) you are purchasing at 
your cost (wholesale). Doesn't that sound great? PLUS YOU STILL HAVE THAT 
$200 CASH IN YOUR POCKET · SOUND INTERESTING? 
BARTER EXCHANGE 
1678 North "E" Street 
San Bernardino. CA 92405 
SIGN-UP MEMBERSHIP COUNT OVER 290 
Founded & Locally Owned by Family for Over 7 Years 
(714) 881-6130-34 ·(FAX) 881-6135 
Ask for Joseph. Julie. Maryann or Ton~ 
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oes 
Now, one call can solve your business phone 
problems, and maybe even whisk you away to 
Ha:waii. Because now, one call to the number 
below introduces you to an Authorized Sales 
Representative for Pacific Bell .. your :ocal 
One-Call Communications connection for 
everything ... from phone systems to quality 
Pacific Bell services. 
That same call also enters you in our 
One-Call Sweepstakes drawing for an 
Repres~.ntalives 
CPrllfiP<f to 
Pac1fic Bell"s 
rigorous 
q11ality 
standards. 
Custom-
tailored to 
meet your 
specific 
bus mess 
needs. 
Local representatiVes 
who unc!Prstand tllP 
needs oJ your 
busuwss. 
• 
Empire Tours Ha:waiian holiday week for two 
and $1000. And it rrright instantly 
~ get you a Beach Bonanza Kit, ~fvt-1 Kana Coffee, Macadamia s... /:!;: 
nuts or any of over 300 Empire Tours 
instant winner prizes. n 
So if you need an easy way to solve 
tough business communications problems 
and could use a little R&R in Hawaii, relax. 
Make one call and consider it done. 
PACIFIC 
Thenght phone 
equipment 
for your 
business. 
BELL 
TIH• mru;t reliable and 
llextblP phon s1 t!•nL 
Timely, reliable 
ms1allahon, 
reprurs and 
maintr>nanc t> 
1800 400-4277 EJxt. 712 
One-Call Collllllunications 
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ny Groups E elng Business as 
Source of Funds to Balance Budget 
Even with the economy continuing 
to lag, all signs seem to indicate that 
the business community will be target-
ed by many groups for the financial 
resources to solve many of society's 
problems and the state's budget shon-
fall 
Areas of particular interest to the 
small business community will be 
"front burner" legislative issues during 
1992. Among those sure to be 
addressed during the upcoming year 
are: defeating higher taxes; workers' 
compensation reform; 
Committee, stressed the need 10 focus 
on federal issues. 
"We need to work toward refonn of 
the 1986 Tax Reform Act, more favor-
able treatment of capital gains, the 
return of the investment tax credit, and 
lending policies to small business," 
said Penne. "It's tough to get a loan; 
really tough if you're a small business, 
even with a good track record." 
Business participation on the Gov-
ernor's Litlle Grace Commission and 
the California Competitiveness Coun-
cil will be important steps toward 
turning things around in 
defeating mandated bene-
fits including health care; 
and regulatory and ton 
reform. 
One group aiming at 
the business community 
is the California Tax 
Reform Association 
(CTRA), which has 
launched a campaign to 
"close tax loopholes" and 
increase taxes on business 
by supponing a split roll. 
It's tortgl1 to 
gel a loan: 
r~all." 1011gll 
if yo11'r~ a 
small busi-
llttss. ttren 
1992. 
According to Penne, 
another priority for the 
upcoming year will be 
continuing to improve 1he 
effectiveness of business 
involvement in grassroots 
legislative action. 
Wilford D. Godbold 
Jr., president and chief 
executive officer of Zero 
Corporation and chaiiman 
of the Chamber's Task 
Force on Saving Califor-
nia Jobs. echoes Penne's 
Other CTRA proposals 
that will certainly affect 
small business and the 
witll a good 
track record. 
overall state business climate are: 
• Enact withholding 00 inde-
pende01 cootractors. 
• Raise corporate income tax 
rates. 
• Tax capital gains on com-
mercial properties. 
Even though small business will 
receive significant attention at the 
state level, Gene Petme, chair of the 
California Chamber Small Business 
Quote of 
call for more focused, 
vocal grassrootS involve-
ment in legislative affairs. 
Godbold has encouraged business 
and chamber leaders to "adopt their 
legislators," communicate with them 
regularly and track their voting 
records on business climate issues. 
"The currency in the business of 
politics is votes and the individual is 
in charge of that currency," said God-
bold. 1:1 
COIVtay Small Busines$ Advocalt! 
the Month 
Moods com1 and go .•• but grtatntss tndurts 
- PresulenJ George Bush 
State oft~ Uniofl , January 28, 1992 
FEBRUARY 1992 
Mexican Undocumented Labor 
Embodies a Moral Dilemma 
for the United States 
R ecent studies by governmental 
and pnvate groups make clear that the 
bold 1986 Immigration Reform Act 
did not stem the flow of undocument-
ed labor from Mexico to the Umted 
States. Although estimates vary, some-
times for pollucal reasons, one hard 
indicator serves to lay out the scale of 
the movement. Last year about one 
and a half m1llion individuals were 
captured at the border as they tried to 
enter. The INS itself has stated that 
roughly an equal number get through 
seeking to flnd jobs. Allowing for the 
disparity between fact and fancy, no 
doubt that the peaceful invasion of the 
United States continues. 
Clearly, these individuals of both 
sexes and all ages are pioneers of 
sons. They comprise Mexico's best 
people. They enrich our society by 
means of their courage, sacrifice and 
willingness to undertake work others 
shun for reasons of pride, difficulty 
appear as regu- r-------. 
lar residents. 
Curiously 
enough. this 
new and grave 
hand1cap will 
not stop these 
folks from 
working any 
more than it 
will stop IYjJulianNava,Ph.D. 
employers from Former U.S Ambos-
hiring them . sadortoMexico 
However, since these workers rarely 
have checking or savmgs accounts, 
they rely on check-cashing establish-
ments that already charge a handsome 
fee for the service, and will only 
increase the fee in light of the new 
law. How sad if these underpaid work-
ers now lose more of their income in 
order to s1mply cash their checks. It 
makes you wonder who the new law 
will benefit. 
The children born 10 these workers 
become U.S citizens and low pay. Ameri-
cans in all walks of 
life continue to 
employ undocument-
ed workers, often 
knowingly. Counter-
feit documents are 
1~~~~~~;~:-~ and parents can facili-tate permane t resi-dence as a result. Here-
in lies a long range 
consequence and a 
easy to obtain by ,~~~~~flUfftalful 
these newcomers, so ·' 
great moral dilemma 
for us all. Is this the 
nght way 10 shape the 
future of our society? 
Are we prepared to 
accept the conse-
quences in the event 
many American 
employers can truth-
fully claim they 
made a good faith 
effort to abide by the laws against the 
use of these workers in large numbers 
~ as part of a company policy or prac-
uce. 
In any case, the workers would not 
come if employment was not possible. 
Thus. we all contribute to the prob-
lems posed by this mass migration 
and not simply benefit from lower cos~ 
labor. 
Year 1992 will change conditions fo 
these workers in ways that will affec: 
anyone w~ pays taxes in California. A 
new law will make it very difficult for 
undocumented workers to ga· 
C lif 
. 1n a 
a orrua driver's license or a S .al 
S "t d OCJ 
ecurl Y car • thus closing one of the 
loop-holes that allowed these folks to 
this mass migration goes on indefmite-
ly? Are there other solutions to the 
dilemma we face? 
These brave and enterprising men 
and women are not slaves. They are 
free to return as they came. and they 
are pan of a free labor market for the 
most pan. When farming mterests in 
the English colonies introduced 
African slave labor to lower costs. 
they changed the makeup of our soci-
ety thereafter. The various human and 
social costs have exceeded by far the 
simple destruction of the old South 
during the Civil War. Are there any 
similarities worth considering at the 
tum of this ce01ury? 1:1 
Give Our Kids A Chance 
Purchase Scholarships 
Organize Your Own Service Groups 
Applications for Scholarships Can be 
Obtained at ... 
The Dallas Richins 
Scholarship Foundation 
For further information call 
____ (714) 931-1088 , 
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What Am I Wo~rth? 
·Ask the California Venture Forum" 
addresses questiofiS of illlerestto busi~ss 
ow~rs tw:l uurepre~urs tw:1 is a project 
of faculty from California Stale Polytech-
nic UniversiJy, local buswss leaiiers and 
the Inland Empire Business Journal. 
Responses are prepared by forum mem-
bers. The Californw VelllUTe Forum show-
cases entrepreneurs and businesses every 
other month in an effort to help them 
obtain fmancing. If you are interested in 
becoming a presenur or would lik more 
iriformiJtion about the California Venture 
Forum, contact Professor Deborah 
Brazeal al (714) 869-2368. 
Ask The California 
. : Venture Forom 
Q: I'd really like to lcnow what my 
company is worth, buz I can't afford to 
have it professionally appraised and my 
accoiUIIIJIII doesn't really have the time. 
Is there anything I can do that I can 
ll!lderstand? 
A: If you're willing to spend about 15 
minutes reading this article, you will be 
able 10 urilize a general, but very practi-
cal and reasonably accurate method of 
business valuation. Don't look for theo-
ry here - just the nuts and bolts. The 
methods descnbed are practical, require 
relatively limlled data and portable 
computauonal tools - pen and paper. If 
you want to get sophisticated, you can 
purchase a $30 financial calculator. 
The assumption to be made is that 
the fJfJll is an ongoing concern, that is, 
not one about to be liquidated. There-
fore, we11 be making an economic value 
of the firm. Economic value can be 
defmed as the ability of an investment, 
in this case your fum, to provide earn-
ings for an investor, in this case, you, 
the owner. Thus, the valuation of a 
going enterprise is essenually an analy-
sis of its "power to earn." Economic 
value can include such terms as market 
value. book value, liquidation value, 
loan value and olhers. The economic 
value defm1l10n we're interested in is 
market value. Here we're t.alldng about 
the idea that "cash is Icing." 
We'll start by adjusting your income 
statement-the statement of 
revenues/sales and expenses. Most 
accounting statements are computed on 
an accrual basis. 1bat is, revenues and 
expenses are shown at the time they're 
incurred even if cash hasn't moved -
people haven't paid you or you haven't 
paid a bill. 
First, the sales. We want to convert 
the sales figure on the accrual income 
statement to a cash figure. We do this 
by subtracting an amount equal to the 
average outstanding receivables (money 
owed to you) from the sales amount. 
The receivables are listed on the balance 
sheet, the statement of assetS and liabili-
ties under the current assets category. 
Next convert the expenses to cash by 
subtracting from the total, including cost 
of goods sold, general and administra-
tive, and any others, an amount equal to 
the average amount of payables (money 
you owe) outstanding. The payables are 
found on the balance sheet in the current 
liabilities section. Also subtract the 
amount of depreciauon and amortiza-
tion shown on the income statement. 
These are non-cash expenses which 
Uncle Sam allows you to deduct. 
Subtract the adjusted expenses from 
the adjusted sales and the amount 
remaining is the gross cash flow of the 
business. 
However, the gross cash flow may be 
adjusted too. For instance, many of 
your expenses may be personal but 
chargeable to the business, but ones 
which someone else may not charge to 
the business - add the amount of such 
expenses 10 the cash flow figure. Addi-
tionally, you may be paying yourself a 
much higher salary than industry stan-
dards - add the extra to the cash flow 
figure. 
Subtract from the cash flow figure 
the amount of principal payments you 
make on any loans during the year. 
Note - this is the principal portion of 
any payment, not the total payment or 
principal plus interest. The interest por-
tion was already deducted under the 
total expenses - your accountant took 
care of that. 
The net number is the basic cash 
flow of the business. Two alternatives 
are now available to value the business. 
First, if this cash flow is expected to 
remain essentially constant over the 
next I 0 years, and now extraordinary 
cash expenditures for equ1pment of 
space, etc. is anticipated, the cash flow 
may be capitalized. This is accom-
plished by dividing the net cash flow 
number by the decimal point equivalent 
of the rate of return you think investors 
would want for an investment similar to 
your business. In other words, if you 
feel investors would want 15%, then 
divide the net cash flow by .15. The 
answer is the capitalized value of your 
business. 
Second, if the cash flow will not 
remain constant over the next ten years. 
Pka.se SN Page 66 
CashFlowll Factor- Present Value 
Year 1 $60,000 .83 $49,800 
Yearl $20,000 .65 $13,000 
Year3 $70,000 A1 $32,900 
Yur4 $70,000 .39 $27,300 
YearS $75,000 .33 $24,750 
Year6 $60,000 .30 $18,000 
Yur7 $60,000 .28 $16,800 
YearS $65,000 .26 $16,900 
Year9 $70,000 .25 $17,500 
Year 10 $75,000 .24 $17,250 
Total Present Value of the ca.~h now $2.34,200 
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Cotne to IBM 
for the solutions 
your business 
needs. 
We're right here in the Inland En1pire. 
A growing bu incss needs Lo manage its gro,\-th. 
The latest IBM computer solution~o can hdp you 
ha~~le )'OUr increasing work load so you grow 
effiCiently. IDM and IBM Business Partners will 
work with you to find the solution that's t'ight for 
you~ business. And stay with you to give you the 
scrncc and support you need. Corne to IBM. ft 
could make a difference to your company's future. 
IBM Riverside Customer Center 
3403 Tenth St., 2nd Floor 
(714)369-5394 
----
-----
-----
- -----=~=';'=(f) 
lU~t Ia a r""f'llt('red tudemark orlnlernattc'mal U:u..a1nl'.a.t Machine. Corporution C1991 OlM Corp. 
Your 
Favorite 
Oldies 
• • • 
Ad Deadline For March 
is February 20th 
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~~®If~<IDrrrofc~ lFrr®ifnll~ RICHMOND TECHNOLOGY, INC . 
rubmond Technology, Inc. was unded in 1947 in a garage in ghland, California by Harold 
and Ralph Richmond. Their business spe-
cialized in small, custom jobs for bagging 
and flexible packaging material. 
Initially, the company was very 
small, but during the 1950s it grew rapid· 
ly and moved from the Richmond's 
garage to a packing shed also located in 
Highland. Employment grew as the com· 
pany began producing unique packaging 
of the packaging used on board U.S. and 
foreign space vehicles came through the 
Redlands' clean room. 
As the company grew in the 1960s 
and 1970s, it was sold and became part of 
three publicly held companies, specifical· 
ly Pak Well, Great Nonhero Nekoosa. and 
fmally in 1976, Dirico Corp. In 19&4, 
John E. Stoneman took the company pri· 
vate, a starus it enjoys today. By 1984, the 
company was 250 employees strong, 
located on E. Colton in Redlands. It was 
known internationally as an innovator in 
the static shielding, clean room, food 
packaging, medical, and industrial pack-
aging markets. 
Today, Richmond Technology is 
in California. A willingness to 
work with small stan-up compa-
nies is a hallmarlc of Richmond's 
reputation. 
Ninteen ninety one proved 
to be an excellent year with both 
a sales growth over 1990 and a 
large increase in earnings. The 
recession has provided some 
slow down in the company's ·----..... 
electronics business, but the 
increase in medical packaging 
has more than compensated during 
this period. 
Being venically integrated has been 
a real plus for Richmond. The company 
processes its packaging material from raw 
resin to fmal fabrication. Extrusion, lami-
nation, printing, slitting, fabricating into 
privately held fmn. 
Concerning the next 10 years. CEO 
Rick Gilbert says, "Richmond Technolo-
gy is poised for some exciting growth 
over this period. We are firmly 
entrenched in our niches, but also evolv-
ing quickly to stay ahead of the 
Pirtk Poly, as it is called, 
was developed by Redlandst 
~Wil Dan C. A rtthrson to 
lulp the infant semi· 
conduewr indusfl1 survive 
the effects of ltoJic-
dischQI'ge on its mini and 
micro circuitry. 
under the leadership of Rick Gilbert, pres-
ident and general manager. Rick joined 
Richmond in 1989 after a career in the 
flexible packaging industry with Mobil 
Chemical Co. Rick received his bache-
lor's degree from the U.S. Naval Acade. 
my in 1972. 
pouches, 
and clean-
ing to a 
specifica-
tion are all 
accom-
plished in 
R i c h -
mood's 
Redlands' 
facility. A 
The U$e of film for Trans" 
dermol drug tklivery1 the 
pottant malerialin solar 
pack. .. 
Companies that will be 
successful in the year 2002 will 
be the ones that have changed 
to meet the demands of the new 
technology. Richmond definite· 
ly will be in that group. 
products for customers natiunall y and 
internationally. 
One of the best known of these early 
successes was the development of lhe 
world's first truly anti-static polyethylene. 
Pink Poly, as it is called, was developed 
by Redlands' own Dan piiiiiiiii 
Richmond's product line today 
includes a specialization in barrier proteC-
tive packaging. For the customer with an 
important duct, such as a circuit board, 
medical device, or shuttle cargo Rich-
mond has a film to proteCt iL 
ceUs, andthefirst recy-
clable bacon packaging 
are all Richmond 
"I am very proud of our 
employees. They give of them· 
selves at work and outside our 
plant. Their contribution to such causes as 
the United Way of Redlands area, Family 
Service Association, and Inland Harvest 
are good examples. Our strength as a 
company is in our people." t. 
C. Anderson to help the 
infant semi-conductor 
industry survive the 
effects of static-dis-
charge on its mini-and-
micro circuitry. As elec-
uonics have grown Dlllllli ... 'l::; 
smaller, those small yet 
deadly static charges can 
wreak havoc. Richmond 
also introduced Pink 
Poly and the concept of 
cootamination-free ftlm 
to the aerospace indus-
try. Today. the majority 
"We wollld have a 
full gaming commLr· 
sion.. .. lheHigh 
Duut wollld be like 
a regwlar Las 
Vegas. 
-Ed Donlinger 
Mayor. Atklanlo 
CorllituiU From Pag~ 5 
Nevertheless, the groundwork for a 
majoc enter1ainmen1 center is slowly being 
formed in Adelanto. For the past 40 years. 
the city welcomed a neighbor, 5,()()().acre 
George Air Force Base. a tactical fighter 
station. But, this year, George will close. 
The last planes are staled to leave by May 
c:J Ibis year. This leaves the doa' to privati· 
zatiro of the facility, possibly into a public 
airport, wide open. 
Control c:J the base. however. is still to 
be delermined. Decisiro-makers in Adelan-
to feel that they should be able to operate. 
llld receiYe I pro6l. fnm the airpat. "\lk 
bave bern tbe ooealbal bave beat~ 
far tbe plll48 yem. .. layl Maris. "Wben 
The company also inno-
vated a number of prod-
ucts in use today besides 
Pink Poly. The use of film 
for Transdermal drug 
delivery, the pottant mate-
rial in solar cells, and the 
first recyclable bacon 
packaging, are all Rich-
mond innovations. Rich· 
mood's client list includes 
a large number of the For· 
tune 100 companies, as 
well as a number of rapid-
ly growing electronics and 
bio-technology fl!tll8 here 
the planes take off, they fly right CYVer the 
City Hall..so far, we have received noth-
ing in tax ii¥:ren:vi:nts all these years. We 
are a gutsy little city and we think it's time 
to share in some of lhe benefits." 
Maya-, Terry Caldwell, does not share 
the same opinioo. "George Air Force Base 
is nOl in Adelanto-and I don't think any 
one woold agree that it is. The base is in 
an unincorporated portion of the county-
its boundaries 
innovations. 
rigorously supervised quality control 
department assures the high level of out-
going quality. All material is «ampletely 
traceable back to incomiog raw material 
lot numbers. 
A little over a year ago, the manage-
ment team at Richmond began a pro-
cess of goal setting and attainment that 
capitalize on the inherent strmgths of 
the company. This process, using what 
is known as core competencies, has 
helped the team develop a vision for 
the year 2000. This ability to set long-
range goals and not be diverted by 
short-term income maximizing gim-
micks is another advantage of being a 
enues from any future commercial uses. "I 
think that most everyone in the Victor Val-
ley would agree that the base has been a 
real plus to this area," said Caldwell. "It has 
brought jobs and ecooomic prosperity, and 
the people from George Air Force base 
have been very involved in the fabric or our 
communities. The fact that 
the base bas been exempt 
from taxes really is DOt a rae-
tor and 
are partially adja- .z , __ • b . 
cent to the city of Today, Auewuto lS etttng 
wouldn't have 
made a differ-
ence whether 
it had been in 
Adelanto, Vic-
torville or 
Hesperia." 
Adelanto and on new economic prosperity. 
partially adjacent Already the location of a 25-
to Victorville. In table poker casino, the city 
fact. the name of b h 
the base was fa:- hopes to soon e t e center 
merly the Vic- for California'sfJTst-ever 
torville Army Black-Jack casino. 
Air Corps Train· 
According 
to Caldwell, 
the future 
ing Center." 
While Caldwell was quick to applaud 
Adelanto for their effons in bringing base-
ball to the High Desert. be was optimistic as 
to wbelber the city should glean tax rev-
commercial-
ization or the base will hinge 
on upcoming decisions that 
will be made by tbc Depan. 
meru or Defense and tbc u.s. 
Air Force. "It really depends on who the 
applicants are," says Caldwell "CertainlY it 
would be an ideal location for a regi()lll) 
airpon as the runway, the navigational sys-
tems and the suppating structureS will still 
remain. I think that could be a public benefit 
transfer at no cost." 6. 
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---A NIGHTMARE ·- THE RTC----
F reddie Kruger has nothing on the Resolution 'I'rust 
Company (RTC). As the two partnerships repre-
sented by this office found out, being involved in litiga-
tion with the RTC is a nighunare of monumental propor-
tions. 
The RTC is an entity created by the United States 
Congress to accumulate and dispose of assets of failed 
savings and loans. In actuality, lhe term "Resolution 
Trust Company" is an oxymoron. Due to the internal 
workings of the RTC, the net result is that the RTC 
''resolves" nothing, but rather, delegates decision-mak-
ing to the judiciary. Lawyers representing the RTC are 
certainly aware of the economic benefits of this policy, 
and irrespective of the merit of its positions, it will 
invariably litigate rather than make a decision which 
reflected in the minutes of the Loan Committee, and the 
Commitment Lener had been continuously in the offi-
cial records of the institution since the date of its execu-
tion. Therefore. the court could and did order reforma-
tion, finding our clients had met the requirements of the 
12 § usc 1823. 
The RTC is now appealing the court's judgement 
fearing the precedent1al monster by refusing to resolve 
the case prior to trial. The RTC is also attempting to 
avoid payment of our clients' attorney's fees (notwith-
standing an attorney's fees provision in the note) on the 
basis that such an award would "inhibit the RTC's leg-
islative purpose in efficiently collecting the assets of 
failed institutions," Judge Wllson is expected to reject 
this argument and a decision should be issued by the 
time this article goes to publication. 
If our client's experience can be of value to others, it 
is this: If you have an arrangement with a fmancial insti-
tution that is insured by the federal govemmenl. make 
absolutely sure your agreement is correctly documented 
and that any "understandings" you might have with that 
instiruuon are properly memori-
alized in the official records of ...----::---., 
the bank, and in the minutes of 
their loan comminee or the board 
of directors. Your loan officer's 
oral promise to "roll your note" 
at maturity or "increase your 
credit line next year" will be 
totally unenforceable if your 
lender's instituuon is taken over 
by a governmental entity. 6. 
by lamu H. Co.sello 
Partnu But d. CasdJo 
may later be "second-guessed." f------------------....._ _______________ _ 
Our clients found themselves in the path of the RTC 
juggernaut when a loan made to a limited parmership 
went into default. The lender had failed and its assets 
were assigned to the RTC. The loan was secured by real 
property (an eight story office building in Westminster) 
lhat had substantially declined in value (millions less 
than the amount owing). For important tax reasons, the 
limited partnership had originally requested a non-
recourse loan from the lender. (The tenn "non-recourse" 
means that the lender's remedy upon default would be 
limited to foreclosure on the building, i.e. no deficiency 
judgement for the multi-million dollar shortfall.) The 
lender had committed, m wriung, to making a non-
recourse loan, and the minutes of the Lender's Loan 
Committee reflected that a non-recourse loan was 
approved. The lender's representative responsible for 
documentation of the loan had been in a serious car 
accident at the time loan documents were bemg drawn. 
As a result, the lender's form documents were used and 
the ''non-recourse" provision was mistakenly omitted 
from the final loan documents and the note and deed of 
trust The documents were signed without this impor-
tant provision. 
The RTC filed suit on the loan, not only seeking the 
right to foreclose on the property, but also to impose 
personal liability for the anticipated multi-miiUon dollar 
deficiency against the general partners of the borrower, 
including our clients. 
The case was one of fust impression in the United 
States. We contended that the court (U.S. District Court 
located at Main Street and Temple) should refonn the 
note and deed of trust to reflect the true intention of the 
parties, to wit, that any deficiency judgement was barred 
by the agreement that the note was to be non-recourse. 
No court had ever reformed a note once it had been 
assigned to the Resolution Trust Corporation(or the 
FSLlC or FDIC). 
At trial, the RTC did not concede that the loan was 
supposed to be a non-recourse, but instead contended 
that the loan terms had been renegotiated. No evidence 
was advanced at trial in support of this purported rene-
gotiation, and the court found that the loan was non-
recourse but erroneously and mistakenly documented. 
Having met the task of estabHshing the true nature of 
the loan, our clients were faced with provision of 12 
USC§ 1823 (codification of what is commonly known 
as the D'Oench Dune Doctrine). This Doctrine provides 
that once a federal regulatory agency has taken over the 
assets of a failed institution, borrowers may only assen 
certain defenses. If the borrower asserts an agreement 
which would "tend to diminish the value of the assets in 
the hands of the RTC," then strict requirements must be 
met. Our non-recourse agreement would substantially 
diminish its value, but the court found D'Oench Dune 
compliance. The agreement to make the loan non-
recourse was in writing (the Commitment Letter), it was 
In the rae~ 
against time you.ve got 
2waystowm. 
Fast. 
2days 
Get speedy delivery 
at bargam rates. Use 
Pnonry Mail"' serv1ce 
and your packages will 
arnve in 2 days.* The 
price-just $2.90 for up 
to 2 pounds. That's a fraction of what other 
compames charge. 
To send your packages by Priori[)' Mail 
serv1ce, JUSt drop rhem in a mail box, at a 
post office or gJ\!e them to your letter carrier. You 
can also calll-800-222-1811 and we'll pick up 
your packages for one low pickup fee of $4.50. 
So for 2-day delivery, usc Priori tv Mad 
serv1ce. Because when speed, convenience 
and pnce count-
there's no conte>t. 
Fastest. 
1 day 
When ttme matters 
most, use Express 
Mail® service and get 
next morning delivery 
that's guaranreed.t 
You'll still enjoy low 
rates, starting at $9.95 for packages weighing 
up to 8 ounces, plus one low pickup fee 
of$4.50. 
You can also get Express Mail service 
365 days a year-without paying extra for 
weekend service. 
So when you're ractng against time, 
call for Express Mail or Priority Mail 
services and beat the clock for a price 
that will make you 
feel like a wmner. --
1 
.,~,.  
-. !f.4l1 - 'ft: 
PAGE 18 • INLAND EMPIRE BUSINESS JOURNAL 
Changes in tbe retail industry, which we see today, can be traced back to the mid-seven-
ties. 
Retail, like everything else, was on 
a continual growth campaign. More 
and larger regional shopping centers 
were being developed: thousands of 
strip centerS were popping up on every 
corner. Things were only going lo get 
belter. 
Retail Could Only Grow 
Several prominent retailers were 
growing through acquisition of other 
retailers. Heavy deblloads were bcmg 
created, LBOs were being financed 
using junk bonds. and the banks 
became very much involved. 
row's price? Who knows? Discmmters 
like K-Man, Walmart, and Target 
began to look better to the consumer. 
Then everything cllangcd. The sav-
ings and loan problems started to sur-
Inland Empire Keeps Clean 
The lnland Empire has experienced 
With the new Galleria at Tyler and the Moreno 
Valley Town Gate center still under construction, 
more retail square footage is now being generated 
than what the population could or would support 
even if the economy was in better shape. 
face. The government staned looking 
over the shoulders of the banking com-
munity and discovered what looked 
like questionable loans to retailers. The 
squeeze was on. Too much square 
footage of retail space, poor profits 
caused by too much debt, and tbe loans 
to retailers were no longer a good idea. 
whether it was Mary Jo 's Dress Shop 
or Carter Hawley Hale. 
Retailers File Chapter 11 
One prominent retailer after another 
started failing or flling Olapter 7 or 11 
as a means to proteCt themselves or liq-
uidate their assets to satisfy their credi-
I.OB. It's a very dttterent scenano from 
the auto indusoy. no outside influence 
caused the problems. It was brought on 
by poor foresight, poor planning, and 
failure to recognize that retail is a good 
business, but one tbat cannot afford 
excessdebL 
Bad Habits 
1be excess debt began to create bad 
habits, and too many promOOOOS led to 
floor persamel reductions. This creat-
ed poor customer service. The real 
value of an item became a question 
mark in the eyes of the cooswner. Was 
lbe real value I.Oday's price or tomor-
much the same thing; however, its pop-
ulation growth has helped offset many 
of the problems other areas have expe-
rienced. As we enter 1992 with poor 
retail sales and a difficult economy, the 
1nland Empire is in the middle of a 
massive retail expansion. With the new 
Galleria at Tyler and the Moreno Val-
ley Town Gate center still under con-
struction, more retail square footage is 
now being generated than what the 
population could or would support, 
even if the economy was in better 
shape. 
Inventory Problems 
Why do retailers suffer so much 
during a slowdown in sales? It stems 
from poor business management -
more specifically, poor control of their 
biggest investment ... their inventory. 
Far too many retailers do not know 
what their inventory is, let alone what 
tt should be to achieve proper invento-
ry turnover. They too often buy on a 
hunch or simply look at last year. They 
add or subtract a little or a lot and use 
that as the baSis for currem purchases. 
If they buy too much, they are forced 
to liquidate it at a loss; if they guess on 
the low side, they miss sales potential 
because last year was no indication as 
to what the coosumer wants this year. 
Last year may only be a good barome-
ter for very basic inventory. 
Control Needed 
Inventory control systems are an 
absolute necessity, whether they are 
done with a paper and a peocil or with 
a more sophisticated computer system. 
There are alternatives. A serv1ce 
bureau can provide retailers with good 
information. However, today there are 
also several software systems, some 
better than others, at several price 
points which can help retailers get a 
handle on their business. 
Initially, retailers should select the 
software that suits theJI business and 
its unique requirements, then select the 
hardware. All too often we see the 
opposite occur. There are more soft-
ware packages available today than 
ever before that are built to satisfy spe-
cific types of businesses, i.e., video 
rental, auto parts, florists and apparel 
shops. 
Time should be taken to investigate 
the company from which the system is 
purcllased. It is a good decision to buy 
from a recognized vendor. The avail-
ability .o~ on-going software support 
and tnuru.ng all crucial. More than one 
individual within a company should 
take advantage of the training. Retail-
ers can spend from $1 ,000 to $SO,OOO 
on a retai~ system, but they must keep 
~e. very tmportant poim in mind: dis-
Ciplme to manage the system cannot be 
found within the system. You must do 
that yourself. 
If retailers are not able to ans the 
f?!lowiog questions, they shoul:~on­
SI er some type or system: 
• Do you know what your sales 
were yesterday, last week, last month, 
and last year, and how they COOl 
your plan? pare to 
• Do you know what your . 
. IOVento-
ry IS 11 cost and 11 retail? 
• Do you lcnow what it should be 
FEBRUARY 1992 
against your plan and last year? 
• Do you know what your profits 
were oo the sales achieved? 
• Do you know what your mark-
downs were and the way they impact 
your sales? 
• Do you know which vendors are 
profitable for you and which are not? 
• Do you know what is on order 
from your vendors and when it is due? 
Do your orders have cancellation dates 
if they are shipped late? 
• Do you have your business split 
into classifications, deparunents, or 
categories of merchandise? Do you 
know how fast you are turning your 
inventory over and what is correct for 
that classification of merchandise? 
• Do you know who your cus-
tomers are - their names, addresses, 
telephone numbers, sizes. likes and 
d1slikes, birthdates, special occasiOns, 
and buying patterns? 
For Sophisticated Retailers 
For the more sophisticated retailer, 
an inventory control system can offer 
SKU level information by size, style, 
color, and vendor, by classification on 
all items. In addition, for the multi-
store environment, tbe system can plan 
each store independently, as consumers 
do differ from location to location, plus 
providing a log1cal method of tranSfer-
ring merchandise. making full use of 
the inventory. 
'This may seem simplistic; however, 
many retailers, including the big ones. 
cannot answer the questions above. It 
is for this reason alone that profits are 
poor, and far too many businesses fail. 
It is not uncommon for a retail busi-
ness to operate on 50% Jess inventor)' 
with increased sales achieving a 50% 
Retailers can spend from 
$1,000 to $50,000 on a 
retail system, but they 
must keep one very 
important point in mind: 
discipline to manage the 
system cannot be found 
within the system. You 
must do that yourself. 
improved return on investment, in 
addition to operating with more peace 
of mind. A good inventory conrrol sys-
tem gives retailers a beucr handle 00 
their inventory. This will enable thelll 
to better respond to tbe customer. 
By Dan p(IIJl, 
PresidenJ~ 
CEO,RtJDU 
Me rc}la!ldi.sill8' 
Service A~) 
1ion (RM"" ' 
Riversilk· 4 
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C alifomia 's agricull\U'al spectrum 
is one of the most diverse in the 
world. There are over 250 commercaal 
crops raised within the state's varied 
ecology. Today cmsumers are able to 
sample exotic varieties of produce 
such as purple potatoes, chocolate 
Fuyu persimmons, and plump Med-
jool dates from more than 62 farms in 
the Inland Empire. 
An offshoot of farm-direct selling 
is the growth of farmers markets. 
Locally, so called "Market Nights" 
have been met with popular success. 
Festive carnival-like atmospheres 
attract adults as well as children who 
have fun browsing through a variety 
of produce, wares, and handcrafts. 
Family members learn about agricul-
ture because the growers or someone 
from the farm is present to answer any 
questions about the crop. Some even 
offer tips on cooking particular veg-
etables. Quite often there are samples 
of foods seldom found in the grocery 
store. 
Some of the benefits of doing 
business directly with the growers are 
short ciruit charmels (direct market-
mg) which bring produce at its peak of 
freshness and flavor. Retail produce 
prices reflect various steps: packing, 
processing, wholesaling, and trans-
portation which add more than the 
cost of growing. Certified Farmers 
Market customers save money and the 
grower receives a higher return fa his 
product 
Municipalities which sponsor 
"Farmers Markets" in their communi-
ties abide by the same "certification" 
procedure as do direct on-site farm 
sales. Every fanner who sells at ceru-
fied markets is inspected by the Coun-
ty Agricultural Commissioner to 
held at the Sears parking lot located 
near the intersection of Arlington and 
Streeter, Fridays 9 a.m. to 1:00 p.m., 
year-round. 
According to Ms. Marjorie Petrus, 
Town Center Manager for the city of 
Redlands, "Redlands Market Night" 
has been a profitable success for the 
city since its inception in July of 1987. 
When asked what contributed to the 
market's acceptance she declared: "I 
know it sounds a bit corny but I really 
believe it's the community spirit that 
imparts a uniqueness that is inherent 
to our small town atmosphere. It is 
located on historic State Street which 
lends the ambiance to compliment the 
community flava." 
Ms. Pettus generously provided 
Market Nights just 
don•t happen. The 
expense to the city of 
Redlands to sponsor 
such an event costs In 
excess of $60,000 a 
year. 
some interesting facts about Redlands 
Market Nights which illustrates the 
complexities of such an operation. She 
stated: "On Market Nights you may 
find no less than 84 spaces for ven-
dors. Due to seasonal growing peri-
ods, farm produce stalls fluctuate fr<m 
nine up to 36." 
Aside from obtaining business 
licenses, farm produce vendors pay 
5% of thetr gross sales, where other 
vendors such as arts and crafts pay a 
flat fee of $40 (which includes insur-
ance). 
There are four paid officers 
assigned to Redlands Market Night 
whose presence have maintained an 
unprecdented low incidence of prob-
lems. This presence attracts family 
participation. 
Market Nights just don't happen. 
For the 1989190 period. 
participating farmers 
grossed $219,000, of which 
the clty•s sha,. was $10,950. 
The expense to the city of Red-
lands to sponsor such an event 
costs in excess of $60,000 a 
year. Such an enterprising ven-
ture pays a handsome return on 
the investment. Over a thousand 
dollars is collected for business 
assure quality and proof of growing. 
There are presently three locally 
certified fanners markets in the Inland 
Empire. Coltoo's Market is in Flem-
ming Park, located at La Cadena and 
5th, held on Mondays, 10:00 a.m. to 
2:00 p.m. year-round. 
Redlands has its "Market Night" 
every Thursday on State Street 
between Orange and 7th. The hours 
are 6:00 p.m. until 9:00 p.m. year-
round. Riverside has two locations 
downtown on 5th Street between Mar-
ket and Orange, Wednesdays, 5:00 to 
9:00 p.m. year-round. The other IS 
licenses. For the 1989/90 peri-
od, participating farmers grossed 
$219,000, of which the city's share 
was $10,950. Other vendors for the 
same period returned $75,615 dollars 
to the city. These are direct revenues 
to the city. Many of the State Street 
merchants stay open on Market Nights 
and have reported beneficial results. 
Sales taxes are one of the mainstays of 
any cuy's coffers. 
Farm produce vendors come to 
Redlands Market Nights from away as 
far as Santa Maria, Los Angeles and 
Orange counties, Encinitas, Indio, and 
Fallbrook. Many of the vendors are 
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"circuit riders," following ma.rlc.et days 
or nights in the Inland area. For all 
vendors, Redlands reputedly has one 
of the most profitable markets. Going 
direct means extended profitability. 
armers. arms 
refreshments, tours, pelting zoos, and 
demonstrations the intire family can 
enjoy." The Oak Glen Awle Growers 
offer a "Trail Map" by writing to: Oak 
Glen Apple Growers, P.O. Box 1123, 
Yucaipa, CA 92399 or call (714) 797-
6833. 
For those who would rather stay 
close to home, local "Market Nights 
Shoppers and browsers come to downtown Redlands Market Night far the 
variety of vendors, fresh produce and friendly people. Atlmdance 
averages 3,000 in the winltr and 810 10,000 in lhe summer. Held every 
ThiD'sday night from 6 10 9:30pm. , lhe event was pane:med afltr lhe 
nighlly San Luis Obispo Market Night. 
According to the California 
Far!TU!r-To-Consu!TU!r Direc10ry for 
1990: "What is a Farm Trail? Farm 
Trail organizations are comprised of 
farmers in a specific area who sponsor 
the publication of a map indicating 
local farms that sell direct to con-
sumers. Farm trails offer you a chance 
to buy farm fresh produce and talk 
or Days" can be rewarding. Plan a trip 
to cover all three Inland cities, Colton, 
Riverside, and Redlands to catch the 
farmers market fever. Remember to 
bring the kids. A hotdog with all the 
toppings is sure to please even the 
fussiest eaters, and you can be home 
by bedtime. A 
By l.LoNJTd A. Goymuac 
••• Sneak Preview ••• 
FOCUS 
MARCH ... 
financial Institutions (4th Qtr. 1991) 
Health Care 
Economic Development (San eem.) 
Insurance 
APRIL •.• 
THE LISTS 
MARCH .•• 
HMO/PPO's 
I.E.'s Independent Banks 
I.E.'s Golf eourses 
Auto Luxury Dealers 
Telecommunications 
Computers!OHlce Technology 
Women OWned Businesses 
Riverside Economic Development 
APRIL ••• 
computer Retailers 
Independent Banks 
Personnel Agencies 
Executive Recruiting 
AD DEADLINE 
For March Issue is 
February 20th 
Information CaU 
4) 391-1015 
Is your rompany 011 OUR Jist? It 
should btl! Jr you think your rompany 
qualities to be iDducltd 011 any o1 tht 
•.bove lists and 1011 haft DOC ~ived a 
Simple questlonaire from tMI11Ituul 
Empirt Business Jounud, please rontac 
JoAnn HeDSiey at 
{714) 391-1015 
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Eldorado Bank Names New 
Vice President, Real Estate 
manager 
Dav id Lee 
Dangwillo has 
been appointed 
v ice president 
and real es tate 
of January l. 
Raudy will monitor construction 
issues and trends, communicate indus-
try positions to media, edit a quarterly 
tabloid, and assist with any legislative 
initiatives aficcting the industry. 
S cbolarship Recipients 
Announced 
career with Kaiser Permanente, Dr. 
Kartun has held the position of assis-
tant chief of medicine and later chief 
of medicine. 
o f manager 
Eldorado Bank. 
Dangwi llo 
br ings over 16 
years of banking 
Previously, Raudy served nearly 
five years as the marketing director for 
American Publishing Corporation, a 
Texas-based publisher of magazines 
for area chambers of commerce and 
military bases. A 
St. Bernardine Appoints 
Chief Financial Officer J. F. Davidson Associates, Inc. 
has announced the recipients of two 
scholarships awarded in honor of the 
firm 's late founder, James F. David-
son. 
The winners, Kimberly Lane and 
Krista Jeannone, were presented with 
their awards by James F. Davidson Jr., 
son of the founder and the firm's cur-
rent president, at a recent luncheon 
held at the Victoria Country Club in 
Riverside. Both scholarship recipients 
are currently juniors in the civil engi-
neering program at California State 
Polytechnic University, Pomona. 
"Dr. Kartun has recrui ted an 
excellent s taff of physicians in 
rheumatology," said Area Associate 
Medical Director Stephen Wierzbins-
lci, M.D. "His consuming interests are 
always those of his patients. Dr. Kar-
tun exemplifies the principles of the 
practice and art of quality and caring 
medicine" 
experience to Eldorado Bank. most 
recently as senior vice president for 
construction and re al estate loans at 
Mechamcs Nauonal Bank in 
Paramount, California. Previously, he 
was senior vice president and manager 
of the construction loan deparunem at 
Chino Valley Bank. Dangwillo began 
his banking career with Bank of 
America, where he went through its 
management trainmg program and 
worked in !hat bank's real estate loan 
The Sisters rr-:=-=;::;=~~ 
of Charily of the 
Incarnate Word 
He alth Care 
System is proud 
to announce the 
appointment of 
Mr. Avery 
Schlesenberg a~ 
assistant admin-
Lane, a resident of Whittier, has a 
3 .98 grade point average and is an 
active member in the student chapter 
of the American Society of Civil 
Engineers as well as a member of the 
National Civil Engineering Honor 
Society and the National Engineering 
Hooor Society. 
Jeannette, a resident of San 
Bernardino, is a member of student 
chapters of the American Society of 
Civil Engineers and the Institute of 
Transportat.ioo Engineers. Additiooally, 
she is a member of the National Civil 
Engineering Honor Society and the 
Natiooal Engineering Hooor Society. 11 
Kaiser Permanente 
Physician Honored 
Lawrence 
Kanun, M. D., 
a physician with 
Kaiser Perma-
nente, Inland 
Area. received 
an .. Exceptional 
Physician Con-
tribution of the 
Year Award" at I.::IIL~~....,;;_.. 
Kaiser Permanente's recent annual 
professional staff meeting. 
To be eligible for this award. a 
physician must have made an excep-
tional contribution in one or more of 
the following areas: professional 
expertise which is broadly recognized 
within the Southern California Perrna-
nent.e Medical Group and within the 
medical community; contributions to 
his or ber local community in a civic, 
beallh care, cultural, or general eco-
nomic sense; or other humanitarian 
activities. 
Board-certified in both internal 
medicine and rheumatology, Dr. Kar-
tun bas been affiliated with Kaiser 
Permanente since 1962. During his 
Dr. Kartun resides in Upland. 11 
uebs Receives Governor 
Appointment 
Roger A. 
Luebs, a parmer 
in the Riverside 
law firm of 
Thomas, Luebs 
& Mort, was 
recently 
appointed by 
Governor Wil-
son to serve on 
the Santa Ana 
Regional Water Quali ty Control 
Board. 11 
Convention Bureau's 
Executive to Presidential Post 
The Greater 
Ontario Visitors 
and Convention 
Bureau proudly 
announces that 
Sherry K. Case, 
GOVCB execu-
tive director bas 
been installed as 
president of the 
Western Association of Convention 
and Visitors Bureaus WACVB at the 
groups annual meeting on November 
4, 1991. 
A veteran of the hospitality indus-
try for nine years, Case recently 
assumed the duties of her one-year 
term which will include presiding over 
WACVB's 1991/92 Board of Directors 
and the general program offered by the 
association. 
"Sherry's election not ooly further 
promotes the recognition of ONTARIO 
as a viable meeting destination, but is a 
prime example of her dedication to the 
industry and of the Bureau's commit-
ment to greater Ontario," stated Art 
Bean, Bureau president and general 
manager of Lord Charley's restauranL 
/j. 
department 11 
Fleishman-Hillard Public 
Relations Hires Jack Raudy, 
Adds State Construction 
Account 
Fleishman-
Hillard, Inc. , 
the nation's 
largest indepen-
dent public rela-
tions firm, has 
hired Jack 
Raudy as a 
managing 
supervisor to oversee all construction 
industry accounts. 
Raudy, formerly wilh Roy Heat-
ly/Associates in Sacramento, will pri-
marily manage the Construction 
Awareness Program for the Associated 
General Contractors of California. The 
Construction Awareness Program is a 
new account for Fleishman-Hillard as 
istrator/chief financial officer for SL 
Bemardine Medical Center. 
Schlesenberg joms St. Bemardine 
from Queen of the Valley Hospital, a 
268-bed facility in West Covina, where 
he served as senior vice president/CFO 
for four years. During his tenure there, 
he was respons1ble for all fi nanc1al 
functions, including data processing. 
accounting, Lhird-party contracting. 
materials management, and all busi-
ness services. Prior to that. he held the 
position of vice president of rmanc_e 
for six years at Hoag Memorial Hospi-
tal in Newport Beach. 
Having nearly 15 years experierv:e 
in f inance, Schlesenberg received a 
bachelor of arts degree and a master of 
business admintstrat ion in finance 
from the Universny of California. LoS 
Angeles. He is an advanced member of 
the Healthcare Financial Management 
Association and a member of the 
UCLA Alumni Association. 
Schlesenberg is married and bas 
two daughters. A 
SAN BERNARDINO COUNTY 
SHERIFF'S ATHLETIC FEDERATION 
- vs-
PLAYERs FROM THE 
LOS ANGELES RAMS 
CHARITY BASKETBALL TEAM 
Basketball Game 
Sunday, March 15, 1992 
1:00 p.m. 
Alta Lorna High School 
GRAND PRIZE DRAWING 
19" Color Television 
REO DRAGON KARATE DEMO 
during half-time 
Proceeds Will beneht Sheriff's Athletoo Federation 
Ronald McDonal .and other charities such aa: 
Thumb U d 8 Choldren's Charities Frank Bland Memorial 9 
p Sophia (for terminally ill children at Loma Linda Hospital) 
Call Liberty Pubr 1 5 
teat ons lor ticket information at (714) 949-126 
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AD 
Contlnwd from ~ 3 
and residents require water. If a busi-
ness cannot hire area people because 
there is not enough water to support 
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p to G ow On far," says McBride. Supply will have to be increased, and we're going to have to deal with the fact that three-
system becomes so burdened that one 
bas to wait just to hear a dial tone, the 
Public Utiliues Commission (PUC) is 
triggered to automatically add capaci-
trict in planning to buiJd the reservoir. 
This is one positive step forward, and 
it will put Riverside County residents 
and businesses in a 
fourths of the water, from a surface 
standpoint, is north of Sacramento, yet 
the biggest demands remain here in 
!he south." 11 
..--------------1...-------, ty to their equip-
If II bUSineSS cannot hire Brea people menL Many feel 
safer position." 
According to 
because there Is not enough water the same precau-
to support residential development, tions should be 
they will think twice about doing :~~ :o~~~~; 
McBride, the bottom ..........-.... 
line is that if the state is ~
going to continue to 
grow and have a reli-
able water supply that 
meets some kind of 
established criteria, 
supply issues will have 
to be considered and 
dealt with. "Conserva-
tion only takes you so 
business here. How do you grow If 
resource ... its 
you cannot bring In people? water. "Limits 
residential development, they will 
think twice about doing business here. 
How do you grow if you cannot bring 
in people?" 
need to be 
defmed," says McBride. "It should be 
defmed such that when we drop below 
those limits, there is a requirement to 
add to the supply. I commend the dls-
WAT!I SHUfflf W lll moll 01 1110 wO!tr IOCa!ecl In ''" IIOlfll cr'1Cl <r..,.r 01 ftiO....., 
n me sour.'~ JM mo1011fy Of Co ttomJans csepeoo Of'! orge aQu~s (ll'IOttO!td Dy 
orro-NS wr. n IHCJ IOCOt d~Sfr1bl.~t.on !V'ttms ben ahe5 orouno Soo Fronaso Bay 
amoan J"wtH~rcs tl tn.r • atM 1rom a stont locanons as does StMnem Co1t101ruo 
Son JOOOUm V(Jj Itt rotmtrs rmoon obOur on.rnato 
McBride pointed to a recent drop~-------------_!_--------------------------­
in the amount of water available to 
California due to the Cenrral ArlZona 
projecL For many years, Arizona has 
allowed California to use their por-
tion of Colorado River entitlements, 
simply because they did not need iL 
"Now they do," says McBride. "The 
amount of water that we get from the 
Colorado River will be cut by 60 per-
cent...enougb to supply 3.5 million 
people for a year." 
With a decreasing amount of 
usage from the Colorado River, 
Southern Californians will rely more 
heavily on the State Water Project. a 
canal that provides supplies for 
Southern California through a series 
of aqueducts and aquifers. "But even 
this project is not without its prob-
lems," says McBride. "Every day it 
seems that contamination levels in 
this water are nsing ... especially in 
the delta area." 
The only other available source 
of water for Southern Californian 's 
lies in undergroun d basins, bu t 
according to McBride, this suppl y 
must be carefully managed. Nature 
has replenished much of this water 
through rainfall precipitation, but we 
have to be careful; that we do not 
completely deplete this resource." 
But today, according to many, 
the real problem is not one of current 
shortages, contamination or even the 
shadowing fear of drought today, the 
problem is one of definition. Califor-
nia bas no definition of what is and 
what IS not a reliable source of water. 
Tilere are certain standards that have 
to be meL When someone picks up 
their telephone, they bear a dial tooe. 
Should a case ever happen where the 
Chronic headaches. Headache~ that spasm, neck pain, and headac..he.A simple 
recur for years, over and over agam. nerve block, au office procedure that can 
H eadaches that take the joy out of h fe. What quickly relax muscle tension 10 your 
to do. You've tried the remedies you've seen neck, often relieves pain and headach e in 
on TV. You've gone to your dO<.:tor. You've a short time. 
tried prcscn puon pain ktllen; and mu. cle Then. a regimen of senstble exercise, 
relaxants. supported for a while with a prescription to 
If you are tired of remedies 1 N LAND ~tension , may :naintain your 
that J. ust don't seem to work, rel1ef from ·It o I d h 
NEURO/ SPINE . c r me 1ea ac es. we ma\' have the answer. If thts makes sense to vou, 
The Inland t\euro/Spme CENTER please call us for an appOint-
Center offers conservauve pr<x:e- Ont~rio Community Hospit.ll ment . V\·e may be able to help 
dures that may actuall} stop the 1-800-666-6325 you, and, what's to lose but your 
victous cycle of muscle ANAIOOOW. M(OtCAl!NIIani>(>HWTHCJWrACiliiY headaches? 
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Fallbrook Wirw:ry very quietly released 
it.s fuSl vinages 10 lhe public one year 
L_I~LAND EI\IPIRE. ' uuSiness puma 
Culbertson family, it is perched on top of ~- ..& ~...,. ~~-...,. ~~-"" lf!I/!!:J AI ..Iii ago. A tiny winery owned by lhe John I 
a hill where gentle ocean l:nez.es sweep.. ,....~ 
rich as the furnishings. and allhough 
these rooms are higher priced. the inti-
mate and romantic ambiance that is 
created is the ultimate get away for 
you and your loved one. 
The Chardonnay produced a1 Fallbrook L------------~---------------' is a delicaiC varietal chariiCU!:r intensified 
by a l00'1o barrel fermentation. Their 
Pinot Noir ~atea 40% woole clu.s· 
tet fruil along wi.lh croshed fruit during 
fermentation to prodUce a wine with the 
lovely cherry-raspberry jam nose and 
rich earthiness. 
Fallbrook Winery is located at 2608 
Via Rancheros. Fallbrook, CA 92028 
(619)728-0156. 
Wlwl enjoying afote lrtl!al tJl your 
favorile reslawrml, always ask for 
Fa.Ubroot wino. 
TABLE 
FOR 
TWO! 
Catch 30 minutes of the best 
Inland Empire restaurant reviews 
three times a week on KVCR lV 24, 
the Inland Empire's PBS station. 
Table tor Two Is the only restau-
rant review show of Ita kind on 
television. The show airs •.• 
6:30p.m. on Tuesday, 
10:30 a.m. on Thursday, 
and 6:30p.m. Saturday. 
Griswold's ~ 
Ell {{Jandlehgbf 00 
' • .. ~aoilion 
-4 
Dinner Theater 
presents. 
Jan. 4 ·Mar . 15 
STARRNG 
GE'orge Chamt>ion 
RELIVE 
The 1mpossibLe 
Dream! 
(714) 626-1254 
S\5 W I'()Ol'HILL BL \II). CUIU.).trn-.'1, CA 41711 
Vlsh a Historical Llndmait and 
S1ay tot' Lunc:h or Dlnnet' 
~-
. ~ 
-· 
Affordeble Et.gence 
Caauel Atmosphere 
Meet • Fish • Foul 
GriiiH ovw • netural 
fire of orangewood 
Lunch Dlnn• 
T-.frt. Tuee . ..SUn. 
11 *'2;00 5:30-11:30 
.._ ·--c.l {71•) 7tl'l--
This colu.tntt is wriuen for rhe busifless 
person who finds rravel a necessiry. as 
well as for those who btlievt thai eatU.g a 
fuu !Mal w11h a very pleasalll wiM IS a 
rt:t~~ard of travel aJtd even life. 
Each mo!Uh wt .sho/1 commelll OJ\ dif-
fere.nt restaurants in the various cities 
that, I btlieve, are most often visited by 
bu.siltess persoJ\S from the JniOIId Empire. 
These restaurants are chosen strictly on 
~Mril. All restaura/IJS were persoMl/y vis-
iltd_ 1 plan to offer you brief surveys. in 
lieu of long reviews. 
W hen one 1.hinks of Big Bear, it 
is usually the rustic cabins, great sld 
slopes, or the quamt little gift shops 
that fusl pop into your mind; however, 
a stay at the Big Bear Inn will surely 
give you a new prospective of tlus 
lovely resort\ 
Located just below Bear Mountain 
Ski Lodge, and a snowball throw away 
from Snow Summit, the Big Bear Inn 
has established itself as the European 
Centre of California. 
What sets this European Chateau 
apart from other first<lass hotels are 
the rich European furnishings and 
appointments that adorn the entire 
bote.\. 
As you enter the Grand Foyer, you 
are greeted by original 17th and 18th 
Century etchings, along with two 
magnificent Satsurllll vases from Japan 
that frame the massive fireplace. 
Behind the receptionist are Byzanune 
icons, which constitute one of the 
largest collections of Greek Orthodox 
and Russian religious paintings out-
side of Greece. U those priceless 
antiques are nOl enough to wow you, a 
Renoir etching bangs nearby. 
As impressive as the lobby is, the 
75 guest rooms and three suites are fit 
for a Kulg! All of the rooms are deco-
rated with antique furnishings, bro-
cades, gas-burning fueplaces, marble 
bathroom counters and floors, and 
even towel warmers in the bathrooms. 
Although all of the rooms are spe-
cial, it's the 17 specialty themed 
rooms that really gives this inn !.hat 
special ambiance. 
Each distinctively umque, the 
rooms range in elegance from the 
"Don Giovanni Room" (which is rich-
ly decorated with tapestries and silks 
from Seville, Venetian antiques. and a 
room full of treasures which depict a 
Victoriana interpretation of Don Juan's 
female conquests), to the charming 
"Contessa Room" which is dedicated 
to the Marriage of Figaro by WoiJ-
gang Amadeus Mozart and is a recre-
ation of !he stage set of Zafirelli for 
the very ftrst post-war Munich produc-
tion. 
'The history behind each room is as 
If you or your company are loolang 
for !.he perfect setting for that special 
business meeting, workshop, banquet, 
or even a wedding, the Big Bear Inn 
has a variety of rooms that can accom-
modate up to 200 people, along with 
various services and a full catering 
department that can make your stay 
memorable. 
The Executive Suite, which is 
approximately 3,000 sq. ft., features 
three massive rooms with one king 
bed, a sitting room. conference table, 
wet bar, exercise room, a large jacuzzi, 
sauna, and wet bar. Talk about Lhe per-
fect hospitality or honeymoon suite! t 
The restaurant Orpheus is a Vene-
tian<binoiserie fantasy. composed of 
Victorian tableware, Murano chande-
liers. and oriental paintings, accented 
with damasks and silks, offering a nice 
selection of gourmet Continental dish~ 
es. 
After dinner. the Moonridge 
Lounge, which is dedicated LO the 
Greek, Spanish, and French impres-
sionistS, features a full bar. live music, 
and a dance floor. 
Owned by Paul Rizos, and man-
aged by Sheila Moore, the Big Bear 
Inn is a delightful journey into Eur~ 
pean culture and elegance at afford-
able Big Bear prices !I For furlher 
information or for reservations, calll~ 
8()()-BEAR INN. A 
Homage to Christopher Columbus March 14. 1992, 
8:15p.m .. California Theatre. Arr:iga: Los Esclavos 
Fellces: de Falla: Nights in the Gardens of Spain and El 
Amor Brujo; Grandos: Goyescas: Ravel: Rapsodie 
Espagnole Sergio de los Cobos, pianist. 
An Evening with Gershwin April 25. 1992, 8:15p.m .• 
Orange Show Pavilion. 1b..is "all Gershwin" cabaret-style 
concert will feature the most Uvely compositions: 
Cuban Overture, Lullaby for Strings, Rhapsody in 
Blue, Girl Crazy. Promenade, I Got Rhythm and 
~.-..... _.~ American 1n Parts. Tables of ten are available. 
Jeffrey Biegel. pianist. 
l'ive Coocc:rt. &::riea: ~125. ~- ~50. 525 Tlrcc Coln:rt. &c:r;a, rn. ~50. &35. $'20 
&inale 1'adc:tA, 525. flO. $15. ~10 
To rcque&la brochure or order Uckru. phone, (714) 381-5388 
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There are those who makt the consump-
tion of wine a cu/11sh affair, more con-
cerned with being •nght" than havmg fun: 
am I drinlcing the "riglu" wine. with the 
"riglu" food, at the "right" ttmperaJUrt, in 
the "right" glass? 
I rhtnli. everyone. who knows what they 
like and what they don't, is already txptrt 
tnough. The followmg list of nt:W releases 
is offered for both you and I ro have a lirrle 
fun. Enjoy! 
Mead on Wine 
Stags' t Stag's or Stags 
byJmyD. Mead 
Here's a case where the wntten 
word says more than usual. Drop me 
into the middle of an article on red wine, 
and ru know instantly what's being 
talked about if it refers to Stags' Leap 
Cabernet, Stag's Leap Cabemet or sim~ 
ply Stags Le~p Cabemet. Lawsutts and 
years of negotiations detenmned the 
location (or absence) of that liUle apos-
trophe. 
ff you·re rallting about Srags' Leap 
Winery (apootrophe after the "s") you're 
talking about the property of Carl 
Doumani. 
If you're talking about Stag's Leap 
Wine Cellars (apostrophe after the "g"). 
you're talking about the property of a 
chap named Warren Wiruarski. 
If you see Stags Leap with no apos-
trophe. !hen it"~ being used as an appel-
lallon by one of several other wineries. 
.referring to a growing region in a specif-
ic part of Napa Valley. "Stags Leap~ is 
also a mountainous outcropping that 
overlooks both wineries mentioned 
abOve and inspired all the names. 
Back 10 the old days (early seventies) 
you could tell the two wineries not only 
by the placement of the apostrophe. but 
by the product mix. Stags' Leap specml-
ized in Petite S.irah and Chenin Blanc, 
while Stag's Leap was best known for 
its Cabe:met Sauvignon. 
That doesn' t work any more, because 
both brands offer many of the same vnri-
ewls. Both do Chardonnay. Cabcrnet 
and Merlot. plus several others. 
I won't bore you wilh a retelling of 
how the two wineries came to use the 
same name. 1 will tell you that after 
years of litigation and calling eacb other 
dirty names and other things, they kissed 
and made up (figuratively speaking) a 
few years back and aclll3lly mixed their 
grapes and wmes for a special lot to be 
sold at the Napa Valley Wine Auction to 
raise money for charity. lbat once in a 
lifetime cuvee was a thoroughly deli· 
cious effort and brought a fancy price. 
Stags' Leap Winery 1987 •Napa-
Cabunel Sauvignon ($18.50) Expen-
sive. but worth 11. A blend of 89 percent 
Cabernct Sauvignon. 7 percent Merlo! 
and 4 pt.>tcem Cabemel Fr.mc. it is lypt-
cal of the region. wilh deep black cherry 
navors and a certaJn earthy-cedary qual-
ity that is already complex at Lhis young 
age. And the wine's charm goes beyond 
taste, it has 10 do with strucrure and Lhe 
very long, complex after-flavors. Beau· 
tiful! Rating: 94/84 
Stags' Leap Winery L989 •Napa-
Chardonnay ($14.50) Desplle what 
those snob wine magazmes say. there 
are many lovely. even exceptional. 
Chardonnays from the 1989 vintage. 
This is one of them. Delic&ous in every 
way, from the appealing bouquet. to the 
dpe appley flavors and the full comple-
ment of French oak vaniltin throughout. 
Luscious! Rating: 92/84 
Stags' Leap Winery 1988 "Napa'' 
Merlot ($17) This is Merlot that tastes 
like. and is structured like. the MerlotS 
you read about in textbooks. Thai means 
soft tannins, medwm body and ntce, 
bright cherry flavors. An easy to drink 
wine that needn't be cellared for 
decades. though it will improve 1n !he 
boUle over the next few years. Rating: 
88/82 
Stags' Leap Winery 1.987 •Napa 
Petite Sirab (S13.50) Tremendous. very 
ripe fruit mostly plum and deep black 
cherry. Aside from notes of cedar and 
oak. forgive a borrowed descripuve 
phrase which suits this wine perfect-
ly ... "autumnal dankness," referring to 
that quality of earth and vegetation on a 
forest floor on a damp fall morning. As 
an added plus. there are very soft.. round 
edges on a variety oflen noted for being 
hard and rough. Match this one with 
blackened anythmg or a hunk of vem-
son. Rating: 89/85 
I didn't get to the Stags' Leap Chenin 
Blanc this time around. but if has a !rock 
record of excellence. being one of the 
best wines of its type with a dry finish 
made in the U.S. 
A new marketing team at Stags' Leap 
is see1ng that the wines receive wtder 
distribution an the time. There should be 
at least one retailer in your neighbor-
hood. For nearest retail outlet contact; 
Stags' Leap Winery, 6150 Silverado 
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rescinded lhe1r order for funhcr constd· 
eration. Wine lovers remember this the 
next time (and Lhere wtU be a next time) 
the bureaucracy attacks wine with 
anolher far out health concern. 
Too late. I suppose. to undo the dam-
age done over the ovcr-react1on to sup-
posed lead comaminauon caused by lead 
fo&l capsules. Yes. there are lead traces 
left around the neck of the bottle. but 
they're easaly removed by a quick 
wtpt: ... and who doesn 't wipe the mouth 
of the bonle before pouring? 
Otherwise, there's more lead 10 be 
found day in and day out in a can of 
frwt codarul or processed tuna than in a 
bottle of wine, but no one is screammg 
about those productS. (There are no anti-
fruit cocJ..."lail forces. hut there are anti-
wine groups.) 
The sad part is you and I pay for oth-
ers' over-reacoon. It's gowg to cost the 
winenes a bundle to switch over to tin 
(or tacky plasuc) capsules. from l.he lead 
that has been used for centuries, and you 
and r will pay the bill. marked up sever-
al times through the distribution chrun. 
PEDRONCELLI BEST BUY -
There are a few brands you can really 
trust to always deliver at the very least a 
good, sound. bollle of wine at a very 
reasonable price. There are fewer every 
day. hut one of them is Pedroncellt. 
And the really good news is that 
every once in a while you get more than 
a really good wine for a really good 
price .. you get a great wine for i:he 
money. 
Pedroocelli 1988 Dry Creek Zin· 
fandel (S8) The best Zinfandels on the 
planet are grown m the Dry Creek Val-
ley of Sonoma County ... wines like A. 
Rafanellt. Sausal, Quivrra. Nalle. Lynon 
Springs and even Ferrari-Carano 
(though only at the winery). This 
Pedroncelb IS a classic example o( what 
Dry Creek Zin is all about...flavors of 
raspberry, plum and cherry in a medium 
to full-bodied red wine with fuU-oo fruit 
and a nice touch of wood. There's a Ht-
Ue spice in the backgroWld and a pleas-
ant touch of biuemess that makes it a 
perfect foil to anything in tomato sauce. 
A solid '"Best Buy." Rating: 92/92. 11 
( ) 
R~ editorial. Valued opiniom. 
Industty insights. Req~ ~Uding. 
To lho poinL Results. Desired mading. 
Enough N.ic1 
un tt numr. r 
rohuslni!SS 
Mne&tpumal 
"No OfV cawr8lrtlmtd Empire bfuiN!ss fik 
T1w 8/Minus JollrNll" 
c ) 
: 
( 
Trail. Napa. CA 94558 (707) 944-1303. t--------------1.------------
WE'RE NOT YOLKING6- There·s 
a message for wine lovers in the dunder-
headed bureaucratic nonsense that took 
place in New Jersey recently. where the 
''health fascists" went a litUe nutty once 
again. New Jersey is the s tate that 
declared over-easy and sunny-side-up 
eggs illegal. as well as any dish that 
involved raw egg, or employed egg 
wherein the yolk stayed soft. 
This is not a bad joke. It· s a bad 
truth. So not only did these protec!Ofs or 
the public health (they insist lhere 's a 
danger of contracting salmoneiJa) 
declare our breakfast favorites illegal. 
but such traditional dishes as Caesar 
salad, steak tartare and Zabaglione 
(Sabayon. if you're French). 
The message here is that after just a 
few days of public reaction (ridicule and 
outright rebellion). the bureaucrats 
, 
. ·~ . ' ~-; ~-~ 
o-ld D. G....._ 
Pn:oidctu 
423 I Wincvillc: Road 
Win. Loma, Califomis 911'2 
(714) ~-}376 
f;:'ll - ~----_!~ -.....-- - - -- , __ -· -k[ '~e~~~:()v~r 
;::,l26,QOO,ofThe 
. Inland Empire's 
Top Business 
Professionals 
Who Dine Out 
Over 4.5 Times 
Each Week 
RESTAURANT & 
ENTERTAINMENT GUIDE 
Inland Empire Business Journal 
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A 
TUrnaround specialist and 
tormer ROCkWell SpM» tNm 
leftd«, RuSMII B. Seely. otters 
tips to Inland Empire 
Buslneu.s who are serious 
about surviving the 
tamers, people, equipment, products, 
regions and assets that produce only 
20 percent of your cash flow and prof-
its. 
recessJon. Step Two: Determine Your Urgency 
Level I n today's bus mess climate, a 
turnaround situation is like treading 
water in a swimm.ing pool on board 
the Titanic ... you11 survive for a while, 
but if you do nothing about the situa-
tion, you're destined to sink. 
Once you have defined tbe warning 
signs, you must now determine the 
urgency of the solutions required. 
In situations like thts, comparues 
will experience a continuous decay of 
profits and cash flow LO unacceptable 
levels. Your objectives must be first 
to survive followed by a plan to enact 
a steady stream of profits and cash 
flow. Your two big questions are how 
long can you survive? And, where 
will tbe money come from? 
Urgency Level 1: You cannot pay 
your bills next month. The bank will 
either call your line of credit, put 
someone else in charge of your com-
pany or you may have to file for 
bankruptcy. 
The following three steps will map 
for you a turnaround strategy for pos-
sible survival and rebuilding. 
Step One: 
Look at and Heed the 
Warning Signs 
Warning signs involve cash flow 
and proftts. You must first accurately 
define the magnitude and tuning of 
the problem's warning signs in order 
to defme the priority and urgency of 
the solutions. 
Your objecuve in this step IS to 
look at symptoms that may trigger 
warning signs. Then consider the fol-
lowing: significant changes and 
trends in sales. costs, expenses, G&A. 
assets. liabilities. equities, bead coWlt, 
martagemeru to worker ratio and plant 
In this recession, most of 
you have experienced 
decreasing sales, BUT 
have you decreased your 
costs, overheads and 
G&A accordingly and 
realistically? 
use effectiveness. 
Obvious warning signs include: 
falling sales and profits, inability to 
pay debt service, taxes, contractual 
obligations, accounts payable. 
salaries, wages, commissions, fringes 
and pensions or purchase commit-
ments. Less obvious signs include: 
excessive debt to equity ratio; increas-
ing labor. equipment and material 
direct/indirect costs per unit; sales 
and marketing costs and the cost of 
assets to support sales; finance and 
administration, engineering and coo-
suJting expense; excessive inventory 
and warranty expense; decreasing 
plant capacity utilizatioo. decreasing 
unit sales and cus100ler pofitability. 
Look for the 80 percent of cus-
Urgency Level 2: Your current cash 
flow, profits and reserves will allow 
you to survive for three months before 
closing your doors. 
Urgency Level 3: Your current cash 
flow, profits and reserves will allow 
you to survive for six months before 
closing your doors. 
Step Three: 
Decide on the Hard 
Solutions and Implement 
them ... Now 
Your personal ability to make hard 
decisions and implement workable 
solutions are b1g factors involved in 
solving this problem. If you're not a 
good decision-maker or tmplementer. 
hire a third party to help make and 
implement crucial decisions. Above 
all. inform your employees. supphers, 
vendors. distributors and reps of your 
plan to survivc ... and keep them 
informed on your progress. Without 
the backing and support of your peo-
ple, your entire empire could collapse 
overnight. 
Level 1 Urgency Actions must be 
1mmediate and with survival in mind. 
Cash is your number one priority. The 
most immediate sources of cash are 
balance sheet assets and downsizing. 
Consider financing or refmancing 
assets, shortening or selling your 
accounts receivables, reducing your 
inventory and extendmg your pay-
ments to vendors and suppliers. Have 
a quick liquidation sale of excess 
assets, materials, parts and equipment. 
Raw material is easier to sell than fm-
isbed products, simple parts are easier 
than complex parts. 
Also. renegotiate lines of credit and 
vendor terms. Purchase ONLY what 
you need to service your bacldog of 
orders. Do not be concerned about 
quantity discounts. Reduce what is 
purchased as well as what is OBU-
GATEO to purchase. Get rid of the 
expensive autos, boats, airplanes, 
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a 
... a turnaround situa· 
tion is like treading 
water in a swimming 
pool on board the 
Titanic. 
credit cards, high salaries and country 
club bills. 
What about employee termina-
tions? These often involve severance 
pay, so you must consider the value of 
the employee in terms of cash flow 
gained. Can you easily replace their 
sk1lls? Will they consider coming 
back? Auempt to renegotiate union 
terms to improve cash flow and to see 
if severance pay can be deferred pro-
viding for a layoff rather than a termi-
nation. Also. get layoffs over in one 
day. Don't let them drag on--you don't 
want to live with all the negative 
inpuL Performance of each individual 
IS key to layoffs. Aie there a select 
few that contribute to a majority of the 
profits? 
Level 2 Urgency Actions must be 
planned and implemented within the 
month to survive for the longest peri-
od of llme. Rebuilding quality and 
quantity cash flow and profit margins 
are your priorities at this level. 
In thts recession. most of you have 
experienced decreas ing sales, BUT 
have you decreased your costs, over-
heads and G&A accordingly and real-
isucally? A small increase in sales 
and marketing expenses might be in 
order. 
Level 3 Urgency Actions should be 
well thought out and implemented 
within one month to maintain your 
current position in the marketplace. 
At this level , think like a new 
entrepreneur looking for money to 
start a new venture to build. Replan, 
restructure and show a track record of 
performance to your investors. Look 
for modified or new products in modi· 
fied or new markets. Yes. you can 
survive, grow, and expand in the 
90s ... you just have to be willing to 
sacrifice. Victory does not always go 
to the best planned operations, it 
sometimes goes to those who make 
the least mistakes . Remember that 
always. 6. 
Russell Seely, is 
CEO of Wave 
Energy Syslems. 
lnc. in Ontano 
Seely has counseled 
CEOs around the 
U.S. on how lo buy, 
turnaround , grow, 
evaluate and sell 
!herr companies for 
!he most profit. 
BANKRUPTCIES 
Is Your Business Plagued With: 
• Lawsuits • Cash Flow Problems 
• Foreclosures • Problems With Trade Creditors 
CHAPTER 7 Liquidation 
or 
CHAPTER 11 Business Reorganization 
Can Save Your Business 
FREE CONSULTATION WITH THIS AD 
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That's Faust Printing. Because success today results from never being satisfied with success yesterday. 
You can never be too committed. 
Faust Printing. In-house capabilittes of one to six color prinung, foilmg, embossmg and die cutting. 
8656 Utica Avenue, Suite 100; Rancho Cucamonga, California 91730 (714) 980-1577 FAX (714) 989-9716 
PRINTING 
lbe scene since 1926. The Omni 
AIDballldor East was named to the 
Nlla.l Rqiloer of His10ric Pl~ees iQ 
1919. 
Tbe Omni Ambassador East is 
...,. -of lbe world's fmcst hotela. 
Air ciMiic ocx:ommodations in Chica. 
,a. lbe Ambusador East offers lbe 
podeclbllaDce of tnditiooal and coo. 
leDipOI'II'Y-IDd a most thoughtful 
lllelllioD 10 lbose small touches thai 
make 1 difference. The story of the 
AlllbUIIdor Eut stretches far into 
Clticllt>'l -,. llld its own life 11q 
-.....-with lriumpb and Jra. 
"llil, -.By peppered with -.Ji-
--. --shelter that bu 
...-.DDO-.nydays. A , .. ___ U,of 
·-llopirw·-~--
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Meeker Development moves to the top In 
lnalnd Emplr. residential development 
(aeepap47). 
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continued from page 3 
metropolitan area on the study ' s 
top-10 list is San Diego, ranked 
number 8. 
The Kenneth Leventhal & 
Company "Economic and Real 
Estate Overviews and Outlooks" 
report is based on an m-depth sur-
vey of office, industrial and retail 
segments within l.he nation's 50 
largest metropolitan areas, and 
measures such factors as current 
and future absorption, existing 
inventory, and future development 
1. Los Angeles 
2. Inland Empire 
(Riverside and 
San Bernardino 
Counties) 
3. Orlando 
4. Houston 
5. Atlanta 
6. Chicago 
7. Washington, D.C. 
8. San Diego 
9. Dallas 
10. Phoenix 
* Based on the Kenneth 
Leventhal & Co"l'anY study. 
Data for the Economic and 
Real Estate Overview are gath-
ered periodically from a variety of 
real estate industry sources, and 
are analyzed based on the Ken-
neth Leventhal & Company's pro-
prietary Macro Economic Vari-
ables ModeL The Model provides 
an integrated approach to analyz-
ing the nation's largest metropoli-
Empire's indus-
trial market will 
continue to bene-
fit from the influx 
tan areas, and enables Kenneth companies seek.-
Leventhal & Company to main- ing more afford-
Lain one of the real estate indus- able facilities and 
POPULATION: 1990 • 1995 
NUMERICAL CHANGE • BEST 5 MSAs 
C]NW.U Et.P1RE 
C]LOS ANGELES 
titDHO.SrON 
- SAN DIEGO 
- WASHINGTON 
D.C 
try's most comprehensive data housing, as well 
bases on key real estate markets. as from those 
PERSONAL INCOME: 1990-1995 
PERCENT AGE CHANGE - BEST 5 MSAs 
The report projects that the companies leav-
Inland Empire will lead the nation ing Orange Coon-
in rate of population growth with ty. 
the addition of more than 400,000 "While grow-
people to the area by 1995. Fol- ing population 
lowing the Inland Empire in and disposable 
growth are Los Angeles, Houston, income are key 
San Diego and Washington D.C. ingredients for 
"Continuing population the retail market, 
growth is the key factor in the the availability of 
strength of the Inland Empire's relatively inex-
C]ORLANDO 
C]HOUSTON 
r::m J lf'.I»()E~F£ 
-PORTLAND 
- PHOENIX 
Source Data Resources Inc.; Md Kennelh Levenlhal & Company. 
office, retail and industrial seg- pensive land and L-------------------_. 
ments," explained Stephen Duffy, affordable housing are imponant nationally in new office constrUe-
managing director of consulting factors for a strong industrial tion. 
with the Orange County office of market," noted Duffy. "The According to the firm's resi-
dential market data, the Inland Kenneth Leventhal & Company. Inland Empire is fortunate to have 
"According to our •••••••••••• all these ingredi- Empire wiU continue to provide 
Southern California with the study, another ents as well as 
largest resource of affordably imponant factor in The Inland Empire many others that 
this area's growth, make this an priced housing (priced under 
especially retail, is will lead the nation attractive location $140,000), although higher priced 
the fact that the for business and housing (homes priced over 
personal income is in rate of popub:ztion industry." $170,000) will become increas-
. d A 1 h b ingly popular by the mid-1990s. proJeCte to growth with the t oug the 
increase 40 percent outlook for the Kenneth Leventhal & Compa-
by 1995." addition of more office market isn't ny is the nation's lOth largest 
According to quite as strong, the CPA firm and is recognized for its 
the report, the than 400,000 people Inland Empire will ex.penise in the real estate indus-
1 1 d E · h 1 h ld try and related fmancial services. n an mpue to the area by 1995 neven e ess o 
offers a strong mar- its own through The firm's Orange County office 
ket for retail devel- ••••••••••• 11995 and is one of is located at 660 Newport Center 
opment, ranking the top 5 area's Drive, Newport Beach. 6. 
Top Brokers Make Major 
years with Grubb & Ellis Ontario. 
I n a recent wave of hir-ing, Bishop Hawk: is again adding to their already expanding base 
These gentlemen joined after 12 
years each of experience, five 
with Ashwili-Burke Commercial 
Brokerage and the last seven with 
Grubb & Ellis in Ontario where 
they completed approximately 95 
leases per year over the last seven 
years. 
Bill Wren will also leave 
Grubb & Ellis ranks to join Bish-
op Hawk after seven years of 
industrial experience with Grubb 
& Ellis in Ontario. 
proud to have these gentlenlen 
join us which now solidifies a 
sales force of 3 3 serving the 
entire Inland Empire, both River-
side and San Bernardino Counties 
in all areas of commercial real 
estate, industrial, retail, office and 
investment. With this most recent 
addition, our industrial and multi-
tenant clients will particularlY be 
further served." ~ 
of 29 sales people, this time 
adding an additional 34 years of 
experience to their force. 
Joining Bishop Hawk in their 
iDduatrial division are Mark 
McErlean and Don Barmakian. 
Also joining Bishop Hawk is 
David Geyer in the industrial 
division after three successful 
Continuing the focus of growth 
in the Inland Empire, Dave Knap-
per, vice president and general 
manager of Bishop Hawk's 
Ontario office states, "I am very 
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-w-Bulffljild""'lngrlt-.II.-..D'all1eve/ii!Wftopf'\ll'lmtaAen.,.._t - ----..G oodki n on Rea I Estate 
There Is Nothing New Under the Sun ... 
... Except Real Estate 
As one of the foremost real estate advison in tlu world, Sanford R. Goodkin has consulted with sonu 
of the largest domestic and inlernatWnal developen and investors. Over the las/35 years. Mr. Good· 
kin has been in voll>ed with real est ale projects valued in excess of $30 billion. The following story is 
an excerpt from Sanford's third and fourth quarter report on the economzcs of real estate including a 
glimpse aJ the Inland Empire as one of the top projected gro.,..th areas in tlu '90s. 
The Rules of Money Yes, 11 could be calculated after the fact. pa1d, they w11J be shocked at theu blind-
he world is reinvented before our but could It be esumated before develop- ness and expectation that the famous 
eyes. We dare not bhnk. for in that ment? No way. ups1de would always ball them out. 
moment our lives may be altered High costs pa1d for hotels and office I can hear myself saymg in l.he many 
agam. What used to take years to evolve bu1ldings wtlllong haunt the mvestors and classes I have taught through the years, 
r:u.ms any 'investor' iruo a speculator." 
Look: at the prices paid for hotels in the 
late 1980s. Everyone was "world class or 
Five Star." These designations became 
more important than whether there were 
enough paying consumers to respond to 
In California, job loss was 
seven times what experts 
predicted. In the nanon, this 
recession touched all levels 
of jobs- those with tenure 
and those with equity. 
now races into being w1thin days. Change their bankers. Looking back at what they L"ups1de IS pan-of no fonnula I know_- .t 
Please See Page 30 
an e:tcite or paralyze, but it L~ inevitable. r;!:====--====~====::....=::..:.:..:.::..::~:..::::==-.....:..:....:..:~=--=-:::::::..:._-===---===--~=-=-=-=;­
We are propelled into our futures, and it 
IS transforming us forever. You must 
1Woney is going through its 
diet of shocking evolution. 
It has sipped the future and 
hates the aftertaste. 
c~hat guarantees are there 
for investors in real estate? 
Whose proformas should 
hey believe or accept? 
What is bottom?" These are 
he questions all money Js 
asking. 
understand the cnanges now occumng m 
order to succeed in this uecade- ·hat IS 
eft of Jt -the best and the worst. 
Real estate IS going through a funda-
ment.tl transfonnation. There is no doubt 
;1bout iL The everyaay nonsense- wtten 
s bottom, 1s the recessiOn over. wul ll 
double dip, what IS the GNP? - ;s trre e-
vant nostalg1a. The fact 1s real estate has 
Ch1nged in 1erms of players, yields. pnor-
ities, costs. uses, attitudes ana acce.~s to 
morey. The changes are pcrmanenL 
Money 1s gomg through its d1et ot 
hocking evoluuon. It has s1pped the 
future and hates the aftertaste. ''What 
guarantees are there for mvestors m reat 
The marketplace became an 
afterthought. The lastfac-
tor that went into the equa-
tion for investment was 
whether there was a mar-
ketplace for the building. 
estate? Whose profonnas should they 
believe or accept? What IS bouom?" 
These are the quesuons all money is ask-
ing. 
Office and Hotel Space-
The Lessons Learned 
Now comes the realizauon that costS 
are more unponant than yields, The IRR 
nonsense was a magic marker that was 
written by a computer for a computer. 
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l U.S. UNEMPLOYMENT RATE 1980 - 1991• 
1980 1981 1982 1983 1984 1985 1985 1987 1988 1989 1990 1991" 
D C•vlll&n Worlo.srs I 
Ooodlun Kahn & A••oclate• 
Sourc• Bureau ot labor Stlliltlc 
•M of A.uguat 1H1 
I fee/the ~~~~emp/.oynleiiJ raJe is 110 longer as valid a measuremenJ regarding the condil<on of 1~ 
et:0111JmY. It u sllll 1111por1ant, but 1101 as occurau aJ prtdicllng tk path of the eco110nry. i.e. 
mort people are discoW'aged and quit looking, people rnoy taU rtlJTontfll earlier, peoplt rWI 
out of benefits. TN truer I!WlSW'tmtnlu new JObs formed lJJ'Id even thtn we need to evaluate tht 
w:omes of the jobs (McDonolds' minimum wage or ~lltr-paying ltiglt-ttehnology job'). I 
apecl IN fvsl quarter will show 111crtased unemploymenJ as consumer confidtnce ri!/11QIIIS low. 
their "class and stars." Supposedly, the 
wise and disciplined Japanese knew what 
they were doing. You certainly could not 
overpay for some gorgeous brochured 
hotel in Hawaii- impossible. This was the 
"greater fool theory" personified: no mat-
ter what it costs, there is a greater fool 
waiLing to take it ofT my bands at a hand-
some profit 
The astronauts discovered that the 
world may appear large, but from the per-
spective of space. it is actually very small 
and fragile. Real estate JS somewhat the 
same. It is a massive indusuy interconnect-
ed by global confidence. If confidence is 
lost, investors disappear, funds become 
impatient and angry frustration diminishes 
amounts and frequency of real estate 
investment Things fall apan along with 
rules, aiteria and infamous computet run-
offs. 
Office buildings were manufactured 
like widgets. Let me tell you that a multi-
million dollar permanent structure is no 
widget lt is a serious blot or improvement 
to the landscape. It can stain the best bal-
ance sheet and ttack record. 
What happened? Was it all due to the 
amazing amount of money that was avail-
able for development of these oversized 
filing cabinets? Yes. lt was: 
l. too much money; 
2. money too easily accessed; 
3. due diligence that was insulting to 
common sense. If you got the money, you 
builL That was the criterion. Were there 
any others? 1 strongly doubt iL 
The marketplace became an 
aftetthoughL The last factor that went into 
the equation for investment was whether 
U.S. SINGLE AND MULTI-FAMILY STARTS 
1980 - 1991• 
hAil Ilona 
o-aodkln. t<ahn & Aaaoctate.a 
So~o~rce ,..AMB, B.ureau of th• C•n•ut, 
•8Neonally ~l rate •• ot l/81 
HOIUiltg slarU demollslrau th.e cyclical 1101ure of ruith~ rtal utau. As 111 !'u.vi_CNU cycles, 
1M 1980-!2 ucuno" was foll.t!wtd by $ltady ruovtry 111 dtmaNl, as wdl_as ViflaJUJ" of prlC· 
111g ill most QTUJS And MW- tut ri!OdU~tg lliiOlNr phast '"IN. cycle. Tltu cycle. ~vtr, u Qllitd by 1tructwaJ clumgts wlllt aJlntiOft and !Mitq dtpnvaJJOfl startlllg 111 1990 and ~~-g ••/991 TIW receuio11'1 stort rau iJ equivaltlll 10 IN tarlypost World War II days. uctpt~ ~ • . ,.... 'aJ aJ 1 ---' lloMSillg sttuts will fiOI piclc llf' IUilu lfiOI'IeJ c~s IH2ck 11110 res=llll rt tJ ~..,... evt/1 
tMII it will Jtappe1t slowly. TIW mea111 lh.ere w11l be prodMCI sltorllJgu 111 Ctl'talfl weas and 
prict rQIIges. 
Continued From Page 29 
there was a marketplace for the building. 
That is so shocking that I would like to 
repeat it again. These most sophisticated 
people/advisors thought that a calculator or 
a computer print-out produced docu-
mentable evidence of prophecy. They did 
DOL· 
How could the supposedly most 
"sophisticated" forces invest or loan on 
propenies with liule or no marketplaces? 
First. it is important to acknowledge the 
following real-world rules: 
l. Nothing should be built without a 
proven marketplace which will respood to 
that producL That is the law of business 
and marketing. It has not been the law of 
real estate. 
2. Every product will be overbuill in 
any market which receives a lot of publici-
ty, has readily developable land, fraternal 
lenders, and has ex;perienccd accelerated 
velocity of pricing and market absorption. 
But just because money and land are avail-
able, this docs not mean a marketplace 
exists for every new producL 
Many presumably sophisticated profes-
sionals never tasted a downturn. They 
never heard of deflation. They thought 
inflation was permanent or m temporary 
rescission. 
Even today, there is no understanding 
by many professionals of the pervasive-
One reason the industry 
has been overlooked by 
corporate investors is its 
localized nature. 
ness of the souctural changes in employ-
ment Numerous developers are still ttying 
to put together "deals" on office space for 
which there are no workern. 
It isn't JUSt the unemployment figures 
and those discouraged by their benefits 
running out -employment has been 
changing. ln California, job loss was seven 
times what experts predicted. ln the nation, 
tlus recession touched all levels of jobs -
those with tenure and those with equity. 
This attritional scenario is vast. Payrolls 
are shrinking because better machinery is 
available. The attrition is not temporary. 
There will be less office space needed per 
worker and less workers m offices due to 
the computer and facsimile allowmg work 
at home and the baby bust generation with 
its small numbers reaching the workforce. 
That's some combination to contemplate 
when you are ttying to figure out the office 
market in your area! 
Hotel development mimicked many of 
the mistakes of office development. The 
last part of any equation was whether there 
was a market segment who could afford 
certain rates - that was too simple and 
logical. Hotel developers believed the fal-
lacy that simplicity is unsophisticated. The 
hotel equation was. who is the architect, 
bow much sand is nearby and is there a 
golf course? Eltisting supply was ignored 
conJimu!d on naJ pag~JJ 
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The New Order of Things 
1. All real estate developmeru must be 
presented as a business plan that justifies 
theproducL 
l Each business plan must identify the 
spa:ific market segments which will be 
responsive to the product 
3. The consumer's ability to pay wfuu 
costs demand, must be proven. Just 
because a product costs something does 
not mean a conswner is willing or able to 
pay. That is such a fallacious theory, so 
often proven wroog, I am embarrassed o 
repeat it again. 
4. The lender must know the borrower's 
motivation, track record. depth of man-
agement and abibty to conttol costs and 
proforma. A bargain is not proof that a 
loan or investment should be made. 
There must be a market for iL 
5. There has to be analysis as to how 
competition may saturate the same prod-
uct and pricing. lf there is a ready avail-
ability of entitled land and easily 
accessed money, then saturation is guar· 
anteed. Just the opposite will be the case 
where there is growth, but a dogfight for 
entitlement 
6. As long as the goverrunent distorts 
the marketplace and the RTC threatens to 
dump product, new offices and hotels 
will not receive favor from lenders, nor 
should they. Recovery -while varied 
from place to place - can generally be 
expected to happen no earlier than mid· 
decade- especially if looked at from an 
effective rent basis. 
7. Areas generating the employment 
which may justify future office space are: 
Los Angeles/Long Beach, Riverside/San 
Bernardino, Northern California coastal 
and inland, Texas markets, Chicago, 
Philadelphia, and Minneapolis/St Paul. 
The saturation in most other places will 
remain solid and will take many years to 
balanceOUL 
8. Therefore, more sophisticated 
investor money will come into residential 
land and product, in terms of joint ven-
tures, direct development. public stock 
and debt supply- both short-term and 
long-term. Funds which never thought 
about residential will discover its merits. 
Even though there are cycles in residen-
tial real esta.te, they are short-term. Resi-
dential developers have more flexibility 
of product and the products can be beuer 
doled out in tenns of inventory. 
9. Retail will go through tremendous 
changes with regard to demand for 
regional shopping centers and smaller, 
non-power retail centers. The 1990s is the 
decade of facelifts and reuse. There are 
fundamental changes at work here. 
Women shop shorter hours because 
they are working- not because of the 
!'CCession. As timescape becomes more 
~po~t to ~~~- customers, catalogs are 
mcreasmgly gJVmg shopping centerS stiff 
competition. Power ceruers are amacting 
people because they get quality, pricing 
and all their products in one location. 
New, creative forces will bring e11citing 
entertainment-oriented experiments to 
retail creating thematic people places 
instead of destination shopping mono-
liths. A true blending of retail and leisure 
time will mean cusromers will be able to 
"kill two birds with one stone." This will 
regenerate tired regional malls that cur-
rently duplicate each other, distinguished 
only by distance. 
10. Each development must be well 
though! out so it makes business sense. It 
must be able to compete with other 
attractive business investments. Risk· 
:eward analysis must be done by all 
mv_estors· and lenders as they reassess 
thelt assets and future strategies. 
FEBRUARY 1992 INLAND EMPffiE BUSINESS JOURNAL • PAGE 31 
9~~£~·------------------------------------------------------
-Bttlldlng & Developme te 
using the rational, "ours Vlill be bcller, of 
course." So says every developer of any 
projecL There was focus on amenities, not 
room costs. The occasional visitor able to 
pay the room rates made recessary by the 
ex;pensive trappings was given more con-
sideration than a steady flow of regular, 
paying, but less ex;travaganl guests. 
There is still much too much office and 
hotel space being completed. This adds to 
the drama of the hyper-saturation and loss 
of effective rents. 
An, effective rents, another victim of 
the lack of common sense. The preoccupa-
tion was with "vacancies and occupancies" 
without a backward glance as to the impli-
cations of effective rents. The question. 
ployment is an intensely personal feeling 
that influences all family activities. This 
recess1on is different in that it cuts across 
classes and incomes. 
Continued From Pa e 30 
out byemployment,or it and the economy 
will drift into depression. Of course, real 
estate is already there. 
The poliucal 
Executives and blue-col-
lar workers have both 
bren traumatized by los-
ing their economic foun-
dations. 1L kills any 
thoughts about buying 
big-ticket items. Fiscal 
stimulation is mhibited 
This recession is very per-
sonal and economists are the 
last to get the point. Consumer 
confidence is based upon "my 
job or my friend's job." 
focus will be 
sharper as part of 
the 1992 Presiden-
tial campaign. 
How useful this 
will be I don't 
know because the 
by the incredible climb 
in the deficiL 
Therefore, we will not be lifted out of 
this recession by a recovery in housing. It 
will be the opposite. Housing will be lifted 
President feels that 
blammg the other 
party 1s acuon. He lacks the common sense 
and insights into the economy a Jack 
Kemp has. If we called !he economy "Fis-
cal Stonn," he would probably address it 
with more vigor. Rhetoric will deepen the 
mess. The cure will come when builders 
and manufacturers personally tell their 
political contacts to take action. or they 
will not contribute a dime to them. THEN, 
watch the action. 
What remains is a presidential year that 
everyone now understands will focus on 
the economy. It1s about time. Why it takes 
a catasttophe to attract pres1den!ial atten-
tion or the focus of the media is beyond 
me. 6 
Bt.St r~gards, S<u(ord R. GoodkJJr.. Chuf Eucu.-
tivt 0/f~eu, GOODKJN, KAHN cl ASSOCIATES, 
Slll1 D.ego. Califor1WJ 
"What are we paying and what can we Gi~~;;~;;;;;;;;;;;;;;;;;;;;~;;;;;;;;;;;;;;;;;;;;;;;;;;;;~;;~;;;;;;;;;;;;;;;;;;;;;;~~ 
honeslly get?" was rarely asked. 
How were these decisions made? 
There was no interpreuve analySIS, just 
computations. Computer projections 
became more jmponant than the con-
sumer. It should always be remembered 
that computer runs are based on human 
assumptions. As impressive as !hey look, 
they are still fraught with human frailties. 
Unfortunately, these human assumptions 
were based on the illusion that there could 
not be a downturn after so long an expan-
sion. There is obviously no history taught 
in MBA programs, or to economists -
forget about lenders and developers. 
But there was always one thing on 
which we could depeDd; we could get out 
of any recession t y just lowering interest 
rates. "What the Fed took, they could give 
back." After all, that was what a cycle 
was all about, wasn't ll? 
Not this time. The complex1on of 
employment has altered. It IS not interest- • 
rate sensuive. Access to money bas 
changed. It is not interest-rate sens1Uve. 
Defense. manufacturing and serv1ce jobs 
are transformed. They are not sensitive 10 
interest rates. What else? Drought? Con-
sumer confidence? Nope- no longer 
responsive- doesn't compute. This 
recession is very personal and economists 
are the last to get the point. Consumer 
confidence is based upon "my job or my 
friend's job." 
This recession is one manifestation of 
the structural changes now occurring. The 
velocity of the changes is what is menac-
ing. We cling to past myths hoping some-
how they will make the vasmess and trau-
ma of the ttansmutations less frightening. 
It isn't working. 
Flexibility will be required as we 
work: our way out of this one. flexibility 
is the capability of changing with the 
market - and the market with strong 
possibilities now is residential. Position-
ing in should take place posthaste -
while the answers are still ambiguous -
for the recovery in residential will come 
and opportunities will disappear. 
The Big Question 
The American economy is the big 
question. The marketplace is a direct 
reflection of the anxiety CYVer job losses. 
ThiJ ia not a statistic. The fear of unem-
he bank that cuts red tape 
to help keep your business 
in the black. 
Mecharucs National Bank the # 1 SBA BANK 
LENDER. offers a full range ofbanking services for 
busmess and professionals that want Stra1ght answers. Fast 
Response and Qu1ck decistans! 
!"he best way we koO\\ of to avo1d bankmg red tape 1s to 
bank where there 1sn't aD}; At Mecharucs National Bank Put 
our stafT of professaonals to work for you b) calling U$ now 
@Mechanics 
National Bank 
Corporate Office- Paramount 
(310) 531-6384 
Bell (213) 771-6521 e Brea(714) 529-4040 e Cudaby (213)771-2510 e 
Downey {310) 923-9731 e Encino (818) 981-9470 e Huntington Park(213) 583-1911 e \1ira Loma (714) 734-4520 e 
Torrance(213) 373-9551 e Upland (714) 981-4901 
SBA LOAN PRODUCTION OFFICES -CIUN0(7l4) 591-7212 e Westminster(7l4)891-7278 e 
Koreatown (213) 383-0343 e Paramount (800) 662-4722 
FD I c Equal ()ppMun~ftinnaljvc Ac:tim Employer Manb..- fcdcn<l . IDNancc Carporaliao 
Equal Oppommity lmclo:r 
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Building Name Total Total Total Year Stories In Leasing Agent 
Address Completed AvaUable Planned Project Tallest Company 
Clty, State, Zip Square Feet Square Feet Square Feet Started Building Phone/Fax 
Empire TO'ftn--Pbase 1 195,000 100,000 585.000 1991 9 Ru.~ty Woods 
1. 3633 R. Inland Empire Blvd. American Trading Real Es1aw Propts., Inc. 
Ontario, CA 91764 (714) 941-8555/466-1526 
Oneffwo Carnegie Ptaza 177.000 14,000 None n/a 2 Mark McAdams 
2. ClllllegiePiau Cushman & Wakefield 
San Bernardino, CA 92408 (714) 980-7788/989-4440 
Security Padne Banlt 162,000 50.000 None n/a 11 J. Nauta/ C. Westenmeyer 
3. 3737 Main Street Grubb & Ellis 
Rivea-sid.e., CA 92501 (714) 781-4440fl81-9942 
One Lakeshore Center 157,000 90.000 157,000 1990 8 Mark McAdam'II'D. Berger 
4. 3281 E. Guasti Rd. Cushman & Wakefield 
Onl.ario. CA 91761 (714) 980-7788/989-4440 
City Center 154.140 59,341 154,140 1985 4 Richard Lee 
s. 10535 Foothill Blvd. CB Commercial 
Rmcho Cucamonga, CA 91730 (714) 986-2525/ (818)810-6482 
~agnon Buslnesl!i Park 138,000 60,500 None n/a V. BatooslnghiP. Woodford 
6. 2002-2038lowa Ave. Coldwell Banl<er 
Riverside, CA 92507 (714) 788-3777n88 8101 
West:J:ate 136,875 117.000 75,000 n/a 3 R. Mllltr/C. Green 
7. Serfu Club Dr. Grubb & Ellis 
Corona. CA 91720 (714) 937-0881/978-8071 
Va.olr Development Co., Inc. 135,000 14.000 None n/a 9 Ben Dominguez 
8. 290 N. 'D" SL, City Hall Piau Vamr Development 
San BemardinQ, CA 92402 (714) 884-94771884-8306 
KUneC~nter 135.000 8,025 90,000 1984 5 Jim Kline 
9. 2143-2151 E. "D" SL Kline Development Co. 
Ontario, CA 91764 (714) 986-0614/984-9468 
Stewart Plua 123,000 24,000 123.000 1986 3 JudJ AndeTSOn 
10. 400 N. Mountain Ave. Suite 211 Village Realty 
Upland. CA 91786 (714) 982-1803/946-8313 
Centrelake Plala 115,000 28,086 1,500,000 1989 6 ~.McAdams/D. Berger 
lL 3401 Ccntrelalte Drive Cushman & Wakefield 
Ontario, CA 91764 (714) 980-7788/989-4440 
Lakesl.de Tower 115,000 15,000 None 1989 6 M. McAdams/D. Berger 
12. 650 E. Hospitality lA Cushman & Wakefield 
San Bernardino. CA 92408 (714) 980-77881989-4440 
HDSPiaza 104,615 6,2000 None 1988 4 Carol Oland~r 
13. 268 W. Hospitality Ln. R&B Commercial Management Co., Inc. 
San Bemmdino, CA 92408 (714) 944-7455/944--8366 
County Of SaD Bernardl.Do 103,869 26,000 None 1990 4 Kay Horine 
14. 222 Hospitality U!. R.E.S. for S.B. Co. 
San Bernardino, CA 92408 {714) 387-27931387-2779 
Ontario Corporate Center 102.542 11,300 None 1989 5 Richard Lee 
IS. 430 N. Vineyard Ave. C.B. Commercial 
Ontario, CA 91761 (818) 810-6450/810-6482 
One/ Two VallderbDt 91,000 16,000 148.730 1986/1988 4 M. McAdllmsl D. Berger 
16. 301-303 Vanderbilt Way Cushman & Wakefield 
San Bernardino, CA 92408 {714) 980-7788/9894440 
Havenpte FIDa.odal Ceuw 84.431 19,536 None 1985 2 Counney Mark/ David Berger 
17. 10370-10390 Commerce Cen~ Dr. C-ushman & Wakefield 
Rancho Cucamonga. CA 91730 (714) 980-7788/989-444() 
Arrow Haven Corporate Park 84,000 65.000 None 1991 3 Jerr :'liauta 
18. 8577-8579 Haven Ave. Grubb & Ellis 
Rancho CIICa.lllOn&&. CA 917 30 (714) 78I-444onst-9942 
Kollllavm Baslnt:s!l Cettler &3.990 21641 None 19S7 3 Courtney Mark/ Mar\ McAd.arns 
19. 3~S0-33SO She by SL Cushman <l Wakefield 
Om.an ,CA91764 (714) 980-778819894440 
Hunter Part Otnce Plaza 80,000 ll.OOl 117,(XX) 1988 2 William .Uland 
20. 2001 204llowa Ave Grubb & Elll5 
Riverside, CA 925(]7 (714) 7814440(7 g 1-9942 
NIA = N« Applic4bk WND = WOMld Net. Dud~ na = 1IIJI tlWiilobU. 1M illfortMJw" 111 tJteabQ~ list wasoblainLdfrom tJte Comp<J~We~ li.sttd. To tJte bess of ow A:Nlwl~t tJte in/ormtUI{Ifl swpplit:d isaccwrau as 
of _,-. WINk nuy effot'l u madtt to Dt.SW<t tJte actv.racy tJJtd rhorowg~ of tJte list. OIIIIJSIOI\S and rypograpluoll urON _,UJW occv.r. f>ll!au Wtd co"UlitHU or IJddJJioN 011 company 14f~rlsbut to 7'M 
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Bulldlng a Development 
LAND PLANNING: A Critical Issue We can now Input 
topographic data into the 
computer and produce a 
D model of the property 
before and after 
development. This Is 
particularly useful for 
hillside projects. 
Today, kmd planning has become a 
crilical issue surrounding 
del'elopmenl in the Inland Empire. II 
is an industry thai is untkrgoing both 
technological and cost-cutting 
clurnges. Jose Gama is the regiJJnal 
11ice president for Psomas & 
A11ocuues' Ri11erside office. He is 
responsible for the overall operaticns 
of the office, including cilli/ 
engineering, residential planning, 
land planning, surveying, and 
construction suneying. 
In an exclusive inteniew wilh The 
Inland Empirt Business J ournaJ, 
Gama explains land planning 
changes now happening in the 
Inland Empire. 
IEBJ: Jose, when people hear the 
words ''Land Planning," what should 
come to lheu minds? 
Gama: New development projects 
are increasingly restrict.ed by !he tugh-
ly Tegulated and politically charged 
environment wb1ch charactenzes 
much of California. Land planning is 
a process by which the development 
program is integrat.ed with community 
goals. environmental constraints, and 
governmental regulauons. The goal 
which we need to achieve is to create 
projects which are assets to !he com-
munity. Today, !he successful land 
developer cannot simply demonsttate 
that !hey are bringing employment, 
housing, or entertainment to a com-
munity; !hey must also provide a pro-
ject that is environmentally conscious 
and aesthetically pleasing. 
IEBJ: How costly is land planning? 
Gama: Land planning has become a 
very involved and time-consuming 
process. The costs associated with 
planning are directly related to the 
time it takes to process !he project and 
get jurisdictional approvals. Obvious-
ly, complex projects which have sig-
nificant environmental, technical, or 
cost issues take longer to process. But 
often, fairly straightforward projects 
can encounter unnecessary delays due 
to inefficiency, community opposition, 
or poor conununications. This is very 
tmfortunate, since the added costs are 
eventually passed on to the consumer. 
IEDJ: What new technologies are now 
being used? 
Gama: Within the last few years, there 
has been a significant increase in com-
puter software specifically designed for 
land planning. Used properly, the com-
puter can substantially improve the 
quality and efficiency of our planning. 
For example, we can now input topo-
graphic data into the computer and pro-
duce a model of the property before 
and after development. This is particu-
larly useful for hillside projects. The 
computer can help in analyzing physi-
cal and envi!Onrnental data and assem-
bling it in form that can guide land 
planning decisions. At Psomas and 
Associates. the computer has allowed 
us to take !he land plan into engineer-
ing much more efficiently; !his reduces 
the chance for error as will as engineer-
ing time. 
IEBJ: Tell us about land planning in 
the Inland Empire. 
Gama: The Inland Empire has experi-
ence unprecedented growth in the past 
few years. This rapid growth has 
raised concerns about the adequacy of 
public faciliues, envlfonmental preser-
vation and ulli.mately of the quality of 
Continued on page 35. 
When )OU ·re dealing in commercial real e~tat(". experience in the local area is criti-
cal. At CB Commercial. our seasoned professwnals kno\\ thi market in ide and otJl. 
What to look for. And what to look out for. 
Our 79 local!) based sales personnel kr1m\ the Inland Empire-from Ontario to an 
Bernardino. from RiYerside to Temecula. We know commercial real e tate. And we hme 
access to the CB Commercial national network. That gives us knowledge of real estate 
wherever our clients are. 
The next time you need a commercial real e tate expert. call on the Inland Empire 
market speC'ialists at CB Commercial. \\(>U share our knowledae so you cun make an 
intelligent decision. You'll be glad you called. 
0 
· 
Dm id S. Burback 
Senior Vice President 
RiversiJe 
71 t/788-0880 
riCB 
COMMERCIAL 
FORMI:Rl'< lOUl\\TU. 
BANKF.R CO,\\M[I{CJ \L 
Larr~ ~1elin 
Senior \ ict> Pre .. ident 
San Gabriel Vaile} 
714/986-2525 
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-rhe 6heckered-Fiag 
Exclusive interview unfolds secrets 
of master negotiator Ted Dutton. 
much of a place to seU something like 
that---and there was nobody willing to 
step up to the line and say, "Oh I'll 
take it over and buy it." By rights, 
there wasn't a way that they could do 
that. So what happened is that people 
just rented the facility with occasional 
races. Mostly it was used for a test 
track until the early 1980s. 
Ted Dutton is A:nown bJ many as a 
mastermind in tht business of 
rtdevelopmuu. Once a buyer and seller 
of Ontario apartment complexes, Ted 
..,entured into large-scale land 
acquisition . In the early 80s, he 
engineered tilt bond takto..,er and 
acquisition of tilt doomed Ontario 
Motor Spudway. Today, the 
intersection of Ha..,tn and Inland 
Empire Bl..,d., when the raceway once 
stood, is the celt#r ofwluiJ may soon be 
cus entirtlJ 11ew community of 
commereial off~ees, homes, schools and 
businesses. Ire a11 exclusive inteniew 
with the lfa/a11d Empire Business 
}ollrnal, Duttol'l explaills why he risked 
the money to buy the spudway, how he 
did it and who ht belit..,ed in. To the 
Inland Empire, Ted Dutton certainly 
knows the art of the deal. 
I EBJ : Tell us about the Ontario 
Motor Speedway. 
Dutton: It was opened around 1969 on 
a a tax-free municipal bond issue of 
$25 million dollars . The city o f 
Ontario, while they didn't have any 
liability to it, were the ones that issued 
the bonds. The great speedway was 
only in operation for 10 years. It 's a 
funny thing ... those bonds are some-
thing you can ' t do today- they were 
bearer bonds, sold in $5,000 incre-
ments. They weren' t registered, so you 
bought a bond and the security for the 
bonds was the land, and the land size 
was 690 acres in south east Ontario. 
And so that money was used to buy 
the land and to build the facility. 
Opened in 1969, the Ontario Motor 
Speedway was the safest auto track 
ever builL In the 10 years of operation, 
they never had a fatality. 
IEBJ: But there were problems, even 
from the onset. 
D•ttoa: 'The biggest problem was that 
it was built with the best of media 
fiiCilities aDd seating 10 ~econunodate 
;::::"~••111 90,000 people. So 
when you put all 
of the media 
facilities for 
broadcasting, 
TV and every-
thing, and then 
you put 90,000 
people in there, 
you didn't need 
to televise it, 
because heck, 
all the people 
that wanted to 
see it were 
already sittmg 
in the s tands. Or, ironically, it could be 
just the opposite, because when you 
hol d races in the summertime, who 
would come out in 100 degree temper-
atures if they can watch it on TV? 
IEBJ: So what was the turnout? 
Dutton: Well, on openm g days, they 
had the Cahforma 500 which was 
jammed- they packed 90,000 people 
in ... but there was a lot of experimental 
television back in those days. They 
came to find out, much like they do 
with pro football these days, that you 
don 't televise it if the game isn't sold 
OUL 
IEBJ: Who was promoting the speed-
way? 
Dutton: They had about 40 public 
relations people. They had big offices 
in Beverly Hills. I think they felt all 
they had to do was open their doors for 
business, then go to lunch--someone 
else can take care of the rest. .. well 
that' s the fastest formula to going 
broke that there ever was. 
IEBJ: How soon did the speedway go 
broke? 
Dutton: It took 10 years. In reality, it 
was about six years. They were out of 
money- they couldn't pay the interest 
which was about $2 million a year. 
When they couldn't pay the bills , they 
were not able to do any advertising 
and promotion--they just didn't have 
the personnel. 
IEBJ: What was the flfSt demand? 
Dutton: That the trUStee, which was 
Bank of America, had to take over the 
facility and hold it. 
IEBJ: This was in the 1970s when the 
real estate market was not much better 
than it is today. 
Dutton: Right-there just wasn't 
IEBJ: So here we have prime land 
close to the freeway and a major air-
port ... but for all practical matters, the 
facility was totally useless-what hap-
pened next? 
Dutton: Well, there was a meeting of 
some of the bondholders--tronically, I 
had only bought one bond. 
IEBJ: Why just one? 
They had about 40 public 
relations people. They had 
big offices in Beverly 
Hills. I think theyfelt all 
they had to do was open 
their doors for business, 
then go to lunch-someone 
else can take care o[.the 
rest ••• well that's the fastest 
formula to going broke 
that there ever was. 
Dutton: Well, it was kind of a signifi-
cant thing .. .! was president of the 
Chamber of Commerce, and I was 
really working bard to promote the 
area. 
IEBJ: What were you doing in the 
area at that time? 
Dutton: We were a management com-
pany, and we owned a large apartment 
complex in Upland and a large apart-
ment complex in Onta rio. We had 
built some condominiums and we had 
a number of smaller buildings- two 
that we were managing. 
IEBJ: So who called the meeting of 
the bondholders? 
Dutton: Some guy had a bunch of 
bonds .. .and I don't even remember his 
name, but he had an original list of the 
bondholders. But remember, these 
were bearer bonds, so if you had 
bought a bond, it had your name and 
address on it, but if you gave that bond 
to me or sold it to me or sold it to John 
Smith, the only record they had was 
you. Well, obviously, someone had 
taken it upon themselves to call up the 
people on the list and say, "We need to 
have a meeting." 
IEBJ : Did Bank of America have a 
hand in this? 
Dutton: I'm not so sure that it wasn't 
them that called the meeting in the 
first place. The objective, of course, 
was to inform the bondholders. 
IEBJ: So all these people have a share 
in this facility. 
Dutton: That's right, but keep m mind 
that you have $25.5 million of bonds 
and the smallest bondholders were 
$5,000 bonds-some people had 
$10,000 or $20,000 or $100,000 worth 
of bonds. A lot of people bought them 
for keepsakes. They were l ike 
coupons-you clip the coupon, and 
you got a $76 dividend every quarter 
or something like that. If you took the 
coupon in to Bank of Amenca, they 
gave you the money. Unfortunately, 
Bank of Amer ica didn 't have the 
money to keep paying these bondhold-
ers. 
IEBJ: What happened at this meeting? 
Dutton: Well, I went to the meeting 
and there were probably 200 people 
there. I came to find out later that the 
actual list had contained some 1,700 
bondholder names-from all over the 
u.s. 
I EBJ: What did you observe? 
Dutton: I was standing m the back of 
the room while they gave a big picture 
o f what was happen ing (the meeting 
was held right over at the speedway). 
There was another fellow standing by 
me named Don Wheeler. He was from 
New York. Obviously, he bad bought 
some of these bonds and was there to 
see what would happen- keep in mind 
this is 690 acres along a mile and a 
half of freeway frontage, right outsade 
of Los Angeles and next to an interna-
tiona l airport- it should have some 
potential value. So Don and I started 
talking about how we could buy this 
property. We got interested and made 
our ftrst offer to Bank of America for 
SIO million to buy the facility. 
IEBJ: You were probably a little low. 
Dutton: Yes, they obviously turned us 
down. They dido 't have any way to get 
hold of au the bondholders and pay 
them off. At $10 million they'd be 
paying about 35 cents on the dollar. 
But the problem Bank of America had 
was that whatever they did less than 
100 cents on the dollar, they stood the 
chance of being sued due to lack of 
(PifH!Se S99 pag9 36) 
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Balldlng & Derelopment 
I LAND PLANNING: A Critical I ssue 
our urban environment 
Much of the growth in the Inland 
Empire has been in the area of housing. 
However, we need to make sure that 
there is a balance between jobs and 
housing. It is important that we begin 
looking at creative planning solutions 
which will attract new business, mini-
mize urban sprawl, and control traffic. 
lEBJ: Today, what new methods are 
being used to fast-track development 
and land planning? How can 
approval time be short-cut? 
Gama: One of the most effective 
ways of expediting the planning pro-
cess is to establish a cooperative rela-
tionship between the developer, the 
community, and the public agencies. 
This approach allows for open com-
munications between the various 
groups and reduces opportunities for 
conflicts and misunderstanding. 
As part of our initial investigation 
for a project, we identify significant 
environmental or community con-
cerns that must be addr essed . By 
incorporating these issues early into 
tbe planning process, we can avoid or 
mitigate problems. This approach can 
expedite preparation of the Environ-
mental Impact Report and reduce 
approval time. 
Of utmost importance are one-{)11-
one meetings with the staffs of the 
pertinent government agencies. Not 
only is a personal rappon advanta-
geous for obtaining clarification on 
current legislation and possible 
upcoming changes. but it can facili-
tate the approval process during the 
final stages of planning and entitle-
ments. Key to understanding the 
community in which a project is situ-
ated are discussions with local lead-
ers. special interest groups, and inter-
ested residents. The knowledge 
gained from these meetings can trans-
late directly to the overall success of 
tbeprojecL 
IEBJ: What is the single greatest 
challenge that architects, land plan-
ners, or engineers in the Inland 
Empire face today? 
Gama: For all design professionals, 
remaining competitive in today's mar-
lcet will be a significant challenge. 
This is particularly difficult with 
respect to land planning, since there are 
many variables outside our control , 
such as fmancing, governmental regu-
lations, and environmental issues. 
To remain competitive, we need to 
work toward streamlining the planning 
process; developing innovauve, cost-
conscious planning and engineering 
solutions, and remaining at the fore-
front of new technologies for improv-
ing our efficiency and quality. At the 
SB 
Colllimt.ed From Page 33 
same time, it is essential that we con-
tinue to provide excellent service both 
to the client and the community. 
IEBJ: What changes do you foresee 
happening in this industry over the next 
several years? 
Gama: Over the next few years we 
will move out of the econonuc down-
turn we are currently experiencing. 
However, there will likely remain a 
reduced availability of fund ing for 
development Therefore, there will be 
an emphasis on new types of fmancing 
mechanisms, and hopefully more coop-
eration between governmental agencies 
and the development community. Pub-
lic agencies and developers wi11 need 
to work together to create economically 
viable ways to finance public improve-
ments. This may involve Benefit Dis-
tricts, joint ventures, and other cooper-
ative approaches to provide public 
amenitites, upgrade iTJfrastructure, and 
encourage job developmenL t. 
LOANS 
High Rent? • No Working Capital? 
Excessive Monthly Payments? 
A Lon g Te r m SBA Loan Can Help You: 
• Buy Your O-wn Building-With 10% Do-wn 
• Replace Your Mini-Perm With a Long Term Loan 
• Obtain Capital to Gro-w! 
• Consolidate Debt and REDUCE Payments 
Loans from 7-25 years 
$75,000 to $1,500,000 
Fast Response 
Orangel~ational13anl< 
Member FDIC 
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BuHdlng I OeYelopment 
The Checkered Flag 
(continu&d from page 34) 
We <Ucided thatifwt could buy 
$25.5 million w0f11t of go)ltTJJitUnJ 
bonds Gt 6Q uiJIS 011 tM dollar, we 
~0'1114 tM up buyiltg th41 SJ*Ilway 
for $15 mlllW~t-. 
country--and remember, these were 
bearer bonds and they were not even 
paying interest. I'm sure many were 
lost or even lhrown away. 
IEBJ: Sounds lilce you faced a mission 
impossible ... 
piece of land that 
was, basically, 
worthless because lf~~fi~·:;:: 
there was no market ti!APffl:.;< 
for it. Now what 
they were getting 
was a government 
bond in lieu of the 
land (100 percent 
guaranteed by the 
diligence. So we persisted, and our 
next offer was $12.5 million. That 
would give them 50 cents on the dollar. 
But they still had the same problem. So 
Don Wheeler and 1 got together to 
decide how we could make this thing 
work. 
Dutton: Well, there was an old boy 
back in Kansas City who had been 
communicating with the bondhold-
ers .. .not only did he have a list, he had 
been buying bonds at 10 to 20 cents on 
the dollar ... and that's all he did. He 
didn't have anything to do, so he'd 
write to them and say "I'll give you 10, 
20 or 30 cents on the dollar." He fig-
ured that eventually that land would be 
worth something, and he could use the 
bonds-it was .kind of a retirement plan 
for him. 
U.S. Government) l!..!.!.L!.E...L...-'--,----:......------:-......., 
and they would get IEBJ: Throughout the past few years, 
IEBJ: What was your big stumbling 
block? 
Dutton: Well, the land was the security 
for the bonds and the bonds were tax-
free. The land is where the potential 
value was, and again, how could you 
satisfy all the bondhol~? 
IEBJ: It almost sounds lilce an impos-
sible sitnalion-. 
Dutton: Well about that time, govern-
ment bonds were really down. Interest 
rates were climbing. In 1980, they 
were around 15 to 18 percent and 20-
year government bonds, with seven, or 
six or five percent interest Tates were 
selling for 50 and 60 cents on the dol-
lar. 
JEBJ: What idea did you come up 
with? 
Dutton: We decided that if we could 
buy $25.5 million worth of government 
bonds at 60 cents on the dollar, we 
could end up buying that speedway for 
$15 million. .. that's how many bonds it 
would take. So we made a deal. We 
said to Bank of America, "l'll tell you 
what, if you will give us the land, we'll 
back the speedway bonds by govern-
ment bonds." The government bonds 
paid interest-that's all the bond- hold-
ers were asking for in the first place. 
The land would be substituted for the 
government bonds (worth 100 cents on 
the dollar), thus ending the need for the 
land as security. 
JEBJ: Did they agree? 
Dutton: They said if we could get 85 
percent of the bondholders to take the 
interest-paying government bonds, we 
will go abead and process it. 
IEBJ: Did you have the list? 
DaUOn: we bad a list of 1,700 bond-
holders, but they were all over the 
country--and remember, these were 
instant money coming in on those there has been a lot of talk about some-
bonds ... the land certainly wasn't paying day bringing a major athletic team or 
any money. amusement park into this area. Do you 
He had bought about $5 million 
worth of bonds 
IEBJ: So you made the deal and what 
happened then? 
Dutton: At this point, Bank of America 
said, "Well you're going to have to put 
up some money," so we put up about 
$150,000 for a 90-
and his list was 
about as current 
as you could get 
iL When people 
said "no" he'd 
wait six months 
and be' d send 
Well, 1 went U> the meeting and thtrt 
wtre probobl;y 200 pe()plt lhut. f 
canu to find out lo.J4!r that the actual 
list hlld contained some 1,700 bond· 
holder J'UI11US-quiu a prlnloutJ 
day option in order 
to accomplish this. 
During this time we 
also had to come up 
with $15 million. 
We found Oliver 
them another letter. And it was regular 
business .. every month someone would 
send him a bond .. J mean maybe it was 
your grand-dad that gave you the bond. 
You had no initial investment, and 
here's someone that's going to give you 
$1,500 for iL Since you weren't getting 
any interest on it anyway, why not send 
it in? 
IEBJ: So did you make a deal with this 
guy? 
Dutton: If we could use his list, and if 
we could make the deal. we'd give him 
$100,000. He had about all he was 
going to get anyway. In regards to the 
lisL .. well that wasn't worth anything to 
anybody, even to him. so he agreed and 
took us up on the deal. 
IEBJ: Now you had a real job on your 
hands. 
Dutton: Well to make a long story 
short, we got the list, and we contacted 
all the bondhold~. We got 87 percent 
of the people to agree to an exchange 
for a government-backed bond that 
paid int.eresL 
IEBJ: You make it sound so easy ... 
Dutton: There were a lot of 
leue~ ... there were special forms the 
bank wanted filled out and sent 
OUL •• but it worked. And basically, peo-
ple were still able to keep their bonds. 
They were just getting new collateral 
for their bonds. What they had was a 
piece of land that was, basically, worth-
Grace back in New 
York ... he backed the deal for us. We 
then started out to marlc.et this proper-
ty. We made a deal with Coldwell 
Banker. We contacted Phillips Land, 
Chevron Land, and about 15 different 
entities about buying this property. It so 
happened that Chevron Land was in the 
market for acquisition, so we made a 
deal with Chevron 10 buy us out of the 
deal. It all closed simultaneously in 90 
days. 
IEBJ: How much money did you 
make? 
Dutton: Well... I don't know if I should 
say. Let me say this .. jt was very prof-
itable. 
JEBJ: You made it that far, was that all 
there was to the deal? 
Dutton: I did a separate contract with 
Chevron and worked for !hem for two 
years introducing them to everybody 
and helping them go through their cost 
and planning process. We then made a 
joint venture with Chevron and built 
the Ftrst Financial Center, the 80,000 
square-foot office building !hat stands 
on the comer of Haven and Inland 
Empire Blvd. 
IEBJ: Many people don't realize 
exactly how large the Ontario Center 
property actually is. 
Dutton: Put it this way. The oval race 
track alone was 300 acres-the size of 
Disneyland in Anaheim. 
IEBJ: Throughout the past few years, 
think the fate which befell the speed-
way is often brought up as a reason not 
to locate a major attraction in this 
region 7 
Dutton: I'm sure that comes up, but 
remember that the speedway was 
OK ... there were just too many things 
against it-it was behind its time in 
how it was put together-there were 
some major mistakes that were made. 
IEBJ: What do you think of that area 
now? 
Dutton: Well, Chevron has been work-
ing diligently at it, and there is still a 
tremendous amount of empty land. You 
know there are 17,000 acres of vacant 
land between Ontario, Rancho Cuca-
monga and Fontana. And if you were to 
develop that at 300 acres a year, that's 
enough land to last for the next 60 
years. 
IEBJ: So, what else is new? 
Barton: That's right. .. Chevron is a 
large company. They don't do things on 
spec because they don't have to. They 
build a quality project and it may take 
some time. Had it been a smaller com-
pany, things may have moved faster. 
However, I don't think anyone can 
complain. 
IEBJ: How big is Chevron? 
Dutton: Gigantic. They have several 
entities. This property here was 
acquired by their land and development 
division. They later formed the Ontario 
Center as another separate company. 
Unde~tand that Chevron, with all their 
assets, could have easily thrown a fence 
around the whole thing and let it sit. 
They are moving slowly on this and are 
very methodic in what they do ... but 1 
guess if I had their money, I'd be just 
as methodical as they are. 6 
By PJUJ/ip L. Dlmerll, Inland Empire 
Business Journo.J 
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Bulldlng I Development 
Real Estate Focus~ 
trial market. 
Kelly Kayl has 
joined the River-
side office of Lee 
& Associates 
Commercial Real 
Estate Services, 
speciaJizing in the 
Riverside and San 
Kayl comes to Lee & Associates 
from New Frontier 
CommerciaVNorthstar Investment 
Brokers of Orange, where he also 
worked in acquisitions and disposi-
tions. 
A Tustin resident. Kayl graduated 
Magna Cum Laude from USC, with a 
bachelor's degree in finance. He is a 
graduate of USC's Real Property 
Development program and is a 
licemed real esta!e broker. A 
The excitemeDt is "building" south 
of the Moreno Valley Freeway (Hwy. 
60) between Frederick and Day 
streets, where construction of the 
Moreno Valley Mall at TownGate is 
progressing full steam. 
After five years of planning and 
negotiating with major department 
stores, construction of the 1.3-million 
square-foot regional shopping mall 
began taking on definable form as 
evidenced by steel framing, seen from 
the freeway. 6 
Lee & Associues Commercial 
Real Estate Services has represented 
Orthopaedic Medical Group of River-
side in its $2.5-mi.llioo lca9e of 12,265 
square feet ll684S Day. 
lemiter Kapur, an associaJe in the 
Riverside ofru of Lee & Associates. 
represented the Orthopaedic Medical 
Group in the 10-year lease. The medi-
cal gr-oup will occupy the entire third 
floor of the Community Professional 
Building in the Canyon Springs 
Regional Cenler. 
Orthopaedic Medical Group, in 
existence since 1965, specializes in 
orthopaedic treatment, physical thera-
PY and occupational medicine. OMG 
also bas locations in Colton and River-
side. 6 
CAD MicroSystems, an indepen-
dent vendor of Mechanical Computer 
Aided Design (MCAD), Computer 
Aided Manufacturing (CAM), and 
Computer Aided Engineering (CAE) 
systems, announced the opening of a 
new office in the Inland Empire. Tbe 
office, located in the Lakeshore Cenrre 
development of Ontario, is an addition 
to CAD MicroSystems' current offices 
in Irvine and Los Angeles. 
CAD MicroSystems specializes in 
supplying MCADICAM/CAE systems 
to companies wbo design and manu-
facture products and machinery. This 
new office provides CAD MicroSys-
tems the opportunity to beuer support 
the many companies that are moving 
out of the central Los Angeles area, 
and into more cost-effective areas in 
the lnlaod Empire. 6 
We're painting 
the town 
red. 
Schneider Commercial Real 
Estate is painting its distinctive red 
stripes on property signs all over 
V town. Throughout California. 
~ 0 The reason is we produce (j ~ results. Results for compan-
6... ~ {! (\ '( ies looking for real estate to 
• ~ {<) 0 purchase or lease. Results for 
· ~ //"._ property owners looking for 
· ~ V buyers and tenants. We even offer 
()~ r}l our own mo~tgage banking_ and // r InSurance SerVICeS. 0 /A"<< For any commercial real estate need-
'< retail, industrial, office I'~ or investment-call Schneider, & V where business talks real estate. 
~ San Bernardino Office 
268 W. Hospitality Lane, Ste. 201 
San Bernardino, CA 92408 
(714) 825-9922 
SCHNEIDER 
~A£AL.ES?A1£ 
AVAILABLE 
(714) 825-9922 
Other cities: Encino • Orange • Sacram•nto • Santa Clara 
WE REAllY 
MEAN IT. 
1992 is going to be a great year for a Jot of 
reasons, but chief among them is the fact that 
we're going to make it a great year. You see. like 
many of you, we're tired of hearing the steady 
drumbeat of doom and gloom. And so quite 
simply, we choose to march to a different tune. 
THE "RECESSION" 
Is MOSTLY PsYCHOLOGICAL 
It's iust our opinion, but we really do think it's 
true. First, let's realize that a recession is simply 
a series of government and economic indicators 
that have fallen rather than risen for two or 
more successive quarters. Sometimes these 
indicators can fall as little as .001%, and while 
we can't speak for you, we have a pretty tough 
time telling the difference between something 
that is level versus something down .001%. And 
when the media fills our heads with a steady 
diet of bad news, people begin feeling down 
about their prospects and before you know it, 
we have a self-fulfilling prophecy. Admittedly, 
there are some business categories that are 
"soft," but that's just business. The point is, it's 
what you make of it, not what it is. 
THE HARDER You WoRK, 
THE LucKIER You GET. 
We're not sure who coined this little pearl of 
wisdom, but we think it says a lot about what 
you can do to build your business success. Don't 
subscribe to negative information. Maintain a 
positive outlook and it will rub off on your 
customers, prospects and employees. And most 
of all, you need to tell people what you do, and 
what you want them to do. Advertise aggressively. 
1991 WAS ACilJAllY 
A GREAT YEAR FoR OUR CLIENTS. 
It's a fact. 9 of our 10 full service clients actually 
enjoyed an overall sales increase during 1991. 
Now honestly, we can't take all the credit for this, 
nor do we want to, but the fact is that quality 
advertising programs combined with hard work 
and good sales efforts produced real results. And 
1992 will be even better. We'll work harder, work 
smarter and as always, try to find innovative ways 
to help our clients take their products to market. 
If you'd like to know more about how we can 
help you make 1992 your great year, give Steve 
Holt or Mike Stewart a call at (714) 941-7022. 
INLAND EMPIRE BUSINESS 
MEDIA PlANNING 
CREATIVE DESIGN 
POINT OF-PURCHASE 
PUBliC RElATIONS 
PACKAGING DESIGN 
SAlES LITERATURE 
STRATEGIC PlANNING 
tv\ARKETING CONSULTATION 
STEWART• HOLT 
-----ADVERTISING INC.-----
2910 INLAND EMPIRE BOULEVARD, SUITE 114 
ONTARIO, CAUFORNIA 91764 
PHONE 714.941.7022 FAX 714.941.08n 
PAGE 40 • INLAND EMPIRE BUSINESS JOURNAL 
Rancho California Industrial Market Tightens 
Land Sales Increase, Absorption Up, and Construction Down 
14 
Ran:: on Rancho 
caul. 
Lots sold 
I I , 
----t-1 
No<th W\ndlester S•&Jl<ll Sltvemawl< Winchester 
Jc.llerson Hlefllaros Landman< Rancl1 
BUSINESS PARK SALES 
I ndustrial land sales and leasing bringing the total absorption to activity in the Rancho California approximately l/2 million square feet, (Temecula/Murrieta) area leaving a vacancy rate of approximate-
i.ocreased significantly in the last half ly 15 percent, with 
of 1991, with the momemum increas- about 850,(XX).square 
through the Small Business Adminis-
tration and other loan programs geared 
to the end users. Not only are the rates 
favorable, but SBA loans are being 
made with as little as 10% down in 
amounts up to $3 million. 
The largest single busmess park 
land sale in the Rancho California area 
was about ll.4 acres in the Johnson & 
Jolm.son Business and Civic Center to 
the Rancho California Water District. 
The water district is building a 70,000-
square-foot facility on the IJ'Operty. 
There were 16.95 acres in 16 lots 
sold in the 400-acre Johnson & John-
soo Business and Civic Center. About 
5.5 acres in five lots were purchased 
for a 60,000-square-foot build-to-suit 
for the North American Headquarters 
of BW/IP (Borg Warner) Seals Divi-
sion. ln addition, just over one acre 
was sold to Ballatore, Inc. which 
built an 11,70-square-foot building on 
the property. 
There were 11 lots totaling 5.53 
acres sold in the Signal Landmark 
Center for specu-
lative use. A 
ing in the ftrSt quarter 1992. Rancho feet available in the 
California, a 97 ,000-acre master- current inventory. 
planned region in southwest Riverside This is even less 
County,wasooeoftbefastestgrowing (about 12%) when 
areas in the country in the'80s, and we you take into consid-
are seeing an influx of goods and ser- eration that 116,000-
vices to support that growth. square feet of the 
At the current rate of 
absorption, by the third 
quarter of this year we an 
expecting to see a lack of su 
ply in the 6,000 to 20,000 
unique feature of 
the Signal Land-
mark Business 
Center is that the 
lots range from 
approximately 
1/3 to 1/2 acre in 
size. Most of 
the lots were 
priced in the 
$6.25-per-
square-foot 
range. 
At the current rate of absorption. by above figure is a dis-
the third quarter of lhis year we are tribution building that 
expecting to see a lack of supply in the is designated to fill a 
square-foot size range of 
industrial building space. 
6,000 to 20,000- square-foot size very specific need 
range of industrial building space. requirement. 
With the credit crunch. there was vir- Actual land sales 
tually no speculative development in showed a reduction 
the last year, creating a demand for in price between 25% 
new product. Certain developers with and 30% from listed 
strong banking relationships are prices. The same per-
WiJh the credit crunch , 
there was virtually no 
speculative development in 
the last year, creating a 
demand for new product. 
In the Rancon 
Business Center, 
five lots totaling 
4.9 acres were 
sold in 1991. 
Four of the lot 
already purchasing parcels for future centages in reduc-
speculative development in order to lions hold true with regard to leasing 
get a jump on the market place as it rates. As product becomes scarce, 
rebounds. The intent is to have prod- however, the dwindling supply will 
uct designed and ready to go as the force rental rates up and increase the 
need for buildings increases. The demand for smaller industrial parcels. 
majority of this r-------...... -=~:i;!i;i?~~ Prices are 
activity is expected to 
geared to the rise as much as 
smaller users, 30% to 50% 
with an empba- over the next 
sis oo the 6,000 few years. 
to 8,000- Most of the 
square-foot land sales in 
product. 1991 were to 
Industrial end users, 
land sales in mainly compa-
1991 increased nies in the mid-
from 2.77 acres in the first two quar- dle step of expansioo. Many business-
ten of the year to 48.11 acres by year es are fmding it an attractive time to 
end. with nearly 30 acres in escrow as expand and build their own buildinp 
we enaerecS 1992 I..eainl activity also due to lower land prices, low inaerest 
i.ncrealed in lbe IaUer balf of 1991, rates, and the availability of loans 
sales were to land speculators, which 
sold for $5 per square foot. The fifth 
lot of .90 acres was sold at $6.50 per 
square foot to a day care center opera-
tor which is expected to build a facili-
ty of 20,(00 to 25,CXX>-square feet. In 
addition, four lots totaling about five 
acres are being leased to the Murrieta 
School District which plans to lease an 
18,000-(approximately) square-foot 
building and build a storage and main-
tenance facility for buses and other 
equipment 
Four lots totaling 4.66 acres were 
sold in the Winchester Ranch Industri-
al Park to Exotic Materials, an 
ae.rospace parts manufacturer. The 
pnce ranged from $7.75 to $8.75 per 
sq~are foot. The company plans to 
bulld a facility of about 100,()()0. 
square feet 
FEBRUARY 1992 
A major land sale by Bedford Prop-
erties took place at the last minute in 
1991. Fifteen acres that were not in a 
major business park were sold to the 
Eastern Municipal Water District for 
treatment facilities as well as adminis-
trative offices. In Bedford's North Jef. 
ferson Business Park. 2.08 acres were 
sold. A 1.01-acre lot went to the local 
board of realtors, which plans a build-
ing of about 20,000-square feet. A 
1.07 -acre lot was sold to a locaf manu-
facturer with plans to build a 18,(00 to 
20,(XX).square-foot facility. 
Overall, the leasing activity of 
industrial buildings in 1991 was 
steady. Activity in the smaller-stzed 
buildings could be viewed as strong. 
For example, in Business Park Center, 
Martel Medical leased an approxi-
mately 26,000-square-foot facility, 
Native Sportswear leased 17,000-
square feet, Graphics Unlimited leased 
1 0,460-square feet, West Imports 
leased 8,760-square feet, and Temecu-
la Valley Building Materials leased 
8,600-square feet In addition: the city 
of Murrieta leased approximately 
15 ,000-square feet in the Rancon 
Business Center. Even just a casual 
look: at the leasing activity compared 
with the building activity shows there · 
is a fast-developing need for buildings 
in the 8,000 to 20,000-square-foot 
range. 
Business parks in the Rancho Cali-· 
fomia area are ideally suited to meet 
these needs. For example, the Jobnsoll 
& Johnson BusineSs and Civic Center, 
a 400-acre master-planned park, is 
offering 297 lots with sizes ranging 
from one acre up. The master plan 
calls for the development of restau-
rants, fitness centers, retail establish· 
ments, manufacturing, and researcb 
and development facilities. Highway 
79, the main business thoroughfare in 
Rancho California and a major exit off 
Interstate 15, loops through the part. 
providing excellent access. A 7-acre 
linear park: traverses the property. pro-
viding picnic areas, jogging trails. and 
recreational opportunities for the 
park's empl~yees. 6 
Ron Alfonzo, alllhor of lhe a/J()ve 
repon, is maruling direclOr of the 
Johnson & Johnson Business and 
Civic Celller in Rancho California! 
Temecula. 
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Cal State San Bernardino 
~~~~~ E .. e 
ack 
Sclwol of Business & 
lnformaJion Sciences 
Cal State's School of Busi-ness and Public Administra-uon remains one of the 
steadiest performers among the 
Inland Empire's "growth industries." 
With 3,500 majors and nearly 80 
full-time faculty, it is one of the larg-
er administration programs in the 
instruction to il~ traditional students 
and supporting the region through 
applied research and practice-related 
seminars to be held at the Inland 
Empire Management Center. Over 
$25 million in state funds have been 
allocated to this facility, including 
nearly $3.5 million for its computer 
state. The MBA and MPA programs systems. 
enroll over 500 students. To ensure that the quality of 
The school's faculty has insisted instructional offerings will match the 
that they combine quality of its new 
their increases in size r.============;t building, the 
with substantial school decided 
enhancements to the 
quality of the educa-
tional opportunities it 
offers. Two of these 
enhancements deserve 
special mention. 
OnlylO% to 
20% of the busi-
ness schools in 
three years ago to 
prepare its pro-
grams for accredi-
tation by the 
American Assem-
bly of Collegiate 
Construction on a the United States Schools of Busi-
large new classroom ness (AACSB). 
and office facility was are accredited by Accreditation by 
officially inaugurated the AACSB is a 
at a groundbreak.ing "second-level" 
theAACSB. 
ceremony. All five accreditation, 
departments and the reserved for busi-
Graduate Program of lk=====r======:::!.l ness schools 
the School of Business and Public which are certified to be of high 
Administration, together with the quality in terms of their students, 
Departments of Mathematics and faculty, and facilities . Only 10% to 
Computer Science, will be housed in 20% of the business schools in the 
this building. There will be seats for United States are accredited by the 
1,200 students in lecture halls and AACSB. The school completed an 
will include three theater-style class- exhaustive "Self-Study Report" last 
rooms, equipped with audio-visual year and plans a visit this January by 
and instructional computers. Com- a team of business school deans. 
puter laboratories will range from This team will help the school as it 
the state-of-the an equipment need- works to satisfy the final require-
ed to support advanced instruction in ments. When the school is accredit-
computer science to the woricstations ed, it will be the first busmess school 
Used in advanced business settings. in the Inland Empire to achieve such 
And, in that the school has accepted recognition from the AACSB. 6 
a dual responsibility of providing 
Name: 
DavidS. Burback 
Occupation: 
Senior vice president and senior man-
aging officer of CB Commercial Real 
Estate Group's Riverside office. 
Short Biography: 
Age 40, born and raised m San 
Bernardino, earned bachelor of arts 
degree at University of Southern Cali-
fornia. 
Family: 
Married to former Janet Austin; 
children Courtney, age 7, and Blake, 
age 6. 
Hobbies: 
Tennis, reading. 
Prior Career(s): 
Six years with IBM's Riverside office 
as office products account executive. 
Affiliations: 
Inland Empire Economic Council, the 
Economic Development Partnership, 
Inc., National Assoc1ation of Office 
and lndustnal Parks, International 
Council of Shopping Centers, Society 
of Industrial and Office Realtors. 
Major Accomplishments: 
Helped forge CB Commercial into the 
Inland Empire's dominant commercial 
brokerage operation wh1ch has con-
ducted more than $550 million in 
sales and leases in each of the past 
four years. 
Personal Accomplishments: 
Named chairman of Inland Empire 
Showcase '92, highlight of each 
year's Inland Empire economic devel-
opment actJvHies; recently named a 
director of the Inland Empire Eco-
nomic Council; president-elecr of the 
Inland Empire chapter, National Asso-
ciation of Office and Industrial Parks. 
Best Thing about the Inland 
Empire: 
Unparalleled future opportunities. 
Greatest Concern: 
Long-term economic effects of cur-
rent negative economic trends and 
conditions. 
Last Book Read: 
"Dave Barry Thrns Forty" 
Favorite Drink: 
Gin and tonic 
Last Vacation: 
Sun Valley 
Favorite Sport: 
Tennis 
Favorite Restaurant: 
The Ritz 
Last Movie Seen: 
'The Fisher King" 
Residence: 
Redlands 
Do you know someone who has an 
exciting career and Is actively 
involved with shaping Inland Empire 
economics. Would you like to see 
that person profiled? For more 
information about Inland Empire 
Profile, contact Phillip Dlment at 
(714) 391·1015. 
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Iulldlng a Development 
Southern California conserving water, staying 
green, saving greenbacks 
washed away. Overwatered areas also 
disappear. This helps reduce insect 
breeding environments, so less pesti-
cide is required. Plant diseases are also 
controlled, since water damage is a 
major culprit Byte-by-byte, computers art taking over sprinkler systems, saving money, work, and water. 
Water costs are r ising. Mandatory cutbacks are damming -up a once-plenti-
ful flow by as much as 50 percent. 
How do you keep thousands of 
acres of existing parks, campuses, and 
greenbelts green. and do it with a lot 
less water1 
In the Inland Empire, a growing list 
of municipal, institutional, and ~vate 
organizations are turning to an excit-
ing, emerging technology called cen-
tral control. Central control is a com-
puter-operated. smart irrigation tech-
nology that directs the watering of 
thousands of acres of parks, lawns, 
greenbelts, and other large expanses of 
vegetation. This smart technology 
manages irrigation clocks using spe-
cial computer software running on an 
ordinary personal computer. Computer 
operators communicate with smgle 
remote systems or the entire network 
by telephone or radio signal. Central 
In the Inland Empire, 
a growing list of 
municipal, institutional and 
private organiZJJtions are 
turning to an exciting, 
emerging technology 
called central controL 
control also dramatically reduces 
labor. When it rains. a few simple 
keystrokes can tum off a multitude of 
c:ontroUen in dozens of remote loca-
tions. When the weadler clears, a few 
simple keystrokes reset them. Central 
control dramatically cuts waste and 
runoff as well. Since just the right 
amount of water can be delivered to a 
panicular plant's location. runoff and 
waste are significantly reduced. 
San Diego Wild Animal Park is 
converting its irrigation system to cen-
tral control. Just 20 percent underway. 
the COOipleted section is yielding a 30 
percent water savings. This will put 
every one of the park's 200 conttollers 
under the central command of a single 
desktop computer. San Diego Wild 
Animal Park can also use other 
optioos to help hone their irrigation 
management to a fine edge. 
Moisture sensors buried in critical 
areas mooitor soil cooditions and dic-
tate the watering schedule instead of 
clock systems alone. These sensors, 
along with special computer software, 
can also determine lhe amount of 
water required on an area before 
nmoft" aDd wate occur. 
Landscapdlrrigo.Iion Cocrdinluor Daryl Green !pOl checJ:;s the fo.Jiy-aWOm/Jled, solid-staJe 
weoJher sro.Iion o.1 C010 lk CllUI, California. Advanced systems like this OM record and com-
pUle the EvapoD"anspiraJicn ( ET) factor- a measure of moisture lost by both Mrlh and foliage. 
It also /Tack$ umperaJure, relarive lu.unidily, solar radiaJwn, wind spud and direawn. The 
station' .f dala is D"an.rmilted tJojly, direct UJ IN compuJer-cofllrolled irrigo.Iion systems. The 
systems OJ4lomazically adjust themselves to the clranging climalic CJ>fldjJiorts reporud by the 
remote weaJiter starion. Coto lk Caza ruidoslscan call in for a recorded, daily weoJh.er mes-
sage from the swion tMI helps them adjust their own lwme irrigation to the latest weaJher 
condirions. 
F1ow monitoring is another option. 
This process. using computer software 
and field-installed sensors , monitors 
irrigation flow. This option can cut off 
water supply to an area instantly if a 
line breaks. Flow monitoring alone 
can save thousands of dollars worth of 
water and potential landscape damage. 
No single, large-scale irrigation 
system would be complete without its 
very own self-contained, solid-state 
weather station. This valuable option 
helps fine-tune watering schedules to 
the ultimate degree. The unattended. 
remotely located unit constantly sam-
ples and stores data on weather and 
atmospheric conditions that affec t 
evapotranspiration. Evapotransp ira-
tion. or ET, is the amount of water lost 
by the soil and plants due 10 the wind, 
humidity, air temperature, and solar 
radiation. A computed ET value feeds 
into the computer system automatical-
ly, every day. The computer then 
adjusts all the irrigation clocks accord-
ingly. 
Tbe weather station at the Masters 
Association of Coto De Caza controls 
all of the 4,000 acres under associatioo 
care, and allows residents to call a 
special telephone number to receive 
up-to-date weather information. 
Central computer 
control is very efficient, but 
it doesn't replace 
good, qualified landscape 
maintenance personnel or 
eliminate jobs. 
with smart contro l. Tight program-
ming also makes fertilizers and pesti-
c ides more effective. since less is 
Today, Pacific Technical Services 
(PTS). a company specializing in cen-
tral control technology, works along-
side consultants and planners, devel-
oping just the right system for each 
site. During actual construction. they 
help contractors with installation. 
communications wiring, book-up, pro-
gramming, and sensor calibration. 
The results of central control irriga-
tion are usually dramatic. PTS Divi-
sion Manager Bruce Watson says. "We 
can usually show installation costs 
recovered after only two or three years 
once the project is complete." The 
money saved is largely in reduced 
.vatcr bills and irrigation labor costs. 
Watson points out: "Central com-
puter control is very efficient, but 1l 
doesn't replace good, qualified land-
scape maintenance personnel or elimi-
nate jobs. Central control lets manage-
ment use their labor resources more 
effectively. Repairing sprinkler heads, 
pipe, and other essential maintenance 
is far more important than driving 
around turning controllers on and off." 
Computerized irrigation control is a 
practical reality, brought on by Sooth-
em California's drought emergency. 
exp loding pop ulation, and the high 
cost of water. 'Ibe concept, however, is 
not just drought-related. The proven 
efficiency. dollar-saving value. and 
labor-saving effectiveness of central 
control , make it a technology that's 
here 10 stay. 
This new concept is just another 
way our lack of adequate water sup-
plies in Southern California is chang-
ing the way we live and work. 
By Bruce Warson, Pacific Technical 
Services, LagUNJ Hills. A 
. 
1 
From October of 1989 to October 
1990. Coto de Caza reduced normal 
water usage by 45 percent and saved 
more than $60,000. Maintenance costs 
were reduced $6,000 a month. Other 
savings just fall naturally into line 
Rainbird, a IMjor StNIItern CaJ:r. . . . . 
wltile .fP ial" ell . . ~onua 1mga1wn prodMCtiNINI{acturer, swpplie.f prodw:l.f, 
t • _ _. « It C~OIUU like PacifiC TecltnoloBJ Servicu supply the kltow-ltow, ilutal/.a. 
10ft ...,.. .fllpport SeTVICes. 
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ItS no secret 
There has rarely lm1 a reuer orne w 
purchase a new home. Add to this the 
Meeker Value Commumem, and a whole 
~"'; ''a'lt.ly enhanced opportul11l)' 
suddenly enters the ptcrure. 
Ths comrniimeru IS to deliver the linest new horne \'alue on the 
market, and offer it wuh a vanety of flexible finanong plans. Each 
~-CIII ~-
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Meeker new ho~re IS renowned for su~rb quality. exrraordinary 
des~gn and exrepoonallocanons. 
So, if you've ever wondered what a realopporturuty looks like, 
VlSll Emerald Ridge today. 
It5 a perfect example of 
Meeke!S cornmitltm. 
to value. 
Master Builder For Three Generations. 
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'~1nZUirHOmes & Communities 
,-----------------.. Lion market. California lost over 
California Construction Trends: 
(1982- 1992) 
(lall'tt•RvU ... tiS.It 1ftaS•) 
six percent of its workforce -
4{),800- in 1991 and is expect-
r- - 1 ed to lose an additional 21,000 I II \ .~Mal~ $ T t f workers next year. Much of this 
·-
.... 
t-
""" 
.... 
, ... 
-
-
.... 
-
,., 
~·-· •-.. -·'t"'"' ""' I-..- I loss can be attributed to the non-.,... .... ~ ~,u....- -+-- .,. .... !.c. residential market. October 
.. • _.., U.t7 W-12 +-... _ . 1991's 618,800 conslnlction 
ll • u \ IJ..J2 IJHO - II 
+- , t ,.... -+-,-,.--1~-- ~ average employment figure was 
"... , .. l .... f-;:-~ 
1
1 down 64,400 jobs from the 
+- S3.C2 t ou.• .. ,. ...... 683,200 peak posted in March 
.,... . ... t .. ., t-..,_. I· .. - II 1990. The nonresidential market 
5313 • 5 $.3-.56 14 tal 
r;: ~ shows no sign of having "bot-+-~- tu" I '"'' .. .,. I ... tamed out." New industrial 
uti~ 1'-2 '"'' 1311 • 
·+ building may drop below Sl bil-
,, .. "'" I .... .,.,. I "' lion for the first time since 1971 
:=..... "'" \ .... 1 .... .,.., 1 .... and new office building will fall L---L... _ __; __ ...:__---~.._--~. __ ..JI.J to its lowest level since 1976. 
~ltorlh~~,__,Jcwf.'--*'-'1wt M ... ,.. .... ~b nl .. :=-.:..:.~"::.:.":.':."::.:::'.:::0:-~':':. Total nonresidential fell from 
- tC~toT-~~----l[.'J $12.97 billion in 1990 to $9.90 
.._ ___________ ....,. _ __.. billion in 1991- a 23.7 percent 
decline. Bartolotta projects an 
additional 2.5 percent decrease in 1992, 
and basically no improvement 
Bakersfield, Salinas-Seaside-Mon-
terey, Santa Cruz, and Stockton were 
the only metropolitan areas to post 
nonresidential gains this year. Hardest 
hit areas include Anaheim-Santa Ana, 
Los Angeles-Long Beach, Oakland, 
Riverside-San Bernardino, Sacramento, 
and San Diego. Compounding the 
problem is a mass exodus of California 
businesses Jured by other states with 
FEBRUARY 1992 
increase with Congress approving a 
new S 151 billion surface transportation 
bill. 
Other encouraging news to contrac-
tors recently came from State Treasurer 
Kathleen Brown who announced her 
strategy to sell the state's backlog of 
more affordable housing, r----.....1.--------------, 
cheaper employee costs, 
As compiled by Cl~ the follo~~tlng estbnues foal3 011 nve key 
categories for 1991 and the fortc:Mt! for 1992: 
fewer transportation 
problems, and fewer 
governmental regula- Year 
tions. 
1991 
1992 
91192 
$15.45 
$19.88 
%Change +28.7% 
Prtv • 
Non. Res. 
$9.90 
$9.65 
·2.5% 
Hvy. 1lLCon. C011. Emp. 
$5.98 S31 33 626.500 
$6.54 $36.07 605.500 
+9.3% +15.1% ·3.4% 
Heavy construction, 
which includes high-
ways, bridges, sewerage 
systems, water supply 
systems, and flood con-
trol, has continued to be 
(Dollar totals are in billions adjusted for inflation) 
a bright spot, showing 1----...,.------------~ 
modest annual gains since 1984. With 
voters saying "yes" to Propositions 111 
and 108 in June of 1990, heavy con-
struction volume generated $5.98 bil-
lion in 1991 - a 21.8 percent increase 
over 1990, and 1992 projections call 
for an additional 9.3 percent gain. Bar-
tolouo says this figure may also 
$12.9 billion of bonds. She says, "the 
voters have asked us to fix our high-
ways, alleviate school crowding, and 
clean up the environment This plan," 
she added, "gives us the framework for 
issuing bonds for capttal projects in a 
timely manner without jeopardizing 
our valuable AAA rating." 6. 
The California construction industry, the state's largest goods producing industry, fell to 
its lowest level in nine years during 
1991; however, there are encouraging 
signs lbat 1992 may pave a road to 
recovery. 
According to Ben BartoJouo, direc-
tOr of the Construction Industry 
Research Board (CIRB), the residential 
consrruction market is expected to 
improve next year in the Inland Empire 
and more contracts will be awarded to 
build new roads and freeways on a 
state-wide level. Bartolotto says 
because of unoccupied office and 
in4uslrial space throughout the state, 
and 1he continuing credit crunch. pri-
vale DOI1RSidential CODStruction will be 
1he las\ ID8Iket to tum lbe comer. 
Residential and Nonresidential Building, and Heavy Construction 
In Building Permits Issued and Contracts AW11rded 
California Metropoliw Statistical Areas 
Total construction volume may 
iDc:rease next year by as much as 15 
perceat. after dropping more than 19 
perc:eGt between 1990 and 1991 and 21 
peiCfAl from 1989 to 1990. The CIRB 
projec11 $36.07 billion in total volume 
in 1992 compared to $31.33 billion in 
1991. 
Sparked by lower rates and more 
affordable housing now than a year 
ago, and anticipating a general eco-
nomic improvement. a dormant hous-
ing industry is expected to awaken, 
calling for 148,000 new housing starts 
compered with 111,000 in 1991. These 
figures pale in comparison to 272.,300 
new units build in 1985 and 314,000 in 
1986. 
"Everyone associated with consttuc-
tion hu been forced to make adjust-
mealS during this current economic 
downtwn," said Dave Hawley, presi-
dent of the Associated General Con-
uactors of California (AGCC). "We 
mow construCtion is cyclical in nature 
and history also tells us that recession 
JeCOVeries depend largely on a healthy 
CIODI1rUIClion industty." 
Tnlditionally a very sttong construe-
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Resldenttatttomes-&--eommtmiti··e~s-I=LCA .... tPE--RS-Puts $225 Million Into California 
The Califorrua Public Employees Retirement System Monday broke new ground in creating a 
$225 million mvestment pool for Cali-
fornia housing. 
The precedent-setting move by the 
nation's largest public retirement fund 
will pwnp new investment capital into 
the housing market and lead to the 
construction of thousands of new sin-
gle-family homes. 
"Housing is the backbone of the 
Call.fomia economy and this invest-
ment means more construction jobs," 
said Controller Gray Dav1s, a trustee 
on the CALPERS Board of Adm.ims-
tration and a strong advocate of the 
Building Owners 
& Managers, 
Association 
Honors Members I 
The Inland Empire chapter of the 
Builders Owners and Managers 
Association (SOMA) recently held 
their annual awards luncheon. The 
Building of the Year Award was pre~ 
sented along with various member-
ship awards and a donation to the 
Mary S. Roberts Foundatioo. 
The Building of the Year Award 
was presented to The Freeman Com-
pany of Riverside, George and 
Shirley Freeman owners. The former 
E.M. Bonnett building in downtown 
Riverside was buill in 1908 and 
restored by the Freemans between 
1987 and 1989. The 12,000 square-
foot office space is now back to its 
original splendor complete with sky-
lights, original wood. lots of stained 
glass and modem day conveniences. 
The Riverside Historic Landmark 
has also been recognized by the Old 
Riverside Foundation. 
Additional a ward winners were 
Tom Garrett, Principal of the Year 
and Ralph Mahaffey, Associate of 
the Year. Businesses recognized for 
their sponsor contributions included 
American Building Maintenance 
Company, T.M.C.I., Inc., Inland 
Building Maintenance, Inc., Ameri-
can Protective Services, Inc., 
CieanServ Executive Services, Inc., 
and A. B.C. Resources, Inc. 
The Mary S. Roberts Foundation, 
headquartered in Riverside, was 
founded by Duane R. Roberts in 
memory of his mother. The Founoa-
l.lon ts Comm.Jtted to benefiting chil-
dren with special needs, farruhes of 
victims of cnme and to promote the 
procection and care of arumals. 
BOMA membership is made up of 
professional property managers and 
related businesses and vendors. fl. 
The precedent-setting move by the nation's largest 
public retirement fund will pump new investment 
capital into the housing market and lead to the con-
struction of thousands of new single-family homes. 
The $225 million allocation repre-
sents the first step in whar is likely to 
be a growing area of CALPERS' 
investment activity. Controller Davis 
indicated he would call for iocreased 
investment in California housing when 
the CALPERS Board reviews its hous-
ing portfolio in six months. 
housing proposal. 
Controller Davis has advanced a 
"California first'' investment strategy 
for the past five years as a sound poli-
cy to prOlect CALPERS members and 
help strengthen our economy. "I have 
long believed that CALPERS can cam 
a handsome return by investing in Cal-
ifomia," Davis said. 
"As investors, this is an opponunity 
to fill the financial void created by a 
national credit crunch. 1 congratulate 
my colleagues on the PERS invest-
ment committee for hammering out 
this crilically-timed stimulus for the 
California economy." 
"We know there is substantial pent-
up demand for housing," Davis added. 
"This is a win/win/win investment. It 
creates jobs. builds houses. and repre-
sents a good investment in Califor-
nia~n 
Davis noted that as much as $1 bil-
lion in private capital could be lever-
aged by the CALPERS investment. 6. 
The Office of Executive Education 
at 
The Graduate School of Management 
University of California, Riv~rside 
PresentS 
-r- -- -
· ··.t~LAND EMPIRE REAL ESfATE: 
"Opportunities in a Time of Crisis" 
Friday, February 28, 1992 
9:00A.M. to 5:00P.M. 
Topics of Focus: 
e Current Inland Empire Real Estate Market 
e Financing Opportunities 
e How to Finance Projects with Money from Foreign 
Investors 
e Current National and Local Economic Trends 
e Creative Restructuring of Real Estate Projects: How 
to A void Foreclosure 
REGISTRATION: $95 (including Luncheon) 
COJ\'FERENCE SITE: The Riverside Sheraton Hotel 
NETWORKING RECEPTJO T: 5:00 P.~ 
For Reservations or Information Call: 714) 787-4592 
REGISTRATION MUST BE RECEIVED BY: 
MONDAY, FEBRUARY 17, 1992 
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R from metropolitan pressures. IVERSIDE, CA - Fram- "Southern California buyers are 
ing is now underway on the excep· more value-conscious than ever 
tiona! new luxury residences at before, and low interest rates make it 
Meeker's Emerald Ridge community unperative to move quickly when the 
in the master-planned Canyon Crest right home comes along," added 
Hills area of Riverside, signaling the Meeker. "By bringing the completion 
joint venture partnership between of our new homes at Emerald Ridge 
Tone Yee Investment and Develop- forward, we are making a compelling 
men t and r;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;!;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;il p u r c b a s e 
Meeker Devel- opportunity 
"Few communities are keeping 
opment 
"Few com-
munities are 
keeping pace 
with the 
even better. 
pace with the increasing demand Priced from 
for immediate occupancy in the just $189,900, 
Emerald Ridge 
is one of the 
most competi-
tive and value-
rich luxury 
home owner-
ship opportuni-
ues on the mar-
ket today in the 
Riverside area. 
new home market, and that is 
ancreasing 
demand for 
immediate 
occupancy in 
the new home 
market.. and that 
why our pro-active construction 
schedule will give Emerald Ridge 
acompetitiveedgein theconUng 
is why our pro-
active construc-
tion schedule 
will give Emer-
ald Ridge a com-
months," said George R. Meeker, 
president of Meeker 
Development. 
Surrounded 
iifliii00.....,,2,~'"" ii~~~<.>:1i&ii~,"~K~~,;.a by breathtaking 
petitive edge in the coming months," 
said George R. Meeker, president of 
Meeker Development. 
Currently in its eighth phase of 
successful sales, Emerald Ridge is 
drawmg consis tently high interest 
from families who appreciate the 
space, versatility, and qual ity design 
features of these affordably priced 
move-up residences. 
In addition, Emerald R1dge fea-
tures large lots that range from a 
quarter of an acre to over half an 
acre, many with exquisite canyon 
views, confirming both the value of 
these homes, as well as the attraction 
of this slower-paced area for address-
ing traditional family priorities away 
canyon and city light views and the 
natural beauty of Sycamore Canyon 
Park, Emerald Radge offers a selec-
tion of adaptable two-story floorplans 
that range from 2,116 to 2,6ll square 
feet, incorporate four to five bed-
rooms and a direct access three-car 
garage. In addition, there are no 
homeowners' dues, which makes 
home ownershap an even more 
affordable proposition. 
All Emerald Ridge homes begin 
wi th impressive ceramic tile entries 
that introduce spacious living and 
fonnal dining areas, which provide a 
comfortable, open setting for sophis-
ticated entertaining. Casual socializ-
ing is centered in large, activity-ori-
ented family rooms that offer dramat-
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ic wood-burning frrepla--.es. 
Custom-quality features display 
Meeker's commiunent to value and 
superior craftsmanship, and include 
solid oak railings, dramatic vaul!ed 
and textured ceilings, window seats, 
architectural plant shelves. raised 
panel interior doors, decorator light-
ing fu:tures, and central air condition-
ing and heating. In addition. select 
plans feature a convenient wet bar. 
Emerald Ridge's gourmet 
I 
quality construction and successful 
sales. Following 25 years as one of 
Southern California's largest and 
most financially sound developers, 
Meeker Development is continuing a 
tradition of excellence tbat spans 
three generations in the building 
industry. 
Meeker Development offers a 
variety of outstanding new home 
communities throughout Riverside 
kitchens feature a convenience- rro;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;""il 
Emerald Ridge's tranquil 
neighborhood environment is 
complemented by a variety of 
oriented layout that targets effi-
ctent meal preparation. Each 
well-planned center offers a com-
binauon continuous-cleaning gas 
oven/range with microwave and a 
multi-cycle dtshwashcr, and such 
stylish elements as ceramic ule 
countertops and furniture fin-
ished oak cabinetry with a large 
pantry. A bay-windowed break-
fast nook promotes informal fam-
Mediterranean and traditional 
ily meals 
Upstairs. luxurious master bed-
room suites provide a secluded haven 
of relaxation to counteract the pace of 
the workweek. Each elegant retreat is 
accented by vaulted ceilings and a 
well-appointed master baWdressing 
area that features a roomy walk-in 
closet.. an oval steel tub with ceramic 
tile surrounds, a separate tiled show-
er. full-width pullman mirrors, and 
onyx pullman tops with dual bastns. 
Emerald Ridge's tranquil neigh-
borhood environment is complement-
ed by a variety of Mediterranean and 
traditional exterior designs, capped 
by fire protective concrete tile roofs 
for safety. 
Meeker Development, estab-
lished by George R. Meeker, Jr .• 1s an 
independent developer and home-
builder with a proven track record of 
exterior designs, capped by 
fire protective concrete tile 
roofs for safety. 
and San Diego counties. 
To visit Emerald Ridge at 
Canyon Crest Hills from the River-
side (91 ) Freeway, exit eastbound on 
Central Avenue and continue as the 
street changes to Alessandro Boule-
vard. Turn left on Mission Grove 
Park:way, then left on Cottonwood 
Avenue to tbe sales center. 
From the Pomona Freeway (60). 
proceed south on the Escondido (215) 
Expressway. Exit west on Alessan-
dro. tum right on Mission Grove and 
left at Cottonwood. 
Homeshoppers may tour the ele-
gantly furnished Emerald Ridge 
model homes daily between 10 a.m. 
and 5 p.m. For more information, call 
(714) 780-4477. ~ 
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THE 
CENTRE 
OF 
ATTENTION 
Centrelake. Ontario's outstanding business address . 70-
acres, master-planned to offer the best of everything . 
Classic office buildings. State-of-the-art telecom-
munications services. Covered parking. On-site 
amenities, including hotels and restaurants. 
~ Did we mention the lakes? ~ 
See for yourself why Centre-
lake is the center of atten-
tion in the Inland 
Empire. 
1-10 Freeway at Haven Avenue 
+ NOW LEASING: ONE LAKESHORE CENTRE 
Contact 
CUSHMAN & WAKEFIELD 
Mark McAdams or David Berger 
(714) 980-7788 
A jomt development of: 
CENTREMARK/MISSION LAND COMPANY 
~ ... 
""'/ ------------------------------~---------+ 
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we lost that we never even know about 
Unless a client has an unlimited budget, 
r-~--::~?~;;~~~Zf!i!~~[ii~~~ corporate meeting planners often don't 
·{~~:::.;;;:~=::::.~:;::~~~.;! even rnenuon Palm 
L a blunt letter to the national accounts 
director of a major resort in Palm Desert 
outlining difficulties bringing a large cor-
porate client by air into the resort, Ellis G. 
.-..;;AQ!J!I Springs." [See side-
bar for pnce corn-
pamons bet ween 
Palm Springs and 
other destination 
resort areas.) Nor 
docs the S44 million 
figure include can-
cellations for the 
above reason when 
no reason was 
given. 
Dan Wells, 
manager of Airline negotiations for Maritz 
Travel Co. out of SL Louis, another major 
incentive travel service. stated that they 
can inexpensively fly 1200 people in one 
day into Orlando. but they could not pos-
Gibson, the president of Travel r==:!::::=====~=== 
Designs, an incentive travel firm 
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Bondurant was the only 
person at this show waving 
the Calif ornia flag. 
Arizona sent26 people. 
Florida had a large 
contingent giving away 
orange juice. 
up there with the costs of going to Europe. 
solely because of air travel expenses. Last 
year at the IEBTM, a big incentive travel 
show held yearly in Geneva, it was 
revealed that California is number one on 
the wish list of European customers of 
destinations within the U.S.! Even so, 
Bondurant was the only person at this 
show waving the California flag. Arizona 
scm 26 people. Florida had a large con-
tingent giving away orange juice. 
Tourism is one of California's major 
industries, but the indifference and lack of 
organization of the state's financial lead-
ers does not exploit the market that is 
there. Not only does the Coachella Valley 
economy suffer from this lack of respect 
for the potential income to be derived, the 
entire state is deprived of tax 
revenues. The report recom-
mends that business and gov-
ernment leaders "jom forces 
to convince the airlines that 
we have the potential to fill 
additional aircraft through 
Palm Spnngs if we have equi-
table fares ... " 
As the area's only com-
mercial airport. Palm Springs 
Reg10nal Airport is attempt-
ing to improve this con-
strained situation. Richard 
AIRFARE 
COMPARISO N 
INTO: Palm Springs 
FROM: Chicago $402.00 
Cnarloue, NC $439.85 
Atlanta $416.10 
AVERAGE $419.31 
INTO: FL Lauderdale 
FROM: Chicago $284.00 
Charlotte. NC $288.00 
Atlanta $283.00 
AVERAGE $285.00 
INTO: Orlando 
FROM: Chicago $283.45 
Charlouc, NC $254.70 
Atlanta $256.60 
AVERAGE $264.91 
INTO: Phoenix 
FROM: Chicago $290.00 
Charlotte, NC $435.00 
Atlanta $284.00 
AVERAGE $336.33 
Source; Crcauve Group, Inc., an 
Incc.nlJ vc Travel Service, 
Wheeling. ll. 
out of Thlsa, said, " ... we had to 
work out the problems of air lift 
into Palm Springs. Finally, after 
much effort (and gnashing of teeth), 
we believe we have it under control. 
. . . at one point I thought (client] 
was going to say 'forget it .. . let's 
go to Scottsdale.' We fmally ended 
up with a combination of original 
and second section flag stops, and 
charters. Does [sic] the city fathers 
and airport authority know how dif-
ficult it is for groups to get to Palm 
Springs during certain times of the a....__,.::.;.;;; 
::;::..,...._...::._ O'Linn, chair of the commit-
tee, stated, "We are seeking 
out new carriers, as well as 
working with the existing carriers, to 
show them the value of having this as a 
major destination point. rather than a sec-
ondary destination point We are worldng 
currently with Southwest, Northwest, 
American Delta, United. and we are work-
ing with an international carrier out of 
Mexico to show the viability of Palm 
Springs as an international desunation. 
The ones that we are working with are 
receptive. Northwest has been most 
receptive. We are going to have meeting 
with Delta and Southwest within the next 
two months at their corporate headquar-
ters." 
year? You resort people cenainly 
suffer because groups can 't fly in 
(we have to go to Ontario and bus down). 
That's an added expense and a real pain 
for group operators." 
The Palm Springs Air Transpo-tatioo 
Improvement Committee, charged by the 
Palm Springs City Council with increas-
ing the quality of airline connections into 
Palm Springs Regional Airport and 
upgrading the rating of the airport from 
regional to intematiooal status, is painful-
ly aware of this situation. In a report 
released in January by the cornmiuce enti-
tled "Loss of Business to the Coachella 
Valley Due to Airlifi/Air Cost." several of 
the major resorts- Marriott 's Desert 
Springs, Marriott's Rancho Las Palmas. 
Hyatt Grand Champions, Ritz Carlton, 
Westin Mission Hills, and Stouffer's 
Esmeralda- submitted figures detailing 
business they have lost in cancellations 
where the clients specifically gave as the 
reason for cancellation as the expense or 
difficulty of airline connections into Palm 
Springs. 
The estimated total revenue lost for 
just these five resortS in the period cov-
ered in the report from January 1989 to 
August 1991 totalled an estimated whop-
ping $44,018,200. However, according to 
the report, "There are no files or computer 
llrim-oots to show the amount of business 
sibly do that into Palm Springs. They 
want non-stop or direct flights into their 
destination, and they waru to get their 
people there by 4:00p.m., which cannot 
be done into Palm Springs, where trav-
ellers must often make two connecting 
flights and don't arrive until 8:00 or 9:00 
p.m. He emphasized that he would love 
to have cheaper and more direct air ser-
vice into this otherwise very desirable 
destination. 
A summertime surge of 24% increase 
in hotel bookings in 1991 over 1990 mere-
ly wiped out the losses of the previous six 
months, according to Hans DuBach, pub-
lisher of Wheelers Destrt utter. Because 
traffic at Palm S(rings Airport was down 
6 percent in 1991, DuBach attributes the 
summertime surge to the horrible weather 
experienced along the coast during that 
period that forced sun-seeking Californi-
ans to drive to the desert to catch rays. 
[See related article on Coachella Valley 
economy by DuBach in rhls issue on page 
56.] 
Jane Bondurant, the director of 
national accounts at the Desert Springs 
said, "Phocnix/Scousdale should give us 
free weekends because of the business we 
lost to them." She mentioned that the 
costs in coming to Palm Springs are right 
Inland Empire Business Journal 
Presents 
Women & Business 
Expo 
~y 
1992 
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Possessing over 3,500 hotel accommodations, technically advanced confer-
ence facilities, and a flourishing hospitality industry, Ontario has rapidly 
.._ ________ __..become an optimum convention choice for meeting planners nationwitk. 
The t:nl.vel. convention, and tourism business is our nation's third largest industry and second largest 
employer. And in a time when jobs are 
becoming increasingly scarce, the travel 
industry is clearly an imponant national 
breadwinner. In 1990 alone, the U.S. 
Travel Data Center estimated that travel in 
the United States supported nearly six 
million jobs, creating new opportunities 
for Americans, including youth, women, 
and minorities. Of these positions, many 
provided the "wl.Slcilled" worker with an 
opportunity for professional growth and 
upward mobility. Offering visitors the ease of rravel, OnJario International Airport stands unmatched 
in its accessibility and efficiency. 
The Ontario lnterna- The GOVCB 
There's no doubt about it-meetings 
and conventions mean BIG business for 
the host city. Year-in and year-out ciues 
have the opportunity to book conventions tiona! Airport, just Based on the International 
lha ill · minutes away from . , 
specifically promotes 
the area as a meet-
mg/convention desti-
nation to association 
executives and plan-
ners on both the state 
and regional levels. 
Additionally, the 
bureau has tapped into 
the amateur sports 
market. Attracting 
sports groups to the 
area has shown to be 
an effective means of 
generating weekend 
t w sumulate their visitor industry. fi h 
1 1 . Assocralion of Convention and Through money spent on transportation. many me o e s, 1s 
unmatched in its Visitors Bureau's national aver-lodging, food. entertainment. recreation. 
and incidentals. these visitors have come accessibility and age, travelers spend $146 per 
to play a significant role in local econo- efficiency. Other tklegale per day. Of the $3.8 mil-
my. And area residents are direct. and indi- amenities include lion spent by delegates staying in 
....__.., · · of •'-- 1 affordability, favor- . . 
reel U<aJ~<alCUII\C:S ..... trave and tourism abl th d area hotels, $1.9 mall10n was 
industry. Even considering expenditures e we a er, an 
r Ontario's convenient spent on lodging, $1.2 million on or guest services and promotions to 
attractvisitors,communitiesstillreceivea location-situated dining and entertainment, 
substantial benefit from t:nl.veler receipts. nearby and "freeway $317,541 on shopping, $166,575 
Many cities, realizing the economic close" to Southern on transportation and $151 025 
benefit of the visitor industry, have invest- California's major . ' ' 
t . H on vanous other expenses ed in a convention and visitors bureau a tracuons. owev- · 
(CVB) to effectively attract convention er, it is the bureau's 
and tourism business. Most CVBs are pri- commitment to providing the highest level 
vrue, not-for-profit organizations whose of service and support to the meeting 
primary mission is to promote a city by planner that gives Ontario its leading 
aggressively soliciting edge. 
conventions and meet- Through an 
ings to the area. During the 1990191 fiscal aggressive and 
A case in point year, the bureau produced a 30% strategic program, 
The Greater Ontario the GOVCB focus-increase of qualified leads which 
Visitors and Conven- • . es on the impor-
tion Bureau markets the served to link key meeting plan- tance of teamwork 
local area as a viable ners with member hotels. Meet- in its marketing 
meeting/convention ings booked as a result of these endeavors. ln fact, 
site. Additionally the leads broughJ to the area a sig- to reinfor.ce and 
GOVCB Serves as '"'e :~;A be .~ b . strengthen 1ts team 
U1 "'J"'ant num r oJ usmess and ch 11 cit-y's liaison between approa as we as 
convention travelers whose dol- build an image of potential visitors and 
the businesses that 1on enlumced the area's econo- cooperation, the 
serve them when they my by over $3.8 million. GOVCB launched 
arrive, all the while its TEAM 
maintaining a positive 
community image. 
Possessing over 3,500 .bolel 8CCOilliil<r 
datioos. leehnically-advanced conference 
facilities. and a flourishing hospitality 
industry, Ontario has rapidly become an 
optimum convention choice for meeting 
planners natimwide. 
ADOCber major enticement for hosting a 
COilValtion in Onr.ario is the eue of travel. 
ONTARIO adver-
tising campaign. This campaign exempli-
fies Ontario's team spirit and the out-
standing group of businesses, suppliers, 
and facilities which work together to pro-
vide a favorable convention location. 
Conveying the vital unifttd message that 
-Greater 0fllaric has the teamwork it 
taJces to tfiJUTt a successful meeting-
TEAM ONIARJO has s:roven to be a very 
prosperous COI'Icept. 
business and filling 
rooms in the smaller hotels. Generally, 
athletic groups are representative of a 
younger clientele who bring along their 
families, coaches, and friends. Research 
has shown that the greater Ontario area is 
readi I y equipped with the type of facilities 
that these groups are seeking. 
To successfully promote the area as a 
convention/ meeting site and attract these 
groups the GOVCB must utilize a mix of 
marketing strategies. However, the TEAM 
Ontario concept remains the foundation of 
all the bureau's efforts. 
The GOVCB believes that much of its 
success is derived from incorporating a 
personal touch when soliciting conven-
tions. The sales staff contacts key decision 
makers using a one-on-one direct sales 
philosophy. This technique builds the 
credibility of the bureau and establishes a 
solid rappon with the meeting planner. 
Enticing future convention business, 
the bureau hosts an annual Familiariwion 
Tour. This exclusive tour is a joint effon 
between the GOVCB and its members to 
provide an opportunity for pre~ualified 
planners to experience the amc:ni.ties first-
hand. 
Trade shows are an imponant com~ 
nent in the GOVCB program 11 well II 
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print ads and mail campaigns. The bureau 
also continues to produce many top quali-
ty publications which serve to support 
bureau activities, promote its members, 
and inform visitors about the area and 
upcoming events. 1n addition to numerous 
brochures and other written matenals, the 
bureau publishes an annual visitors guide. 
This Official Visitors Guide IS an infor-
mational publication representing the 
bureau membership and local attractions. 
As the area's official publication for dis-
tribution to convention delegates, this 
guide continues to receive rave reviews. 
Providing the meeting plarmer with 
vital support necessary to host smoothly-
run meetings the GOVCB offers assis-
tance in a variety of areas. During the 
1990/91 fiScal year over 10,500 delegates 
were introduced to member goods and 
services through publications and infor-
matJonal material provided by the bureau. 
In a year when numerous industries 
were faced with the challenges brought on 
by the state of our economy, the GOVCB 
had to be especially creative to remain 
competitive in the marketplace. 
During the 1990/91 fiscal year, the 
bureau produced a 30% increase of quali-
fied leads which served to link key meet-
ing plarmers with member hotels. Meet· 
ings booked as a result of these leads 
brought to the area a sigruficant number 
of business and convention travelers 
whose dollars enhanced the area's econo-
my by over $3.8 million. 
Based on the International Association 
of Convention and Visitors Bureau's 
national average, 1111velers spend $146 per 
delegate per day. Of the S3.8 million 
spent by delegates staying in area hotels, 
$1.9 million was spent on lodging, S1.2 
million on dining and entertatnment, 
$317,541 on shopping, $166,575 on trans-
portation. and $151,025 on vanous other 
expenses. 
Looking toward a new year the 
GOVCB will continue exploring new 
avenues which will bring many more con-
ventions and meetings to Ontario and the 
surrounding area. Any business that 
would like further information or would 
like to join the players that are making 
TEAM ONTARIO a winner contact the 
Greater Ontario Visitors & Convention 
Bureau at (714) 984-2450 . .A 
T E A M 
CALIFORNIA 
Kare11 Humplu-ey i.r 
Ute membenltipl 
pllblic relalitnu 
MQNJger for the 
GreDUr 0111ario 
Vi.ri1«6 & Convm-
tion Bwre411, 
The new 
GOVCB logo. 
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s. ........ u.. 
n mE..~ lAne 
S.~CA~ 
II 
16,400 
IS 
1S.645 
10 
15,000 
14 
14,600 
13 
14,500 
9 
12.,500 
9 
11.642 
10 
10.135 
12 
tO .«X> 
~· II1Iblud Sprilp ReiOI't II C!l. Ctr. 9 
""" 10!i00 HigbiJIIKI_ ~~Ave. 9,000 Bemnoor., CA 92223 . 
...... RaUJ Jtaert .4 
25. liOOEut.,..<A!ty~pnve 6,524 
,.. Spinp. CA moe 
20,(XX) 
1,69S 
18,(XX) 
2,500 
13.224 
1,785 
12,S71 
1.200 
12,800 
1,200 
9,500 
1,Dt'A) 
12,996 
1,500 
6,300 
1,425 
4,004 
450 
8,400 
I,(XX) 
4,500 
400 
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1960 ~ Hocel.a 
1989 Vmtun.CA 
1987 
1990 
1989 
N/A 
1979 
1990 
1937 
N/A 
1981 
1990 
l98S 
1989 
1988 
N/A 
1986 
N/A 
1976 
1988 
1930 
1989 
1991 
1983 
1990 
J98S 
N/A 
1981 
1990 
198S 
1990 
1969 
1988 
1963 
1987 
1988 
N/A 
1968 
1991 
197'1119 
1990 
1884 
1990 
19'71 
1990-91 
Red tim HOidJ &: Jnn, 
Vaooouver,WA 
Muuko Inc. Tokyo,J~ 
Marokolnc. 
Totyo,J~ 
H111tingroo Sea 
Cliff~ 
H111ting1011 BdL. CA 
The Wlbm Co. 
Beverly Hilll. CA 
Canandian Pac../.Metro. Life 
Phoenix. AZ 
A TC Reality 14 Inc. 
California 
Columbia Savin &: Loan 
Denver, '8> 
292 
1J 
28 
462 
36 
4 
891 
~ 
3l 
Sl2 
40 
22 
560 
~ 
23 
4« 
20 
25 
4}0 
1S8 
13 
340 
II 
II 
2.64 
90 
13 
237 
16 
8 
300 
6 
6 
336 
336 
17 
lSO 
10 
s 
131 
131 
41S 
261 
18 
11 
308 
9 
10 
260 
11 
10 
289 
13 
14 
280 
14 
13 
230 
20 
6 
240 
u 
9 
'1JJ7 
14 
s 
248 (l 
12 
94 
3 
3 
255 
14 
2 
$75-255 
SI3S-1,950'" 
$89-139 
S1S-&S 
$109-164 
$9S-9Sil"' 
$79-179-
$109-129 
$129-229 
$125-1.600 
S4S-ISS 
sss~ 
$61-$72 
IDcludes 3 Meab 
~.9,cy.FPtGS, ~,P.R. ,W, 
C,F,FP,G,GS.H. 
I,L,N,P .R. T, W .X ~~ 
619-328-S9SS/321-29SS 
A.s.-1·~ 
Bellied SdtaNum 
6t9·m-4444(173-92SO 
,!J,c;JY";,.FP.G,GS~ Rould rr..u. ~.r .R. T, Vi,..... Gag Sdloll 
619-568-2727/S68-584S 
B,C,at,F,Ff,GS, 
H,U..N,P.R.W.X 
1:4~ 
Rictwd.Lent 
619-322~22-5351 
JI•J-
SbaiThama 
714-983-®09/983-8851 
ClarHI Rotdet 
Bill Ranloln 
619-322-2121/322-2380 
K.-t RIM!Iber 
An2d.&Lilin 
71<J:381-6181/381-S288 
FP,GS :P.R. Man:be"' ..........,..u B,C,CB:r,~· Jflf~ ......,_ 
• 714-986-88U/391-6151 
B~<;.F JP.G.GS.H. 
J.,.L.,I'I:P,R.T,W 
Rldl Cortese 
Mat)' Roc.emo 
619-341-IOOWS68-2236 
wu. ..... 
SlwtliiOi 
619-32S·(mh2S-3429 
CB,F ,L,OC,P ,.R, BDI Bladl:b_.. 
RS,S,SA,SD,sR,ST Peter Fisher 
C.CR.FP,GS.Hll. N,P,R.T,W,X . 
B.C.F .FP,(<1_GS,H, 
I.L.N.P ,A, 1 , W .X 
(714) S98-766&598-S862 
Ba1S..CW.. 
DulcoeNm!ia 
714-336-151 1{.336-1378 
Jtlfn1 L Plckeu 
Deborib Gewoct 
714-9~9309 
AfalllMda 
kffStt:m 
619-3~-6868/32().2126 
llobert ~ Vcw 
RobinHmnoo 
619-322-7CXXV322-6&S3 
CR.~~~·~~ 
71~24111624-0756 
CR.F,FP,GS.H,L, 
N.P,R.T,X 
DaYtdO'S.-
David O'Banna! 
619-325-1461/325-3344 
~~ 
619-321-n&7mf~ 
.ue.w.u-
~~-709S 
T-WW. ~~1138J..m9 
c.o.~ Ted (714) 845- 1St.44S-8090 
a.,...,. 
Alldrey DobloR 
61 9..J23.17Jl!l22-1075 
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Hotel Executives in the Inland Empire 
Name and position: 
Dennis Sannes, general 
manager, Shilo Inns, 
Pomona/Diamond Bar 
and Pomona Hilltop 
Suites Hotel. 
How did you get wbere you are now? 
Twenty-seven years of experience with 
some excellent hotel executives as 
leaehers. 
Favorite food: Any kind of pasta that 
exists. 
Favorite artists: Monet and Fred 
Machintant- wildlife artist from Palmer, 
Alaska. 
Favorite song: You Are the Wi11d 
Ben.eath My Wi11gs. 
Your advke for young rising exei:u· 
tives: Listen to the lessons from your 
employer. Take the best of what you 
learn and apply it to your management 
skills. Never lower your standards. 
What is the runniest or most embar-
rassing situation you have ever 
encountered in the hotel business? 
Years ago 1 flamed Cherries Jubilee for 
500 women executives and almost lit a 
$10,000 mink on fire. I could have 
cmwled out of the banquet room. 
How do you handle people' s com-
plaillts ill the hotel business? listen 10 
the problem; do not talk until the person 
is fin.islle« ask them to repeat the com-
plaint, if necessary, to make sure you 
understand; then find a proper solution. 
Name and Position: 
Angela Latin, direc-
tor of sales & mar-
keting, Maruko 
Hotel & Convenuon 
Center, San 
Bernardino. 
L.._;;.:::::!!!!!!!!!!!!!!!!!!!!J How d id you get 
wbere you are now? Nine years of 
"Orr beginnmg with a pan-time job as 
a tum-down maid. 
Attitude: rve always been more on the 
serious side when it comes to business, 
but I think you need 10 keep some levity 
in the office. 
Beginnings: I was born in Toronto, 
Ontario- raised in Scottsdale. Arizona. 
Wbat is your favorite food? My 
favorite food is scallops sauteed in gar-
lic and butter and anything made by our 
chef (no lie). 
Your advice for young rising execu-
tives: Never underestimate the value of 
an acquaintance, that person may some-
day be a client .. or an employer. 
Most embarrassing situation? As an 
inspectress, I was trying to assist a maid 
in getting into a guest room bathroom 
that was accidentally locked from the 
outside. Instead of waiting for mainte-
nance to arrive, I removed the door knob 
and tried to trip the lock. Instead, I got 
my finger stuck and st.ayed that way 
until the fire department arrived to save 
the day ... sounds like "l love Lucy." 
Name and Position : 
Dan Walsh, director of 
sales and marketing, 
San Bernardino Hilton. 
Beginnings: Pawtuck-
et Rhode Island (named 
----"=---- after an old lndian tribe, 
I assume). 
Favorite activity: Generally enjoy Cal-
ifornia theatre productions, and Jove 
attending Valley College one night a 
week:. 
Favorite food: Too numerous to list. 
Here are a few: Lobster, clams, ribs, 
chicken (good home cooJOng). 
Favorite artists: Whitney Houston, 
Michael Jackson, Dolly Parton. 
Favorite song: Unforgeuable, Natalie 
and Nat King Cole. 
Your advice for young rising execu-
tives: Work hard and set goals- Jet 
every day be a learning experience. 
Best thing about the hotel business: 
The dual satisfaction of booking and 
pleasing clients, resulting in repeat busi-
ness and selling to a brand new client 
Wbat is the runniest or most embar-
rassing situation you have ever 
encountered in the hotel business? At 
a previous hotel in Tucson, Arizona, I 
was giving a site inspection to a client I 
opened a guest room door 10 show the 
room to the client and found that the 
previous guest had not checked out It 
FEBRUARY 1992 
was a very inoppor-
tune time! 
Name and Position: 
Jeffrey Pickens, gen-
eral manager, 
Ontario Airport 
HiltOn 
Attitude: Always open 10 change. The 
only one thing in life that you can 
depend on is that things will change. 
What is your favorite event? Opening 
day at Del Mar in the sun watching the 
thoroughbreds run. 
Beginings: Los Angeles and raised in 
Costa Mesa, CA 
Favorite activity: Watching the 
Dodgers play in Dodger Stadium. 
Favorite Artist: SADE and Micheal 
KeatOn 
Your advise for young rising execu· 
tives: Stay calm and don't over react. 
and never make a crucial business deci-
sion when you are angry or upset 
because 99.9% of the time you will 
make the wrong decision. 
Best thing about the hotel business: 
There 's never a dull momenLI 
Most embarassing situation? When I 
was a night manager at a posh resort in 
the Southern California beach area, I 
handled a hot complaint regarding a 
movie star in which I had a crush on at 
the age of 16. 
How do you handle people's com-
plaints in the hotel business? Be sin-
cere, but most of all be concerned. 
THE HUMAN RESOURCE VIDEO LIBRARY 
#8 MANAGING YoUR 
EALTH CARE BE~FIT 
COSTS 
Stunned by the bealtb care cost ex,plosion of the '80s, 
management is left with the question of who will pay 
for medical coverage in the '90s. Employees have 
~one on strike protesting against pro~ increases 
tn health benefits costs, yet there s a continued 
demand f<X" the best health care possible. As health 
benefit costs continue to escalate, business needs to 
concentrate on a more integrated approach for the 
health care of their employees. ThtS video takes a L--------------' pro-active approach to understand «health" and its 
relationship 10 the workforce. You will ai_so learn ho'!" to diagnose and analy-re costs, 
three ways to reduce those costs and strategies for contamment 
Tune: 45 minutes Format: VHS 
Cost: $130 . 
To order: \\>1ume 8 (It 2658) 
#4 WRONGFUL 
TERMINATIO~ 
PRODUCTION FOREMAN: 
"YOU'RE FIRED!" 
EMPWYEE (ANGRILY): 
UJ'M SUING!" 
Does he have a case? An explana-
tion of the proper documentation, 
policies and procedures that 
shouJd take place before you ter-
minate an employee is provided in 
this video. Also included is valu-
able background information on 
wrongful termination law and m 
--~--------.J which areas employers are vulner-~ble. Yo~·u learn the "Ten Commandments" for reducing your 
nsk of bemg sued by an employee whom you've terminated. 
Tune: 55 minutes 
Cost: $130 
To order: Volume 4 (#2656) 
Format~ VHS 
---------------------------------Please add applicable sales tax 
Shipping & Handling $8.50 for the first tape 
$5.50 for each additional tape 
Item ___ _ 
M.U ell«l: p~~Jdble to 
lflllulll E,.,U. 
Bubtns JoiUfflll 
Amount ____ _ 
Subtotal----Tax ____ _ 
Shipping----Total ___ __ 
MAIL TO: 
Inland Empire Business Journal 
3281 East Guasti Road, Swte 490, Ontario, CA 91761 
Or call at (714) 391-1015/fax (714) 391-3160 
Name. _________________________ T!Ue 
Company ~·~-------------------------
Address 
City -~========================-;S;:ta::t:-e ============-=z=-;p---__ -_ -_ -_ -_ -_ ---~--~:::-_ 
Pricu ftlbj.ct k> c:lttu!B•· Please aUow J 10 6 WtJI.iu for delivery. 
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It could b 1 ost ambitious 
project in Pam Springs' history ... 
to build 60 condominium 
units on the third floor of 
a parking /retail/restau-
rant/residential structure 
at Bullock's; improving 
A$60 million public-private program The plan encourages private develop- housing above La Plaza; to transform a reta il-oriented ment and does not commit the city to and contributing about $1 downtown Palm Springs into a vii- recurring costs, Parkins said million out of a $21 mil-
lage center which will Parkins noted that hon cost to build a Palm 
blend the artS, enter- traditionally for every Mountain Resort Go If 
tainment, dining , Financing for one of $1 of public funds Course emanating from 
shopping, recreation the most ambitious pro- invested, $5 to $7 of Lhe Tachevah Basin. 
and residential living private money fol- Other responsibilities 
was unveiled to an jects in the city's history, lows. of the city would be to 
enthusiastic City h · h llsfi h "And for those provide infrastructure w zc ca orp ased Council late January. with an eagle eye improvements on Indian 
Financing for one development over three toward the budget, as Canyon, including treoch-
of the most ambitious we have, I want to ing, excavating, backfill-
projects in the city's years, would come from a point out that these ing and installing upgrad-
history, which calls variety of sources but not are capital funds, not ed light standards in a 
for phased develop- operating funds." cooperative program with 
ment over three years, the general fund... The public Southern California Edi-
would come from a improvements cited so11 
variety of SO\.ll'Ce.'l but by Parkins relate pri- The city would a I so 
not the general fund, according to city marily to infrastructure, and are in addition improve intersections with ...._ ____ .,......_......,..._ ____ __.__,. 
managerRobParkins. to a $6.75 million investment by the decorative paving, and 
The plan to re-do the Desert Water Agen- through funding made possible by !be Pub-
downtown into a commu- ~:-::"'!""":":""'!-'"~~:::::= cy to replace water lie Arts Commission, provide a cahuilla 
nity that harks back to mains along Palm Indian sculpture on the median island in 
Palm Springs • roots, Canyon and Indian TahJuitz Canyon Way near the Spa Hotel. 
when downtown was the Canyon. These improvements and others, plus 
heart of the city with a Parld.ns said that design fees and contingencies, amount to 
myriad of activities taking staff was able to $10,965,000. 
place, was described by identify enough Some property own-
Parki.ns a00 Jerry Ogburn, revenue sources ers and tenants, in the 
something, and leave," Ogburn said. 
"We're not just talking about shopping. 
It's a lot more than that - wbere people 
will want to spend lhe entire day in the vil-
lage, perhaps reading a book, having a cup 
of coffee, listening to jazz, enjoying lunch, 
looking at art. seeing a show, playing golf, 
and, yes, shopping. too." 
A Spanish-
Mediterranean 
acting economic develop- s p e c i f i c a II Y meanume, have already 
meru director, at a Coun- designed to pay for made improvements that ... for every theme will be encouraged to 
arc bite c t u r a II y 
reflect old world 
charm in many of 
the upcoming pri-
vate prOJects, which 
also include a new 
cil study session. the type of have ignited the spark 
Although some ele- improvements for everyone to get 
ments of such a revamp- being proposed, behind a total re-do of 
$1 of public funds 
invested, $5 to $7 
ing of the city's central without having to downtown, Ogburn said. 
core had been discussed rely on general tax- Such improvements 
before, this plan is far payer funds. like new street lights, 
of private money 
follows. 
more comprehensive and The city would landscaping and other 
it proposes a financing lp!'ll!~--~r:o.~ be responsible for upgrades contained in a 
package to pay for iL IJ;:£!!!!!!!~!!!!!!!!!!!~~:1 installing electricity demonstratioo project, are most evident in 
. It relies on a coopera- II: and conduits for the 100 block of South Palm Canyon 
Uve commiunent from property owners new street lighting along Palm Canyon Dnve, the locauon of the historic Plaza 
~ tenants to compliment an $11 million Drive; providing about half the $5.5 mil- Theater, as well as farther south with The 
cay capital improvement plan funded by lion cost for 400 parking spaces at the for- Alley project in Lhe former Saks building. 
tax increment revenue from a !991 bond mer Bullock's site; paying for almost $1 "However, scores of other private pro-
issue, the city's parking fund, Measure A million in traffic signal modifications to jects on the horizon are also exciting," 
sales tax funds, and housing set-astde possibly accommodate tw?-~ay ~amc on Ogburn said He cited plans for an enter-
money. Indian Canyon Drive; asstSung wtth costs tainment center that will encompass an 
r-------------L---- ---------_._l e~tpanded Las Casuelas Terraza, 
Chiller's Club and Restaurant at the old 
So. Cal. Edison: -----t 
$30,000 
Property OWner a: 
$41,436,800 
Public Arts Commission: 
-41.----- $1.25,000 
The Village of Palm Springs Comprehensive Redevelopme:nt Plan 
IMPROVEMENT PROGRAM BUDGET 
Fudclrucker's, and the Vmeyard Shop· 
ping Center, to be made into shops, 
three restaurants and an outdoor festi-
val courtyard for concerts. 
Both nonh and south Palm Canyon 
Dnve would focus on art, with the old 
Robinson's building made into an atri-
um containing the existing and new 
Palm Springs galleries, and the former 
Senior Center transformed into a com-
plex of studios where artists would 
work at thctr craft and !ben showcase 
their paintings and sculpture. 
Ogburn sees both buildings not only 
reflecting Palm Springs' beginnings as 
a haven for artists, but also becoming 
modem-day attractions. The studios, he 
said, could become a mecca to bnng in 
more artists, as well. 
"Courtyards, outdoor dining, and 
music would create an ambiance that 
invites pedestrians to relax and enjoy 
the downtown, not simply run in, buy 
International House 
of Pancakes, expan-
sion of Livreri's Restaurant, improved 
lighting and signage for the Desert Fashion 
Plaza, a revamping of the building 
between Chiller's and Las Casuelas Ter-
raza, and renovation of the Carnell Build-
ing and the Liebling Trust Property. 
Under the plan for the Village, o!ber 
property owners would be responsible for 
providing additional improvements. They 
include: 
- Purchasing $500,000 worth of light 
standards for Palm Canyon Drive. 
-Making $14.7 million in improve-
ments to the Bullocks/La Plaza area, 
including substantia! rehabilitation of La 
Plaza and the re-do of Bullocks. La Plaza 
would provide a centra l courtyard for 
events, as well as retain some of the exist-
ing parking for tenants. 
-Expanding Las Casuelas Tcrraza and 
improving parking and lhe streetscape. 
- Providing !be bulk of financmg for 
the downtown resort and golf course; 
about $20 million. 
Overall, property owners would con-
tribute about $48.3 million toward creating 
the Village of Palm Springs. 
Ogburn said enthusiasm for the project 
is catchin.g. "Property owners and tenants 
who might have been reluctam lO make 
invesunents m the past are now getung on 
the bandwagon and wanting to become 
part of Palm Springs' new beginning. lt's 
really exciting." t. 
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The State of the Economy in the Coachella Valley 
It, Hans P. DwBacll 
PwbUsltu f! ~ newsu:tun: 
Wlwlu' s Desert lAur and 
Wlwlu' s Inland Empir~ 
tion. 
This was due mainly to 
a change in the type of 
tounsl. .. coming mostly 
from within California, by 
• Agriculture 
Before the dramatic growth of the 
tourism mdustry in the 1980s. agricul-
ture was the dommant economic force 
in the Coachella Valley. 
account fa" less than 40% in 1991. 
The communities of Cathedral 
City, Palm Desert, and Rancho Mirage 
have blossomed the most during the 
last decade and presently contribute T b e 
Coachella Val-
ley bas 
enjoyed unequalled growth during the 
1980s in every aspect of the tourism-
driven economy. Although each city in 
the low desert region-Cathedral City, 
car. taking shorter close-by vacations. 
The 1991 tourist has taken advantage 
of various special discounts and has 
been very cost consc10us. 
Agricultur- .-------.....1.---------------. 
al crops are 
Coachella, Desert Hot 
The 6% decrease in passenger air 
traffic m 1991 at Palm Springs 
Regional Aupon explains that the 
tourists did not 
Springs, Indian Wells, rely on air trav-
lndio, La Quinta, Palm el to visit the 
Desert, Palm Springs, Coachella Val-
and Rancho Mirage- ley. 
bad its own vision of S i n c e 
growth dunng the last 1985, a signifi-
decade, the entire valley cant number of 
cultivated in 
the eastern pan 
of the Coachel-
la Valley, all 
the way to the 
Salton Sea 
The valley is 
the largest dis-
trict tn River-
Side County m 
terms of crop 
production, 
ANNUAL HOTEL ROOM SALES 
COACHELLA VALLEY 
1982 
producing over 
$289 million in is considered as one mar- hotel rooms Sou-<:« -·· o.a.t L•n• 1990 92 projected 
ket area. .. ooe economy. were added crop valuations L--------,..-------------...1 
There was very little each year in 1990. Four crops-grapes, citrus, 
doubt in anyone's mind throughout the vegetables, and dates-account for 
that this growth would v a I 1 e Y . over 98% of total valuaticns. 
continue during the Although there An esttmated 85,000 acres are 
1990s and into the next are several suitable for agriculture in the valley, 
century. hotel projects but presently about 65,000 acres are 
And then some bur- planned for the planted. Total acreage bas not changed 
dies were thrown into the future, only much during the 1980s but a transfor-
path of growlh ... banking one hotel with mation bas occurred from growing 
and savings and loan cri- 110 rooms is less acreage of vegetables and citrus to 
sis, the Gulf War, the scheduled to a 50% increase in acreage attributed to 
Soviet debacle, the reces- open in Desert grapes. 
sion, and lastly ... the Hot Springs in Although 1991's total crop valua-
doom and gloom of Cali- late 1992. lions are not available, 1991 was a 
fornia 's economy- What we year of fortunes and misfortunes. 
exposed, or perhaps see for the first Grapes, the largest producer in 1990 
overexposed by numer- half of 1992 is wllh over Sl22 million, had its best 
ous national publications-businesses more or less a continuation of the pre- year ever in 1991 with almost 
leaving California with f.l'omises from sent situation-a cost-conscious 10,000,000 boxes shipped, which is a 
neigbboring states that their future will tourist. mostly from withul California, 27% increase over the previous year. 
look much rosier in their newly dis- limiting bis spending to hotel-and-golf Grape prices held well and should 
covered Garden of Eden. related activities. Tourist activities are total $160 million for 1991-a rec<rd 
So .•• l991 will be remembered as a expected to accelerate m the second high. 
year of many obstacles ... a year that half of 1992Lo previous levels. Vegetables and citrus, however, 
came to an end with two principal We expect 1992 hotel room sales did not fare so well, and at this time it 
questions on everyone's mmd: When to approach $250 million-an increase is difficull to estimate the damage that 
will this end? What willl992 bring? of about 10% over 1991. Air traffic is the freezes and the white flies have 
Let's review various caused to these crops during 
economic segments of the r----AI...N_N_U_A_L_H_O_U_S_l_N_O_S_T_A_R_T_S"----, 1991. 
Coachella Valley and COACHELLA VALLBY Projecting agricultural 
what we see in 1992. crop production for 1992 takes 
• Tourism 
Tourism is the prima-
ry industry in the 
Coachella Valley and bas 
grown dramatically dur-
ing the 1980s. Almost all 
Be a crystal ball that has mother 
nature on its side, but it is dif-
ficult to believe that 1992 will 
suffer as much as 1991 on an 
overall basis. 
• Retail Sales 
major destination resorts The phenomenal growth 
and hotels were con- in the retail sector during the 
structed during the last last decade is attributable to a 
decade. The number of blossoming of several commu-
botel rooms bas grown 198!1 86 87 88 89 90 91 92 pro! nJUes in the Coachella Valley 
Sa.low ~· DMrt Letter 
almost 50% since 1984, L-----r-------------....,--..J and the matunng of a pan-year 
to almost 16,000 rooms. local economy mto a year-
Hotel room revenues have grown projected to total 860,000 passengers round, valley-wide economy. 
to $222,000,000 in 1990-up over 10 199l-down 6% from 1990's In 1980, the cities of Indio and 
100% since 1985. Hotel room sales m 913,000 passengers. An acceleration Palm Springs contributed over 70% of 
1991 will be approximately the same in airport activtties is projected to all retail sales in the Coachella Valley. 
u lbe previous year but without the begin in the Iauer half of l992 to an Despite the fact that both of these 
same contribution of tourist dollars to estimated 912,000 passengers-an cities have grown over 60% in total 
reWI relaled spending, aucb u restau- increase d. about 6% over 1991. taxable sales since 1980, their abare of 
raDll, entertainment and ttansporta- the Coachella Valley's retail pie will 
over 50% of the valley's retail sales. 
Total taxable uansactions and 
retail sales in the Coachella Valley 
have increased over 190% during the 
last decade-twice that of California's 
increase of over 90~ $1.7 billicn 
in retail sales and $2.2 billion in tocal 
taxable sales. 
Much of the growth in retail sales 
has been attributed to various major 
retail developments in the valley 
including: Palm Desert Town Center, 
Desert Fashion Plaza, El Paseo, Auto 
Centers. and a host of retail giants. 
The recent invasion of large volume 
retail giants-Kman, Pace Warehouse, 
Price Club, Home Oub, Target. etc.-
will certainly change the nature of 
retaihng in the Coachella Valley. 
Per capita spending in the valley 
is considerably higher than the county 
or the state, which accounts for tourist 
spending. However, with the change in 
the makeup of the tourist in 1991, 
annual retail sales will be down in 
1991 for the first time since 1980-
down an estimated 5%. 
Many new retail centers or stores 
throughout the valley are in various 
stages of the planning process adding 
almost two million square feet of 
space in the near future. Major retail 
players wtll have a profound effect on 
the future course and nature of retail 
sales. 
Kmart opened their new Coachel-
la store last month and just completed 
an expans10n of the Indio store. In 
addition, Kman announced an opening 
of a store in Desert Hot Springs. 
Gottschalk's recenll y opened in Palm 
Springs, while Wal-Mart is opening 
two stores, one each in the cities of 
Cathedral City and La Quinta. 
New retail centers are presently 
under construction in Cathedral City. 
Desert Hot Spnngs. La Quinta, and 
Palm Desert. These developments 
might not be bu1lt-out in 1992, and 
therefore not affect retail sales in 
1992., but cen.ainly will increase retail 
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DEL WEBB MOVES LOCAL OmcF.S 
Del Webb California Corp. has moved 
its local offices from Palm Desert to the 
Washington Business Parle, norlh of Inter-
state l 0 and across the street from the 
comapny's Sun City Palm Springs active 
adult community, according to chairman 
and president Frank Pankratz. 
Panlcratz said the move to the new space 
of 28,000 square feet was necessitated by 
the company's increase m staff. "When we 
opened our offices on Cook Street. There 
was my secretAry and myself. Today we are 
up to 70 employees. By next fall we should 
have 150 on the payroll," he said. 
Del Webb California Corp.'s new 
address is 39755 Washington Street, 
Bennuda Dunes, California 92201. 
The new main switchboard phone num-
ber is (619) 772-5300. tJ. 
SUN LAKES CoMMUNITY 
MANAGER GETS NATIONAL RECOG· 
NITION 
Nancy Davis, community manager at 
Sun Lakes Country Club in Banning, hss 
been recognized as a Professional Commu· 
nity Association Manager (PCAM) by the 
Community Associations Institute. Davis 
manages the homeowners' associations at 
the Presley of Southern California adult 
community for Professional Community 
Management, the firm that oversees lhe 
daily management activities at Sun Lakes. 
Davis anendcd more than 100 hours of 
formal classroom training, completed a 
management audit thesis and case study, 
and accumulated prescribed levels of pro-
fessional experience in community manage-
ment 
Davis, who has been in her current posi-
tion since October 1989, told !.he Inland 
Empire Business Journ.al that there are only 
about 300 people in !.he property manage-
ment field throughout !.he U. S. who hold 
!.he PCAM designation. ~ 
European Country Inns Ltd. Pur-
chases The ViUa Royale 
and Europa Restaurant 
Villa Royale. 
the luxury Palm 
Springs inn owned 
by City Council· 
man Chuck 
Murawski and his 
partner, Bob Lee, 
has been pur-
chased by Euro-
pean Country Inns 
Ltd., and will be 
operal.ed by European Country Inns pnnct-
pals Stephen and Monika Maitland-Lewis. 
Stephen, an English attorney and 
investment banker. has been closely 
involved in the hotel and leisure sector for a 
number of years and is an acknowledged 
expert in international finance and counter 
trade, having held senior positions with 
invesanent banks in London and New York. 
He intends to establish his main office in 
Palm Springs and operate his activities from 
here. He has associate offices in New York, 
London, and Vienna. His interests are in 
jazz and writing- he is a published author 
and playwrighL 
His wife. Monika, an international art 
dealer with gallery intereSts and a home in 
Munich, Germany, is an authority on 17Lh, 
19th and early 20th Century European 
paintings, and i>a familiar figure on the 
European art lecture cirt:uiL She has been a 
race car driver in Germany and Austria and 
is an a v td skier. 
The couple have homes in New York 
and Connecticut., where Monika was very 
active m community affa~. most notably 
as president of the Montessori Schools 
Association PTA. She also served on !.he 
local hospit.al fimd-raising committee. ~ 
Club Named Top in Nation 
Richard Oliphant, founder and chief 
executive officer of Palm Desert Realty, and 
Alvah Boyles, managing broker of the real-
ty firm's Palm Desert Resort Country 
Club's on-site office. recently secured !.he 
local resort's standing as one of the leading 
American vacauon destinations. 
Oliphant and Boyles have completed 
negotiations with Cond01els-the intema· 
tiona! marketing and sales company that has 
captured the imagination and reservations 
of sun seekers [rom London to Little Rock. 
Boyles said membership in Condotels 
is one of !.he most prestigious accolades a 
resort is able to anain. Sister resons, repre-
sented by Condotels, include six other 
American vacation destinations famed for 
golf and glamor: Pinehurst, N.C., North 
Myrtle Beach, Surfside and Hilton Head. 
S.C .. and Kissimmee and West Palm Beach 
Florida. 
The new association gives vacationers 
a 24·hour a day reservauon servtce through 
800 numbers in bolh the United States and 
Canada, as well as full-color brochures 
included in the Condottls vacation packet. 
During 1991, a period considered 
"sluggish" for the hospitality industry, Palm 
Desert Resort Country Club bucked the 
national trend by reporting an average of 
200 occupied units at any given ume. ~ 
Eadie Adams Unique Realty Hosts 
A.H.A Teleparty 
Eadie Adams Unique Realty recently 
hosted a fund-raising teleparty at their 
offices at 72-705 Highway 111, tn Palm 
Desert on behalf of the Desert OiVlSion of 
the American Heart Association. 
Several of the agents and staff at Eadie 
Adams Unique Realty volunteered their 
time and effort to r.Use donations support-
ing the work of the American Heart Asso-
ciation. 
The local field directcr fer the A.A. A. 
established the financial goals for the fund-
raising telepany. These goals were mel, 
then exceeded by the end of the evcrung. 
The top fund raiser for the evening 
was residential sales specialist Jeanine 
(Plea.u See Pag~ 58) 
The State of the Ecopomy in the Coachella Valley 
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GllOWTH IN TAXABLE SALES 
COACHELLA VALLBY 
sales in future years. 
Prognosis for 1992 retail sales is 
similar to that of the tourism industry: 
a continuation of the present retail 
sales levels during the first part of 
1992 with an acceleration starting in 
the middle of the year. Total sales for 
1992 are projected to increase 
between 5% and 7% over the disap-
pointing year of 1991 to similar levels 
pria to the current recession. 
• Construction/Housing 
No industry bas been damaged as 
struction is down 40%. 
Housing starts will total 2,200 
units in 1991 which represents a 46% 
decrease from 1990's total of 4,070 
units. However, 1990 was also not a 
spectacular year, therefore 1991 was 
catastrophic. considering that the aver-
age annual housing starts in the last 
six years totaled over 5,100 units. 
Thus, 1991's housing starts are down 
57% from the annual average since 
1985. 
At this point, there is very little 
inventory of new detached single-fam-
ily homes on hand. In addition, the 
median home price in the Coachella 
Valley bas not changed dramatically 
and is still below $120.000. 
The continued growth of the per-
maneru population, averaging over 6% 
per year, cenainly will create a high 
demand for housing units. However, 
these potential buyers-most likely 
from elsewhere in Southern Califor-
nia-are also waiting to sell a home 
somewhere. 
Therefore, the Coachella Valley 
housing market will not dramatically 
improve until the bousing market in 
California, and especiaUy Southern 
California, improves. 
However, !here is a silver lining in 
the housing market 
Del Webb's, Sun City Palm 
Springs. an active adult community, 
will total 5,800 homes when complet-
ed in eight to 10 years. The project has 
been approved on 1.575 acres, and 
grading has begun. Model bomes will 
be ready by spring '92 and delivery of 
homes will stan in late 1992. 
The demand for information on 
this community has been phen001enal 
and the economic impact of Sun City 
Palm Springs on the Coachella Valley 
will be m !he billions of dollaJS over 
the next 10 yem. 
This project will not only impact 
the construction industry, but it will 
create many new jobs, more retail 
sales, more bank: deposits, many new 
businesses, etc., etc. 
Our prognosis f<r 1992: ConstniC-
tion in '92 will improve. Housing 
starts are projected to total over 3.000 
units which is a 36% increue from 
1991. Construction should accelerate 
in the middle of the year and signifi-
cant benefits will be felt in late 1992 
and in 1993. tJ. 
PAGE 58 • INLAND EMPIRE BUSINESS JOURNAL FEBRUARY 1992 
What is Johnny,s SAT Score? 
Today colltgts art /loodtd with 
applications, and in many casts, 
Ulhnud would-bt colltgt strultntl 
an njtcud btcawt of insu.ffick111 
SAT scorts. Is this how wt 
mtasurt A:ltowkdgt a1ld pottntial 
in our nation? What is tht rtal 
scort? Art SAn poorly writttn, or 
an lhty just plain biasts? 
A variety of cultures have rites of 
passage from childhood to adulthood. 
Among these rites is the standardized 
testing process of the American educa-
tional system. 
The deification of the SAT and its kin 
(the PSAT, achievement tests, the ACI) 
is someting that I fmd particularly unset-
tling. Unfortunately, the situation exists 
primarily because of the volume of 
applications submined to colleges and 
universities across our nation. UCLA, a 
striking example, will receive about 
2.5,000 applications for their freshman 
class this year. 
Consequently, the relevant question 
in many parents' minds is not. "what 
Johnny is learning in school..." but 
rather, "WHAT IS JOHNNY'S SAT 
SCORE?" 
This sltift in emphaslS from school-
work to test scores wouldn't be so worri-
some if there was some kind of strong 
i 
Standardized testing thought to be biased 
correlauon between acadenuc achieve-
ment and SAT scores. It is troubling that 
the SAT does not fulfill its "raison 
d'etre" of predicting college perfor-
mance. 
A striking example of this shortcom-
ing is made obvious by comparing the 
differences in SAT sc<res between male 
and female testers. On the natiooal aver-
age, male testers will scoce about 50 per-
cent higher than female testers; however, 
it is females who have higher aggregate 
grade point averages during their first 
two years of college. Stmilar biases 
e:tist in the test across race and income 
level as well. 
Although this situation exists, it is 
difficult to assess blame. Colleges, as 
well as graduate and professional 
schools, need a way to pare down the 
number of applicants to a manageable 
level. The amount of lime that an 
admissions staff has available is finite, 
and that time must be allocated in the 
It is troubUng thai the SAT 
iloe1not fulfill its ~'raison 
d' etrr' of predicting colkge 
perjonnance. 
most efficient manner. Students and par-
ents are merely jumping through the 
hoops that have been put up by the col-
leges. Test preparation companies, 
although they most likely exacerbate the 
income bias in the test. are merely 
responding to students' needs. Even 
Educational Testing Service, the authors 
of the SAT, PSAT, GMAT, GRE, and 
LSAT, are simply providing data to be 
used by their clientele (admissions 
offices). 
The problem of standardized testing 
can be corrected in one of two ways. 
Ftrst. the whole process of standarized 
testing could be abolished. This remedy 
would necessarily make college and 
graduate school applications much more 
expensive in order to defray the costs of 
admissions offices delving deeper into 
more applications. This is potentially a 
source of b1as because the price of 
applying to a large number of colleges 
will certainly become prohibitive to 
some families. A second possible reme-
dy would be to revamp the standardized 
testing process. Although this invest-
ment would seem to provide the greatest 
utility, the dollar investment to revise 
standardized testing must be borne by 
someone, and Educational Testing Ser-
vice (which is essentially a monopoly) 
has been reluctant 10 invest the money 10 
effect any real change. 
For the time being it seems very clear 
that standardized testing will remain an 
integral part of the American education 
system. The most disturbing part of the 
Desert Business Journal 
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Lopes who received a prize for dinner for two at ownership of his own escrow company, a 
Andreino's Restaurant in Palm Desen according Coachella Valley-based escrow fiTDl. 
to Eadie Adams Unique General Manager, Dick In his spare time Matisin breeds and shows 
Dale. 6. dogs. He presently owns the number one minia-
ture Schnauzer female in the U.S.A .. 
Brian Matsin Joins Dixie 
Escrow Co., Inc. 
Matisin currently resides in Rancho Mirage. 
Dave Peterson Joins Dixie 
Escrow Co., Inc. 
equation is that schools that adjust their 
curricula to suit the SAT are entrenching 
a misguided belief that the SAT has any 
real relevance to academic achievement 
(whether the schools are doing it for the 
salce of their students or otherwise). 
Additionally, the time in school spent 
preparing specifically for the SAT is nec-
essarily detracting from something. 
What should be realized is that while 
standardized testing serves admission 
commtttees by helping them do their job 
more efficiently, and while standardized 
tesung helps the test writers (Education-
al Tesung Serv1ce had an after-expense 
surplus in excess of $40,000,000 last 
year), it doesn't necessarily serve the 
student At best., an otherwise well quali-
fied student can be denied admission, 
financial aid, and athletic scholarships 
(due to Prop. 48). At worst., a student 
will be ill prepared for the "real world" 
due to the misdirected emphasis of his <J' 
her compulsory years in school In con-
clusion, a necessary first step in chang-
ing the standardized testing process is to 
realize that school exists for the benefit 
of the student., and that everything in the 
education process needs to be directed to 
that aim. A 
/(lll M S~ IS IM Gradlllll~ Progranu 
Director for IM PriiiCe/on Review of Or(lllgt 
lUid RivtrsUJe CoUIIlil!s. 
'· 
THERE ARE 
Joyce Cooper, president 
of Dixie Escrow Company 
Inc., has announced that 
Brian Matisin bas joined the 
firm and will be acting in 
the capacity of escrow offi-
Joyce Cooper, president r----:----- HIDDEN 
~. ,; 
Matisin has recently £'
1 been elected as president of ..... 
the Desen Escrow Associa- ~~....;;;;;... _ _... ...... __ 
tion. As president, Matisin will attempt to achieve 
a higher level of recognition in the community for 
the organization as well as increase acknowledg-
ment for tbe association as a professional organi-
zation. 
Matisin was born in Paris. France. and raised 
by diplomat father and an opera- singer mother. 
He earned an Associate of Music degree in piano 
and voice from the Cunis Institute of Music in 
Philadelphia 
Matisin started his career in escrow in Harbor 
City. CA. in 1981 and worked up the ranks 10 
of Dixie Escrow Company, 
Inc., announced that Dave 
Peterson will be serving as 
the ftrm's in house accoun-
tant 
Dixie Escrow's niche in ~~~~~:J 
the Coachella Valley's 
escrow market and overall 
business revenues necessi- L:;.;;;;==:=~:::::J 
tated the creation of the accounting position. 
Peterson, an accountant with 16 years of retail 
and public accounting experience with the finns 
Michael C. Mendoza, CPA and GEMCO, also 
serves as 2nd vice-president of the Coachella Val-
ley Lion's Club. 
The accountant is married with two children 
and resides in Indio. 6. 
DOLLARS 
• • • 
IN YOUR PHONE SYSTEM! 
AND ... WE CAN HELP YOU 
FIND THEM! 
CREATIVE Aumo MARKETING 
• • • "ON-HOLD" • • • 
Cuslom designed, profe•sionally recorded 
information for lhe 'ord10ld' feature 
of your 1elephone sys1em 
We'll help you CI!Sh in those . 
HIDDEN DOLLARS ..• and .•• at lhc •ame ume .. 
help CTeate the unage your company deserves! 
(714) 550-9550 (OuuUS. Soudur" Cali{o171la) (!100) 747-2.562 
m enneth A. Nelson is a ~ Canon Color Laser Spe-
cialist for Uruversity Copy System, 
the Canon dealer servicing San 
Bernardino and Riverside counties. 
Ken consistently finishes as one of 
the top five representatives in the 
company. Last year he earned top 
honors (#1 in the company) with over 
a million dollars in sales. 
Nelsoo became fammar with the 
Canon Color Laser Copier as a black 
and white representative and gained 
invaluable experience working with 
the Air Force's Aerospace 
Audio/Visual Services, supporting 
their "Electronic Imaging Project." 
The Air Force has found that elec-
tronic imaging will reduce thelf 
material cost, tum around time and 
man hours by as much as 25%. 10 
addition to protecting the environ-
ment fonn hazardous waste. 
Nelson played a key role in con-
figuring the Canon Color Laser Sys-
tem that was flown to Saudi Arabia 
during the Desert Storm OpuaJion. 
Additional responsibilities include 
systems training and coordination of 
technical assistance. 
Ken enjoys the product and the 
industry because of the enthusiasm it 
generates with the customers. Cus-
tomers are always amazed at the 
copier's photographic quality and itS 
ability to perform a wide range of 
applications. . 
When Ken is not educaung cus-
tomers, be's spending time with h1s 
family at Lake Perris wind sunmg or 
at Big Bear snow skiing. The Inland 
Empire offers the best of both worlds 
in the great outdoors or in a dynamic 
market place. 
Nelson feels the reasons for his 
success in sales is his sincere interest 
for his customer's needs, open and 
honest 
communi-
cation, a 
thorough 
under-
standing of 
the indus-
try and the 
client's 
bottom 
line. 6. 
Phillip L. Dimenl is Associau Editor 
of the Inland Empire Bus mess Journal 
• GE Rental/Lease 
Specifications: 
Macintosh PoweBook 140 
Memory: 
Two or 4 MB pseudostauc RAM, 
expandable to 8MB, 1MB ROM 
Disk Drive: 
Internal 20 or 40 MB hard disk 
drive. Built-in 1.4MB floppy disk 
drive. 
Video Display: 
640 x 400 backlit Supertwist 
Battery: 
Nickel cadmiwn, 2.5 Ah, 2-3 hC>Ilr.S 
of operation with 30 mAh rechar-
gable backup lithium banery. 
Ports: 
Keyboard, mouse, printer, modem, 
m1crophone, hard drive, scanner, 
various other devices. 
Keyooard: 
3.0 mm travel keyboard: 18 mm 
vertical pitch, 18.63 mm horizontal 
pitch. 
Modem: 
24QO..baud modem with 9600-baud 
send fax capability. 
Weight/Dimensions: 
3.1 leg (6.8 lb.), 286 mm x 235 mrn 
X 57 mm (11.25" X 9.3" X 2.25" 
Computer Rental 
Thousands of Computers are With-
In Reach ••. When You Reach GTE 
• A Huge inventory of computers and peripherals. 
• Daily, weekly and monthly rentals for all types of 
short-term projects. 
• Nationwide overnight delivery. 
• Depot maintenance 
included. 
Call Now! 
1-800-GE-RENTS 
PAGE 60 • INLAND EMPIRE BUSINESS JOURNAL 
The Inland Empire 
Needs Better Public 
Education for ~ss Tax 
Dollars 
An Idea W009e TUlle Has Come 
M/JltMw K. Fong 
Membe, SUJU Board of 
EqwaliUllion 
Another budget crisis looms on the horizon. Inland 
Empire taxpayers rigblfully will not tolerate any furtrer tax 
increases. The only way out this time is f<r government to 
spem less tax dollars, and to spend what it has more pro-
ductively and efficiently. The effici~ and productivity of 
every government program must be improved, including 
edllcatioo. which spends over 50 cents out of every tax dol-
lar col.lect.ed from taxpayers. 
Inland Empire citizens properly want to support public 
educatioo. They koow it is the key to future prosperity and 
opportunity. But most people in the Inland Empire do not 
lrnow how much oor present system is costing. 1 believe if 
they knew the facts, they would conclude we are not get-
ting our money's worth and that a change is needed to 
make the system more efficient. productive, and competi-
tive. 
A recent Reason Foundation survey of 800 registered 
Calif<rnia voters shows that over half either do not know 
how much we spend annually per student, <r think it costs 
less than $1,500. The actual cost is over $5,242 per year 
per student. The vast majority rate the job performance of 
our public schools as jlo<r." People feel our school system 
has gotten off on the wrong track. Few realize how expen-
sive thal wroog track has been! 
Twenty years ago, California was spending $2,820 per 
student in real dollars. And twenty years ago the money 
was better spent, producing substantially higher average 
SAT scores than today ( 464 verbal then, 415 now; 493 
math then, 482 now). 
Inland Empire employers are, of necessity, having to 
take over the traditional role of public schools to teach 
reading and writing. Employers need well-educated 
employees to keep the Inland Empire competitive and the 
economy healthy. A recent survey of senior executives 
from 1,462 California fums, large and small, shows that 
81% (four out of five) believe that a comprehensive 
restructuring of the public education system is critical to 
restoring a heallhy economic climate in Califcmia. 
Restructuring public education will be a complex pro-
cess. However, I am convinced thal one change, more than 
my ocher. will start the system moving in the right direc-
tion. Competiticn for quality needs to be inlroduced. The 
best way to ensure that..---------., 
competition is to provide 
choice in education. Par- Parents should be 
ents should be given the 
right to choose which 
schools their children 
attend. In short. individual 
taxpayers should be given 
the opportunity to invest 
given the right to 
choose which 
schools their 
children attend. 
their hard-earned educaiion .__ ______ __. 
tax dollm in those SGhools that produce quality results and 
operate efficiently. Competition regulated by the individual 
choices of taxpayers will do what healthy competition nor-
mally does. It will increase quality and reduce cost 
Coolpetiticn 10 proWc:e ~ty services and prod-
ucu iJ the key to economic survival in the 199<ls and 
beyond. Jnsnlatq our public educaticn system fr<m this 
(P'-- fHIIC 61 J 
Workers' 
Com~nsation Fraud 
Barbara ue Crowdt is 1M Jnkutd 
Empire Regional Manager ofth.e. 
Muchanls and MGIIM{~X:turers 
AssociDlion. 
L a complex system that invites chicanery and political 
manipulatioo, workers' compensation fraud seems almost 
inevitable in California. The landmark Wockers' C<mpen-
sation Reform Act of 1989 ushered in a number of refonns 
to slash medical-legal cost, reduce litigation, and discour-
age doctor shopping, but a re-definition of what constirutes 
a compensable mental-stress claim was virtually untouched. 
Mental-stress claims have been cited as the significant 
basis for most fraudulent workers' compensation claims. 
Here in California, 
mental stress, the 
fastest growing 
type of workers' 
compensation 
claim, is easy to 
&llege and almost 
impossible to dis-
prove. 
Abuse of the 
Mental stress claims 
have been cited as the 
significant basis for 
most fraudulent 
workers' compensation 
claims. 
system pushed L--------------1 
workers' compensation costs from $3.5 billion a year in 
1980 1.0 $10 billioo in 1990, says Jim Morris, aide 10 Sena-
tor Robert Presley. Fraudulent workers' compensation 
claims cost California employers $1 million dollars per 
year. 
In July of 1991, Governor Pete Wllson signed two bills 
that impact (1) the filing of mental stress claims, AB 971 
by Peace (D-Omla Vista) and (2) the filing of fraudulent 
claims and fraudulent advertising, SB 1218 by Presley (D-
Riverside). 
The Peace Bill, effective July 16, 1991, says workers 
will not be compensated for stress claims filed before they 
have accrued at least six months of employment wi!h one 
employer. It also protects those workers who suffer psychi-
atric injury from sudden and extraordinary employment sit-
uations, regardless of whether six months of employment 
accrued. 
"Sudden and extraordinary" employment conditions 
are distinguished legally from "regular and routine" 
employment events and lawful, non-discriminatory, good 
faith personnel actions including discipline, work evalua-
tion. transfer, demotion, layoff, or termination. 
If employers bad any news 10 cheer about, it was the 
enactment of Senator Presley's bill iniO law. This new law 
became effective January 1, 1992, and takes dead aim at 
workers' compensation fraud. 
The most important provisions of Senator Presley's 
Workers' Compensation Fraud bill are as follows: 
• Prohibits knowingly making any false statement or 
material representation to obtain <r deny w<rlers' compen-
sation benefits. 
• Prohibits knowingly presenting any false material 
statement in suppcn of, oc in opposition 10, any claim for 
workers' compensation benefits ("statement" includes 
notices, proof of injury, bills and pa)'IOOnts for services, test 
results, and medical-legal expense). 
• It puts the "Rwmers and Cappers" (those people that 
solicit business in front of the EDD office) out of business 
FEBRUARY 1992 
International Taxes 
and the 
Inland Empin: 
Four Pi.llano/WISdom 
lry John E. Karayan, 
Anorney a1 Law 
More and more businesses in the Inland Empire are 
looking outside the United States for new customers. The 
trend started in the mid-1980s, when the long slide of the 
dollar made U.S. products and services increasingly com-
petitive on world markets. The trend accelerated as the 
l990s began, with managers see.lcing 10 soften the blow of 
the depressed local economy by fmding new customers 
abroad. 
Wben malcing strategic business decisions, such as 
internationalizing one's marketing horizon, it is important 
10 have a basic understanding of the tax consequences of 
the various alternatives available. Arter all, taxes have a 
priority claim on cash flow, along witil a significant effect 
on both income and lhe ability to borrow. Tax considera-
tions are even more important. and more subtle, when first 
deciding how best to break into international markets. 
Cross-border transactions often involve a bewildering · 
array of taxes imposed by a multitude of jurisdictions. The 
rules which defme taxes often vary - subtly yet signifi-
cantly - across jurisdictions (and even across types of 
taxes). Furthermore, as best illustrated by our own system, 
Lax rules rarely are clear or immutable, often arising (as 
they do in the American system) from different sources -
such as the legislature, the executive branch, and the courts 
- at different times reflecting different goverJJJDe'Jlt poli-
cies. 
Thus, tilose who decide to market overseas should 
learn the basics of international taxatioo. This will help in 
spotting key issues, evaluating the need for expert advice, 
and implementing tax-optimizing strategies. There are 
innumerable articles, boolcs. joornals, and treatises on taxa-
tion. But of these, r------------. 
four stand out as the 
best to be read by a 
business person want-
ing to get a good, 
basic understanding of 
international tax 
issues without invest-
ing an inordinate 
amount of time 
obtaining i L 
The first is ''How 
to Plan Your Global 
Tax Strategy for the 
1990s," an essay by 
Walter O'Coonor in the 
November/December 
When making 
strategic business 
decisions such as 
internationalizing 
one's marketing 
horizon, it is 
important to have a 
basic understanding 
of the tax 
consequences of the 
various alternatives 
available. 
1989 issue of the ..._ ________ __....~ 
Financial EucuJivt. This is a short, quite readable article 
targeted at managers ratiler than tax professionals. Its 
focus is on general strategies for minimizing taxes oo U.S. 
businesses selling abroad These strategies are illustrated 
with a section outlining 10 bot areas for planning and mak-
ing predictions of future changes in each area. 
Also, only U.S. taxation is dealt with, and only federal 
income taxation at that This is a problem with almost all of 
the literature on international. taxation. Other U.S. taxes can 
be very imponanl. such as the Calif<mia business income 
tax commonly disparaged under the rubric of 
(P'---page 61) 
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The Inland Empire Needs Better Public Education for Less Tax Dollars 
An Idea Whose Tune Has Cane 
(Contmuedfrom page 60) 
process, as it has been in the past, will vir-
tually guarantee the system will fail to 
respond fully to the competitive needs of 
our society in the corning years. California 
will run the risk of becoming a second-rate 
state. 
I am convinced choice m public edu-
cation will substantially improve the quali-
ty, efficiency, responsiveness, and compet-
itiveness of the system. When the Legisla-
ture convenes to deal with our looming 
budget crisis, the matter of choice in edu-
cation should be placed squarely on the 
table. The opportunity to reduce the enor-
mous cost of education, and at the same 
time improve its quality, should be fully 
explored without delay. The Reason Foun-
dation survey shows that over 95% feel the 
present system of education wastes tax 
dollars. It also shows that voters support 
choice in education by as much as two-10-
one. Afro-American, Hispanic, and Asian 
Californians support the idea of cooice in 
education by more than 75%. With this 
kind of overwhelming public support. the 
Legislature ought to be able to move 
quickly with bi-partisan cooperation. 
There is another compelling reason 
for choice-equal opportunity. Presently, 
we have a two<lass education system. The 
only parents who can make !hose choices 
now are those who can afford to either 
send their children to private school or 
move to aoother neighborhood with better 
schools. All parents should be able to 
remove their children from schools and 
school systems that are unwilling or 
unable to produce results. California 
should give the right of choice to every 
family, and we should do so wit.OOut delay. 
Better education For less Lax dollars is 
an idea whose Lime has come, and choice 
in education is the way to achieve it t, 
I Workers' Compensation Fraud 
(Continued from page 60) 
by making it a felony to act in this capaci-
cute those who continue to engage in these 
practices. 
An initial allocation of $3,000,000 ty. 
• It will allow the district attorney to has been made. One-half of tile money 
prosecute doctors and lawyers and to goes to the new Insurance Commissioner. 
demand that their licenses to practice be John Garamendi, to establish a dedicated 
revoked. Workers' Compensation Fraud Investiga-
• It provides controls for fraudulent Lion Unit 
and misleading advertismg by making it a The rest of the money is available to 
misdemeanor to do so. This will apply to local district attorneys for the same pur-
doctors. lawyers. and non-profesSionals as pose. However, each local D.A will have 
well. to ask for the dollars and make a commit-
• This bill provides for substantial ment to use the money for that purpose. 
penalties for any persons who knowingly You will notice that I said they must 
engage in unlawful conduct proscribed ask for it If they don't, they will have no 
under this section; and persons convicted enforceable obligation to prosecute offend-
of these offenses may be imprisoned for up ers under the new law. It is therefore criti-
to five years and recetve fines from cal that everyone who has an mLerest in 
$10,000 to $50,000. Repeat offenders shall this area write to his/her local D.A. and 
receive an additional two years prison term demand that be/she request funding and 
for each previous conviction. commit to the establishment of such a ded-
Health care professionals and attor- icated unit in their county. 
neys shall be subject to disciplinary Employers should also comurucate to 
actions from appropriate authorities. their employees the ramifications of filing 
including revocation of licence or disbar- fraudulent workers' compensation claims. 
ment, for violating the Insurance Code. For more information on workers' 
However, the most important part of compensation, contact the Merchants and 
this new law is the money that has been Manufacturers Association at (714) 784-
allocated to (1) investigate and (2) prose- 9430. !! 
[ lnlmllllional Taxes a:ul the Inland Empire: Four Pillan of Wist/am 
(Contmued from page 60) 
unitary taxation. So can the various taxes 
of other countries, such as the value added 
tax which shapes business strategies in 
Europe (and, as of this year. Canada). 
Nevertheless, this article should be 
read, and read frrst. by anyone seeking lO 
understand bow international taxation 
affects businesses entering inlemational 
markets. Once these tactics are appreciat-
ed, it then makes sense to delve into the 
detail. Taxes and Business Strategy, a 
1991 Prentice Hall book by Myron Shoa-
les and Mark Wolfson, does a masterful 
job of providmg such detail. 
This book is worth reading; in it are 
all the components for good tax planning. 
It is easy to read: the authors, albeit schol-
ars, are not taX specialists. They wrote tilis 
book for teaching the basics of tax plan-
ning to experienced business people. So 
tile discussion of various 1ax rules is not 
cluttered with the terms of art and obscure 
references to Internal Revenue Code Sec-
tions or court cases which make tax practi-
tioner literature so difficult to fathom. 
Furthermore, examples are given 
dealing with most of the flllaDCial aspects 
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of running a business. These range from 
executive compensation planning to the 
decision to !11Corporate, from lease versus 
buy decisions to new office location choic-
es. Because these are many of tile opportu-
nities which business people deal with, the 
book's exposition of tile lax ramifications 
of such decisions is invaluable to man-
agers. 
A shorter work witil a similar strategic 
bent is Strategic Tax Planning for Closely 
Held Multinationals, by John Karayan. 
Interested readers can obtain Jt by calling 
lhe author at the College of Business of 
California Polytechnic Universuy, 
Pomona, where he teaches taxation. The 
manuscript is mercifully short. and is 
devoted to outlining and illustrating the 
general principles of tax planning as 
applied in the international arena. It is 
organized around a general theory of tax 
planning, the less mtrusive alternative 
approach. This points out the obvious, 
which however is almost always ignored 
by tax professionals: implementing tax 
savings ideas costs money, but the returns 
are uncenain at best Many of the costs are 
subtle, such as diverting management's 
attention from running the business. But 
costs like these can significantly affect a 
closely held business. 
So much for tile basic strategies and 
ideas. Where should one go for more 
detail? Probably where most tax profes-
sionals would stan out, tile Price Water-
house Information Guides. A manager 
who wants to know about the tax system of 
any panicular counrry (including the U.S.) 
should try this 
mo.st of the "Big Eight" (technically now 
the "Big Six") international C.P.A. fums, 
Price Waterhouse publishes a wide variety 
of tax-related books, brochures, and other 
items as part of its practice development 
effort. As such, tax partners happily mail 
copies of these materials 10 business peo-
ple: one never knows where the next 
Xerox or Apple Computer will come from. 
These books run about 150 pages 
each, and are updated annually for the 
most part. They summarize the actual Lax 
systems of over 80 countnes. The panicu-
lars are given for all of tile key business 
taxes affecting companies doing business 
in lhese countries. along with information 
about significant business laws and prac-
tices. Sample calculauons of annual 
income tax liability are given both for a 
model company and for a model executive 
doing business in each country. 
Business people brealcing into interna-
tional markets should know the basics of 
tile taxes involved so that the best deci-
sions, from a bottom line perspective, can 
be made. The basics can be gleaned -
with Little pain and a great deal of gam -
from the four sources discussed above. The 
first gives a general overview of the area; 
the second does so in greater depth. The 
third outlines the tactics one ought to Lhin.k 
about, and the last provides details about 
the tax systems in any of the countries 
which one might do busmess in. They 
make worthwhile reading, even for the 
business person interested only in saving 
taxes. !! 
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The year 1992 has the 
potential of being one 
of the worst years 
business owners have 
experienced in a very 
long time. 
Someone recently sa1d the one sure way to succeed in running a small business i.s to open a 
large one and wait. Given the dismal 
economic conditions raging through-
out the country, this axiom may be 
more true now than ever. 
The year 1992 has the potential 
of being one of the worst years busi-
ness owners have experienced in a 
very long time. Or it may tum out to 
be a year of recovery. Incumbent 
politicians eager for re-election in 
November hope it will be the latter. 
No mauer what the outcome. let's 
look at ten ways to make sure your 
business will fai I. After all. you 
don't want to be left out of all the 
excitement. do you? 
Step 1 - Let Your Cash 
Flow Manage Itself 
Cash 1s the life blood of a business. 
It keeps it alive and healthy. If you 
spend time doing things like cash 
forecasts and projections, you may be 
able to identify problems before they 
occur. This could be a disaster if 
your goal is business failure. lt is 
much better to stay in the dark. 
If you have excess cash. invest it in 
non-interest bearing checking 
accounts. Pay all bills the mmute you 
receive them. Deposit receipts only 
when you happen to be going by the 
bank, even if it may mean days of 
holding those checks in your drawer. 
Wait until you can't meet the payroll 
to start to worry. 
Step 2 - Extend Credit to 
Everyone 
In tough times, your customers are 
experiencing the same squeeze you 
are. Be a real friend. Give credit to 
everyone, no matter what their finan-
cial condition. Don't worry if your 
customers are taking longer and 
longer to pay. Monitoring your 
accounts receivable closely will only 
result in beuer cash flow and lower 
lbe likelihood of having 10 write off 
bad debts. 
Step 3 - Spend Abundantly 
P inchmg pennies and counting 
costs are no fun . Other businesses 
are cutting prices and making deals. 
Take advantage of the opportunity to 
stock up on enough inventory and 
supphes to last for months. Buy capi-
tal equipment you might need at 
some future date. It's even better if 
you have to increase Lhe space you 
rent in order to hold your purchases. 
Now is the time to remodel your 
facilities and put in that fancy confer-
ence room you've always wanted. 
Step 4 - Work Without A 
Budget 
Budgets are for wimps. The pro-
cess of projecting and monitoring 
your income and expenses for the 
coming months and years is just a lot 
of busywork. Although it might help 
you make decisions. budgeting takes 
the surpnse out of seeing your fman-
cial results. 1t is much more interest-
mg to put out fues as they ignite and 
wonder with anticipation what the 
year will end like. 
Step 5 - Cut Your 
Advertising 
lr you do decide to make cost cuts. 
start with your adverttsing and mar-
keting expenses. Spending on pro-
motion of your business can only 
serve to increase your sales. With 
failure as your goal. increased sales 
could delay you significantly. Nter 
all, your competition is probably cut-
ting their adverusmg and you want to 
follow the crowd. Planning an adver-
If you spend time doing 
things like cashforecasts 
and projections, you may be 
able to identify problems 
before they occur. This 
could be a disaster if your 
goal is business failure. 
using program now could make you 
prepared to take advantage of the 
economic recovery when it comes, a 
move that would detract from your 
goal of achieving failure. 
Step 6 - Be A Tough Boss 
Recessionary times give you the 
perfect excuse to lower employees' 
expectations. Cancel pay raises. cut 
back oo benefits, and crack the whip! 
Nter all, what can Lhey do? Unem-
ployment ts high, so they won't dare 
try to find another job. Earning your 
employees' loyalty and trust by help-
ing them through rough times is 
urmecessary. Keeping morale up and 
bemg open and honest w1th your 
workers is a sign of weakness. Lis-
Recessionary times give you 
the perfect excuse to lower 
employees' expectations. 
Cancel pay raises, cut back 
on benefits, and crack the 
whip! After all, what can 
they do? 
tening to Lheir ideas for mcreasing 
productivity 1s a waste of lime. Fail-
ure will come much more quickly if 
you put on your blinders and take the 
word "communication" out of your 
vocabulary. 
Step 7 - Ignore Bankers 
W batever you do, do not develop 
a meanmgful relationship with your 
banker. Your business is none of his 
busmess. so avoid him as much as 
possible. Wan until you are really in 
a cash crunch and then go ask for a 
loan. Besides, he is just going to 
want to look at those pesky budgets 
and projections. If you do decide to 
get to know a banker, only talk to 
one. If you do have to borrow, be 
sure to use the most expensive means 
possible-somethmg like financmg 
your accounts receivable and invento-
ry High interest payments have 
caused business fatlures for years. 
You, too, could use thts time-honored 
method. 
Step 8- File Those 
Financial 
Statements Away 
Everyone knows financial state-
ments are a necessary evil, required 
only for tax purposes and by bankers. 
Don 't insist on timely financial data. 
These reports may show uends and 
possible problem areas. thereby help-
ing you forestall the coming failure. 
If you do look at your company's 
financial statements, only look at l.he 
"bottom line." Don't even try to 
understand what the rest of the stuff 
means. 
Avoid asking your CPA for advice. 
You may find she has extensive expe-
ncnce helping businesses like yours 
and ideas to make you more prof-
itable, but she probably will ask loL<~ 
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of nosy questions in the process 
Heaven forbid. she may even suggest 
alternatives that could help you man-
age your business successfully. 
Step 9 - Don't Pay Taxes 
Make avoiding taxes one of your 
pnmary ObJCCUves. The easiest way 
to do this is to show losses on your 
tax return. Nter all, high taxes are a 
sign of h1gh profits. a scenario that 
conflicts wtth your goal of failure. If 
it should look like you'll be owing 
some tax at Lhe end of Lhe year. do 
anything po sible to reduce it. Make 
risky investments. Buy things you 
don't need so you can get a deduc-
tion. Try to get around paying those 
outrageous payroll taxes and Work-
ers· Compensation prem1urns by clas-
sifying all your employees as mde-
pendent conuactors. 
As a last resort. consider cheaung. 
If you do this well, you will not only 
end up successfully causing the frul-
ure of your business, but you could 
even earn room and eating facilities 
for yourself at one of our govern-
ment's msutuuons. 
Step 1 0 - Keep Your 
Business to Yourself 
I f. in spite of your efforts, your 
busmess is stiU succeeding. your Jru;t 
hope for failure IS LO make sure no 
one can take over the company when 
you want to retire. Training and 
grooming a successor can provide the 
means for continuing Lhe company in 
your absence. This will only lead to 
a higher valuallon for your invest-
ment and continued success. By all 
means do not make the business 
atuacuve to potential buyers! If you 
have difficulty in this area, bringing 
in family members who disagree with 
each other can be very helpful. 
Be Vigilant 
The time is right for runnmg your 
business into the ground. Current 
economic conditions provide the per-
fect excuse for your business frulure. 
No one will blame your lack of man-
agement skill or your irresponsible 
decisiOns. 
Of course, you could decide you 
would really rather be an owner of 
one of the many successful business-
es that will not only survive but actu-
ally come out of the recession as a 
leaner, more competitive company 
poised to reach new heights of pros-
perity. The choice is yours. t. 
(MaryAnn Quay is apartmT "'tilt! LA Verne 
urtifi~d pub/u· accmmlmgfirm af~'lct'n/1, 
Lloyd & Stut::m.:m, offering ass•stance" m 
tJ«oiUIIing and aud1ting.ta.• planning. und 
m41Jagt>,.,nl ad••isory sen·ict'> .) 
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Seven new features are being 
proposed to bring enhanced priva-
cy. convenience and security to the 
way Inland Empire residents use 
their telephones. 
1be new services are Caller ID, 
Call Return, Repeat Dialing, Priority 
Ringing, Select Call Forwarding. 
Call Trace and Call Block. They are 
currently being considered by the 
California Public Utilities Commis-
sion (CPUC). 
Of the seven services.. Caller ID, 
the most widely known, allows a 
person receiving a call to see the 
caller's telephone number on a spe-
cial display unit as the call rings. 
"Caller ID, which is already 
available in 19 states, Washington 
D.C. and Canada, has proven to be 
an effective deterrent to obscene and 
threatening phone calls," said Mike 
Noonan, Pacific Bell External 
Affairs director for the Inland 
Empire. "In New Jersey, where 
Caller ID has been available for sev-
eral years, the number of reported 
obscene calls has dropped by 50 per-
cent'' 
While Caller ID enhances priva-
cy by letting people choose with 
whom they talk, there are times 
when callers have a legitimate right 
to remain anonymous. To address 
those special needs, the proposal 
would allow callers to block their 
numbers from being displayed by 
entering a three-digit code when 
they place a call. This "per-call 
blocking" capability would be added 
automatically to everyone's tele-
phone service free. 
The six remaining services in 
the proposal are: 
Call Block - allows you to 
Of the seven 
services, Caller ID, 
the most widely 
known, allows a 
person receiving a 
call to see the 
caller's telephone 
number on a special 
display unit as the 
reject calls from telephone 
numbers you specify. 
Call Return - allows you to 
dial the last caller, even if 
you did not answer the tele-
phone. 
Repeat Dialing - automati-
cally checks a busy number 
and when the line is free. it 
rings you back and com-
pletes the call. 
Priority Ringing - gives a 
unique ring to specific tele-
phone numbers. 
Select Call Forwarding -
allows you to forward spe-
cific calls to another tele-
phone number. 
Call Trace - traces the last 
call received and holds the 
results for later use by an 
authorized law enforcement 
agency. t.. 
PROPOSED PRICES 
MONTHLY CHARGE INSTALLATION 
Residence Business Residence Business Per-Use 
Call $3.50 $5.00 $5.~ $6.~ 
Return 
R~t 
DW.ing 3.50 5.00 5.~ 6.~ 
Select Call 
5.00 5.~ 6.00* Forwarding 3.50 
CallBtoclt 4.00 5.00 5.00• 6.()0'$ 
Pri' Ri~ 4.00 5.00 5.00* 6.()0'$ 
CalleriD 6.50 7.50 5.00 6.00 
Call Trace $10.00 $10.00 $10.~· 
• A .u.,t.e. --zilrte i11S141JD1io11 foe lolill ~ clttuged. regardlt.SS of~ IMifJ of 1M# ,wyicel-
twdttntl. /IUIQJIDIUNtclt4rlriJ,orCaJJu ID ar.d Call Trauart~·. . . 
••Pat:ifit /WI ill ituql'J • to tN C41iftxni4 Pub& UIUiliu C--{10111/91} lttu ilrditGud 
dtal il _,be willilrf to at:eq~• i' f¥N« fu. 
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Bill Delaying Safety Law Compliance by 6 Months 
Lost to Businesses 
J nland Empire employers are now 
rushing to complete workplace safety 
programs, as required by S.B. 198. 
before Lhey receive visits from Cal-
OSHA's safety inspectors. A bill 
which would have granted an exten-
sioo of the mandated implementation 
date for the Injury Prevention pro-
grams moving it from July 1,1991 to 
January 1,1992, failed to pass the 
state legislature this session. 
After his office received hun-
dreds of complaints protesting the 
July I, 1991 compliance deadline, 
Senator Bill Green, D-Los Angeles 
drew up a bill amending deadline 
dates. 
Backers of the bill, included the 
California Chamber of Commerce 
along with other business groups. It 
was hoped that the bill would be on 
Governor Wilson's desk: by mid-
September, the end of the legislative 
session. It was instead side tracked to 
the Labor and Employment Commit-
tee chaired by Assemblyman Terry 
Friedman, D-Los Angeles. 
Meanwhile, the California Occu-
pational Safety and Health Adminis-
tration has begun enforcing S.B. 198 
as required by law. Inspectors will 
begin on-site inspections immediate-
ly. Now, if they are called 10 a work-
site due to an employee's complaint 
or injury, inspectors are issuing cita-
tions if they do not see an acceptable 
Injury Prevention Program as 
required by S.B. 198. 
Also, as required by this bill. Cal-
OSHA has developed a list of the 100 
most hazardous industries, including 
medical facilities. newspapers, con-
struction and manufacturing finns. 
Inspectors are currently conducting 
inspectioos of these indusoies. 
Since this increased activity has 
begun, the Inland Empire Regional 
office of M&M in Riverside repons a 
tremendous increase in requests for 
consulting serv1ces and instruction 
books by employers wanting to 
develop their required Injury Preven-
tion Program. 
In Washingotn. a bill nearly iden-
tical to S. B. 198. is expected to be 
introduced by Senators Ted Kennedy, 
D-Mass .• and Howard Metzenbaum, 
D-Oh1o, covering employers with 
mae than I 1 employees. This bill is 
being watched very closely by busi-
ness groups. This bill will also 
require employers to set up safety and 
health committiees which is currently 
optional in California. 
For more infanation coruact: 
Larry Stapel 
Human Resource Consultant 
M & M Association 
3600 Lime Street. Suite 326 
Riverside, CA 92501 
(714) 784-9430 
Just What is an Accredited Ad Agency, 
and Wh Should You Care? 
Contitwed From Pag" I I 
requirements are virtually identical to 
those of the 4As, including submission of 
fmancial reports. Their staff and facilities 
are much smaller, as are the size and num-
ber of member agencies. Consequently, 
the WSAAA doesn't offer as many man-
agement services and bas no research 
library. On the plus side, dues are a good 
deal lower. There's a $100 one-time initia-
tion fee, and agency dues range from $475 
to $2,300 a year. Most of the larger 
WSAAA member agencies also belong to 
the4As. 
One service both 4As and WSAAA 
member agencies have at their disposal 
on-all legal advice in the murky area of 
advertising law. Routine phone call mat-
ters are handled gratis; pricklier situations 
can be handled oo a fee basis. 
In the Inlaod Empire, there are three 
ad agencies who belong to the WSAAA: 
Zimmer Adverlising in Colton. J.R. 
Wavarro & Assoc., Inc. in Palm Springs 
and Zerovnick & Company in Montclair. 
The only advertising organizations in 
the area are two advertising clubs--the 
Desert Ad Club fer the Palm Springs area 
and the Inland Empire Ad Club for the 
Inland Valley. Both clubs are affiliated 
with the national American Advertising 
Federation (AAF) mentioned earlier. Both 
are professiooal organizations fer ad agen-
cies. designers, media, and many indus-
tries who work: with them, and client-side 
advertising and marketing executives. 
While both the Desert Ad Club and 
the IEAC are justifiably proud of their 
members' professionalism. neither body 
offers acaeditatim 
Certainly, accreditatioo is no more a 
guarantee of quality or effectiveness in an 
ad agency than it is in a doctor, lawyer, or 
accountancy flllTL 
But it is a guarantee of focus and 
int.enL It is the closest thing there is to a 
guarantee of suitable background and 
experience. It is at least a guarantee that 
the company handles its finances compe-
tently enough to have passed scrutiny by 
someone other than the owner at the timt 
acaeditation was granted And would Y<Kl 
even coosider a doctor with no license? 
lf you are a company wanting to fmd 
out who the accredited agencies are, yoo 
can call (213) 387-7432 for the WSAAA 
or (213) 658-5750 for the AAAA For the 
names of ad agencies. designers, copywrit-
ers, pOOI.ograpbers. and other professionals 
who belong to their respective ld clubs. 
call (714) 873-9860 and ask for Barr 
Wnght. membership chair for the IEAC; 
or call Becky Swanson at (619} 323~ 
for the Desert Ad Club. ll 
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INLAND 
CA 
EMPIRE 
L E N 
BUSINESS 
DAR 
February 4, 5, 12, 18 
Study of Business Management Theories and Practices 
The Univenity ofRedlands Whit.e.hcad Center Off-Campus Degree Programs offers rkh 
opportunities through dynamic classroom ex.change in the 3tudy of business managt.lllmt 
1hetties aJ¥1 Jnetices. J:k&ree options include: a B.S.ln Business and Management; a B.S. 
in Business and Management with Health Care Management emphasis; a B.S. in lnfunna.. 
tion Systems; a Mastm of Busine$s AdministxaOOII (MBA); 
Bacbelor's candidates must have 4{) sernestct units of ~ptable tnnsfer aedi1. Mas-
ter's candXla1es need a bachrlor's degree from an accredited sct'ool Attend the infomwion 
meetings listed below for men details. 
J'ebnwy 4: 6 p.m.- MBA; 7 p.m. -Bachelors. Location: Days Tnn. 21275 E. Gate-
way Drive. Boardroom, Diamond Bar. 
February 5: 12 ooon-MBA; 1 p.m.- Bachelors. February 18! 6 pm.- MBA; 7 p.m. 
- Bchel<n Location: Transparlc Business Centtt. 2910 Inland Empire Blvd., Sui~e 116, 
Ontario. 
February 12: 1 pm.-MBA; 8 p.m. -Bachelors. Location: Holiday Inn. 3223 B. Gar· 
veyN., Room 108. West Covina. !i 
February 10-12 and 26-28 
Class Offered in Hazardous Materials Emergencies 
Safe RSJ)OilSC techniques for those likely to be first responders to hazardous materia!J 
incidents will be presented in a three-day course offered through UCR Extension, Universi-
ty of California, Riverside. "HaOOling Hazardous Materials: Guidelines for Flrst Respon-
ders" will be offered February 10 • 12 on the UCR campus and February 26 • 28 in 
Coacbella Valley. Sessions meet &am to Spm daily. Cost is $175, and attendees receive 14 
CEU' of <ndit. Preregi.sUatioo ls requested by Feh'uary 5 for fi.rst session and by February 
21 for~ second session. For more infonnauon on the class or to enroll, call (714) 7&7-
4105 or t>D flee (800}442-4990. 4 
February 12, 19~ and 26 
Total Caretr Power: Getting lt and Using It 
The student chapter or the American Marketing Association and JC Penney of 
Soutllem California will be spoosoring a brown bag seminar series on barnassing 
your career power Wednesday's from 12:00 to 1:30pm, February 12, 19, and 26, 
in !he EucalyptuS Room in the Lower Commons on the California State University 
San Bernardino campus. The topics covered include "The Job Search," "Inter-
v.iews," "Resumes." "Networking," and "Power Dressing." RefreshmentS and 
dessert will be served. The seminars are free and open to the public. 
According lb TintL mapzine, the recession of the 1990s bas resulted in layoffs 
of :more than 1. 2 million jobs. There are many more people looking for jobs !han 
are jobs available. Furthermore. company recruiters note that most job seekers are 
unprepared in their job search and are unable to sell themselves. "Total Career 
Power: Getting It tnd Using lt" will give participants the know-how and power to 
get the job they want. 
Dr. Victoria Seitz, Associate Profes&or of Marketing, will be conducting the 
se.m.inar series. Dr. Seitz bas written numerous articles and given seminars on self 
marteting and power dressing throughout the United States.ll 
February 13 
Using VISuals to Enhance Presentations 
Color lmqe Sy$teml of Riverside will be hosting a seminar .. Using Visuals to 
~Presentation" oa Thursday, February 13, 1992 from 7:00 to 8:30p.m. 
The telllinu will eover the effective use of color slides for speaker support. 
ncc:enM deaip aa4 color use, the efficient u1e of charts IJld graplu, a.nd the 
differmc:ea betweeJl optically-prepared and computer-generated visuau. Prepar-
ing computer slides for imaging at a service bureau and the integration of color 
pbotoaraphs and artwcx\ into Jlides will also be covered. 
Color Imaae Systemt iJ a full-service Proressional Color Laboratory located 
in Riverside at 2906-A Rubidoux Blvd. Seating for the seminar is limited and 
.reaervations are required. Phone (800) 244-3312 or (714) 787-8310 to reserve a 
leaL A 
February 19 
"Hot Issues for 1992!" I 
Tbc Ore.trcr Employer Advisory Council iJ a vital link between tmployers of Riverside 
eo..tty aru llld lbe Sure ol California EmploymC'JIL Develojlnent J:lepanment Regular 
.meetinp •e bdd for members. 
Wednesday, February 19, 1992: Bleiliastmeeting of tile Bmploya- Advisory Council: 
8 am - 10 am. Canyon Clest Country Club; Speaker: David Cbid.Jaw, Auomey, will 
ldcha C'.lllplo)'tl coatem1 oe AD~ Clelll Air Act. Fllllily Leave, md Sexual Hmau-
-. Colt $15lolealt.l: $20 Mon-membcn.. Resavllions 1D EAC. 34EO Or1l:lae, River· 
lide.CA 9l501; Wo•a Miry Tedalc. I!DD (714) 71l-4149. A 
.)<:'.);'_,,·:.: . . ,..,o( .. 
February 19, 20 
Fourth Annual Southern California Growth Stock Conference 
The Growth Stock Conference gives investors the opportunity to hear the stories of 
many of the most promising companies po~ fot growth. Tailored to companies head-
quanm:d in Sou them Califonia. the oonference provides investors and analysts the opportu-
nity to personally meet senior officers of i.OOividual companies, review their products, par-
ticipate in Question &: Answer sessions am obtain a solid ~ve of each company's 
financial assets and investmeru characteristics. Held by Cruttenden & Company Investment 
Bankers, February 19 and 20, at the l.e Mcridien Hotel, Newport Beach, CA $250 registra-
tion fee per person. Includes continental breakfast and !Wlch both days. Reception Febru-
ary 19, evening. For more information contact H. D. Thoreau, Conference Chairman at 
(714) 757-5704 or Sue Sherry, Conference Coordinator at (714) 757-5786. For Editorial 
Info. conlaCt Geri Schanz, APR, Galusha & Associated. 1401 Dove Street, Fifth Floor, 
Newport Beach, CA 92660-2429. Phone: (714}476-1009./l 
February 22 
Women: How to Reach Financial Security 
Saturday, Febnwy 22. Chaffey College, 5885 Haven Ave., Rancho Cucamonga, Busi-
ness Education Bldg., Room 2. Fee $15, Course 117803, 9am to llam. Reg. and info. (714) 
941-2448. There is an additional $5 charge for registration at the door. 6 
Februar12s and Marth 3 
I Mutual Fund Investing I 
Given the current statt of the economy, the upcoming investment planning woruoop 
"Don'tl'ul All Your Eg~ in One Basket" otleted through Riverside Community College's 
Community Services Program is right on the money. 
Presented by financial advisor Robert J. Cullen. the 3-.hour workshop meets over two 
evenings, February 25 and March 3, from 7-9:30 p.m. on the Riverside Campus. Topics 
include co~~~ diversification. with professional. management, ready liquidity1 invest-
ment flexib1lity and mutual ftmd mvestmeru. Core mstruction centm around bow to use 
popular mutual funds and annuities to achieve personal invesnnent goals. Cullen was 
recent.ly interviewt'Xl on lhe national Dow Jones RepQtt about how middle-income families 
can invest 10 pay college education costs. 
~o register f~ ~investment planning work:!hop, call684-3240, ext 2(J7 or 208, The 
fee IS $23 ($20 if regJStmd 48 hours in advance). A $5 mattrial fee .is payable to the pre--
senter at tile first class. 6. 
February 28 I Seminar on Inland Empire Real Estate Set for February 28 I 
~ one-day ~on the Inland Empire's real estate indusny- focusing on opportuniJ.ie$ 
~g. tile retesslllll JS scheduled for 9 am to 5 pm Friday, Fetxuary 28, at the Sheraton 
Riverside Hotel. 
. Offered ~ ~Graduate School o! Managemem at the University of California, River-
Side, ~ semmar ~ open. to anyone With an interest in Inland Empire real estate. The semi-
nar will be of panicular mtmst to those in f~ial iruitiutions.lhe OOilding iOOusny real 
e:xtatt sales and esaow companies. ' 
"lnland Empire Real Estate: Opportunities in 1 Time of Crisis" will cover national and 
local eronom.ic trends, the real estate market and financing opportunities. 
Offered during the seminar will be a special presentation on fmancing projects with 
money from Asia by Hung O!an. a professsor of accounting in the UCR Graduate School of 
Manqement. 
JU more information on the progtaoJS, phone (714) 787-4592. 
February 29 
l lnJand Empire Home Bastd/Small Business Conference 1 
Tbe Riverside Community College District "Community Services" Office invites 
you .and your bu!iness to participate in the flTSt ever Inland Empire Home Based/Small 
Busmess Conference, on Saturday, February 29, 1992 Anticipated attendance 120 • 
1&0. Exhibit tables are available for vendors that serve Home Based and Small Busi-
nesses .. confer~ auendess wilt include qualified Home Based and Small Business 
owners mterested 10 your services. Plan to exhibit? Call Gail Zwart at (714) 684· 
3240 ext 506 for info. 6. 
February 29 
Seminar "How to Start a Business" 
A seminar on "How To Start a Business" will be CO·sponsored by the Small Business 
Development Centez and SCORE on Saturday, FeOO!ary 29, 1992. from 9:00am- ooon. at 
Mt San Antonio College's Education Center, 196 W. Holt, Pomona. The seminar topics 
will be. "Why or Why Not Swt .a Businas." '"Buying a Business or a Franchise.." and 
"Selecting lhe Rigbt Localion." Regislralioa will be from 8:00- 9:00am. Chccb fur !he 
$10.00 fee sbould be payable 1D SCORE. For rqialnaioe form call !he Small Blllinw 
Devclopmalt Calla. (714) 629-22.47. Deldlinc b ~ il February 21, 1992. " 
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New L · w Allows Family: Care Leave 
The Family Rights Act of 1991 may be one of the most signifi-cant pieces of California 
employment legislation in a decade. 
This iaw became effective January 1, 1992, and entitles 
certain employees to unpaid "Family care Leave .. of up to 
four months In a 24-month period. --------.....j 
Its passage carries potential economic the position they held prior to the of employees in gross salary. Employ-
impact as well as operational conse- leave. Further, employers need not ers may also refuse the leave to "pre-
quences. Let's review some of the grant family care leave where: (1) to vent undue hardship to the employer's 
Act's major provisions. do so would allow the employee and a operations." 
This law became effective January child's other parent family care leave This new law comes with teeth. 
1, 1992, and entitles certain employees totalling more than four months, or (2) The Act makes it an unlawful employ-
to unpaid "Family Care Leave" of up a child 's other parent is also taking ment pracuce for employers to fire, 
to four months in a 24-month period. family care leave from employment or refuse to hire, or discnmioate against 
The new law covers employees who is unemployed. any person or employee for exercising 
have more than one year of continuous Employers may refuse to gram their rights under the law or for report-
service with the employer and who are family care leave to any salaried ing alleged employer violations of it 
eligible for other benefits. It covers aU employee who is one of the five high- Watch for the federal family leave 
Congress. The federal legislation is 
substantially similar to the California 
law, and, if enacted, would require 
employers with 50 employees/same as 
California to provide an employee 
with up to 12 weelcs (4 months in Cal-
ifornia) of unpaid leave. The federal 
family care act would apply for the 
binh or adoption of a child or for the 
serious illness of an employee's child, 
spouse or parent. In the case of a con-
flict between federal and state law. 
generally the more restrictive provi-
sion will control. 
Barl:>ara Lu Crouch IS IM !1tla.Ni Empue RegU,,.. 
a/ Ma110gtr aftk Merclwvtu aNi Ma11ufacturen 
Auacia.M11. Ftx jiurkr UiftxmtJtWII call (714} 
784·9430. A private employers of 50 or more est paid or who is among the top 10% legislation that is currently pending in 
employees and certain civil service ,...L _ _:_ _____ __::.___.:.__ _ _.L_.:..._ __________ ___._ ___________ _ 
employees. 
Employers with existing collective 
bargaining agreements do not have to 
comply for the life of the contract. or 
until January 1. 1993, whichever 
occurs first 
Family Care Leave ts defmed as: 
(a) leave for birth or adoption of a 
child (b) serious illness of immediate 
family members-natural adopted, 
foster, or guardianship children, 
including dependent adults and par-
ents. The term parent refers to a natu-
ral, foster, or adoptive parent, step-
parent, or legal guardian. 
Employees on family care leave 
must continue to be eligible for par-
ticipation in benefit plans, including 
This new law 
comes with 
teeth ... 
health and retirement, to the same 
extent and under the same cooditions 
as apply to any other unpaid leave. 
Employers may, however, require 
employees to pay for health care pre-
miums during lhe leave period. 
Employers must treat employees' 
leave time as time served for such 
purposes as employee seniority, 
longevity, and employee benefits. 
Employees may elect, or employ-
ers may require the employee, to sub-
stitute accrued vacation leave or 
other accrued time off during this 
period. An employee is prohibited 
from using sick leave to provide 
compensated family leave care unless 
the employer agrees to such use. 
Conversely, the employer may not 
require the use of sick leave unless 
agreed to by the employee. 
When leave is sought for the pur-
pose of caring for a family member 
who has a serious heall.h condition, 
the employer may require the 
employee to provide certification 
from a health care provider of the 
family member's condition. 
Employees returning from a fami-
ly care leave are entitled to the same 
position or a position comparable to 
Tom Hopkins presents his new sales seminar 
"Competitive Edge Selling" 
First time 1n California . . . 
February 13 
Riverside Convention Center 
How to 
Out-Think 
Out-Perform and 
Out-Produce 
the Co1npetition. 
The nations' #1 Sales Trainer 
Call (800) 342-6999 for details 
Sales Managers and Business Owners 
New Leadership I Management seminar presented 
the same day . 
Qualify for a complimentary ticket to this 
management seminar! 
For further information (800)-342-6999 
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At Deadline! 
impact on the other activities of either The Buie Corp. or Nevada Capital, offi-
cials of the two companies said. 
• Wessman to Develop Desert Hot Springs K mart 
Desert HOl Springs, Calif. - City officials have approved a 91,266-square-
foot K mart store for the southwest comer of Palm Dnve and Two Bunch Palms 
Trail that will bring new jobs and a wider range of goods and services into the 
community. 
The 12.92-acre shopping center will include several other building pads, total-
ing about 130,000-square feet. according to Wessman offic1als. It is across the 
street from another shoppmg center anchored by Vons grocery chain. 
The project is being put out to bid to b1dders on K mart's bidding list. 
Groundbreaking is expected to take place this spring, wtth completion scheduled 
for a year frtxll now. 
The auacbed retail building will measure about 16.000 square feet for other 
major uses, while a detached retail structure for multiple tenants will measure 
14,800-square feet 
'The project includes improvmg the roadway along both Palm Drive and Two 
Bunch Palms Trail right-of-way. A new traffic signal - the first in Desert Hot 
Springs- will ease traffic in and out of the new center. A 
Elderly Home in Hesperia Closed by State. 
The elderly residential home license for Johnson's Board and Care, 7980 7th 
Avenue, Hesperia was suspended by state licensing officials today because of 
claims of physical and mental abuse by one of the operators, Teddy Johnson. 
Johnson's Board and Care is licensed to and operated by Teddy and Alta Johnson. 
Fred Miller, head of the State Department of Social Services licensing pro-
gram. indicated that a temporary suspension order was appropriate to protect the 
clientele from further harm. "We are also seeking to permanently revoke the 
Johnsons' license," said Miller. "Apparently, residents at Johnson's Board and 
Care were subjected to verbal abuse as well as slappmg and degrading methods of 
corporal punishment.. • . . 
State documents also allege that a client at Johnson s was restramed m a 
straight jacket, required criminal clearance had not been obtained for staff mem-
bers, and the Iohnsons' retained a nonambulatory client not allowed under license 
restrictioos. 
The Johnsons' have the right to an administrauve hearing to resolve the 
licensing action if they respond within 15 days. Johnson's Board and Care will 
remain closed pending outcome of the case. 
Johnson's Board and Care has been licensed since March 30. 1978 as a resi-
dential care facility for six elderly clients. California licenses over 4,100 such 
facilities that provide nonmedical care and supervision for 96.000 frail or disabled 
elders who cannOl or do not desire to take care of personal daily needs. 
• No Bankruptcy for Glen Ivy 
Clarifying an earlier statement, Glen Ivy has not filed for protection under 
bankruptcy laws and has no plans to do so. . 
Tile company, the nation's largest time share resort company, was the subJect 
of a search by law enforcemem officials recenlly. Operations at the company's 
headquarters office have resumed, the spokesperson s~d. . 
At the time, operations of the company are retummg to normal. as qu1ckly as 
possible under the circumstances. The great majority of the 10.000 o~ers of 
Glen Ivy time shares who have contacted the company have been sup~ruve, as 
have many of the fmancial institutions with which Glen Ivy does busmess. the 
spokesperson said. Reservations are being pr~sed as usual. . 
1be management is now evaluating alternatives to best serve the mterests of 
its 60,000 time shares owners, the 1.400 Glen Ivy employees, and the company's 
lenders, the spokesperson said. 
The company said that there is no reason to believe that protection under fed-
eral bankruptCy laws would be necessary. 
• Margarita Village Development Co. Partners Agree on Voluntary Chap-
ter 11. 
TEMECULA. Calif., Margarita Village Development Co., the partnership 
that is developing the 2,000-bome Temeku Country Club. said Wednesday (Dec. 
18) thal it is seeking protection under Chapter 11 Bankruptcy while it arranges 
new fmancing for the Temecula. Calif. project 
Margarita Village Development is a partnership of Nevada-Rancho California 
Ltd. and Buie-Rancho California Ltd., both California lirruted partnerships. 
Nevada Capital Ltd., a third-tier subsidiary of PriMerit Bank, Las Vegas, is 
general partner of Nevada-Rancho California Ltd. The Buie Corp .• a major South-
em California real estate development company with headquarters in San Diego. 
is general panner of Buie-R.ancho California Ltd. 
The action was a voluntary petition, filed by Margarita Village Development 
Co. with the agreement of both of its partners. 
Robert F. Buie, president of The BUie Corp .• said the 470-acre retirement 
community project had to be placed under Chapter II "because of the collapse of 
Executive Life Insurance Co.," where $23.5 million of the funds needed to com-
plete the project are on deposiL "U Executive Life had not failed as a result of its 
junk bond investments, Temelru Country Club would be selling homes today," be 
said. 
Regional Shopping Complex Planned for La Quinta. 
The Thcker Companies of Northbrook, Illinois, and RGB Commercial Devel-
opment of Indian Wells, California have filed a Specific Plan Application with the 
city of La Quinta to build a regional shopping complex on the south side of High-
way 111. between Washington and Jefferson. The application involves approxi-
mately 160 acres, and proposes 1,800,000-square feet of retail and office space to 
be developed in three phases. 
Phase I. to be developed by the Tucker Companies. will be a two-level, 
enclosed mall of 900,000-square feet, with five anchor department stores, 100 
specialty shops. plus a food court and theater compleJt. 
Phase II, to be developed by RGB Commercial Development, will be a 
"power center" of 400,000-square feet with five value-oriented anchor tenants, 
plus specialty shops and restaurants. 
Phase m will include garden office parks. low-rise professional offices, and 
specialty retail shops. 
LaBonte Linfield & Church (LL&C) Wins Beckman Industrial Ad Busi-
ness 
LaBonte Linfield & Church (LL&C) has won the Beckman Industrial Corpo-
ration Instrumentation Products Division (an affiliate of Emerson Electric Com-
pany) advertising account over several other unnamed agencies, it was announced 
here by agency principal. Ken Church. 
Beckman Industrial Corporation is a leading manufacturer of digital multime-
ters, breakout boxes, LAN protocol testers. and, other test instruments for the ser-
vice test industry. 6 
U of R Professor Named to Board 
Dr. Keith Barnes, Hunsaker Professor of Management at the University of 
Redlands, has been named to the board of directors of Magnetic Pulse, Inc. 
The company. based in Fremont. Calif., provides technological services to the 
oil and gas industries. 
Barnes. who joined the U of R faculty in 1984, was named to the manage-
ment chair in 1987. He is a prolific speaker and author on management subjects, 
including a well-known swdy on the wage gap and gender-based differences in 
the workplace. 
He holds an MBA and Ed.D. from Pepperdine University and his profession-
al career includes almost 25 years of management posiuons in private industry. 6 
Cont1nued from page 15 
•• 
C lif rn'a 
enure Fo m 
future, how much do I have to put in 
today to get to that amount at a certain 
rate of interesL 
Here's an example of the how methods. 
Capitali1.ation 
Yearly cash flow calculated $60,00. 
Rate of return 20%. 
$60,000/.2 = $300,000 value for the 
fum. 
Discounted ca~h flow -
20% rate of return. 
There arc certainly other considerations 
and adjustments which can be made to 
fme tune the valuation, but these meth-
ods will allow you to begin to appreci-
ate the results of your hard work. 
The answer to this question was pre· 
pared by Mr Suphen Kaas. 
The Chapter 11 filing. in the U.S. BankruptCy Court for the Southern District 
of California, affect.s only the Temeku Country Club project, and will have no 
you will first need to forecast it for each 
year. Begin with the base year and 
adjust each year for increases/decreased 
is sales and/or expenses and by the 
amount of any capital purchases in each 
year. Because the ca~h flow varies from 
year to year, this approach will take into 
account the time value of money. That 
is, that an amount of money I can get in 
the future is wortll less to me than the 
same amount of money available earlier. 
In this case, we have estimated the 
amount of the future money, but we 
need to discount back to some value 
today. We're really looking at the ~ 
now of each year and saying if that 1s 
the value of a bank account in the 
Mr. Kaas attended Georgia State 
University and received a B.S. in Chem-
istry, and an M.BA. in jifuulce/lnterM-
tioMI Business. 6 
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CLASSIFIED ADS 
Social Gatherings & Receptions 
Weddings & Banquets 
Guitar & Flute 
Duo 
Dawn Giorgianni 
& 
James Miles 
Call (714) 798·6170 
Presentlnf ... 
Laura Mi ler's 
SIIS Progtam 
S.t•• MotivatiOn 
• Ctt hands on, rulsolullonr. '• 
lheo.-.tlcal mu.ndulna 
• Mulmlu Ill• u- you tptnd 
pr .. p«ttna and ..,mne 
• Quilty sales lralala& lo biiNI:ud 
thou Uaal yoo uolmpl...,.ot .,...,kly 
ror !.....,...lou prolltJ 
Call Tnd~1 Fur lh'\t'natinn' 
(71-t) 9-l9-73-l2 
• Product 
• Public Relations 
•Portraits 
• Brochures 
• Aclver1ising 
Color or Black & White 
(714) 711·6959 
6737 Brockton Ave. 
In the BrockiDn Arcade 
Riverside, CA 92506 
POLANTZ STUDIOS 
PASADENA 
lUtHI\'~ 
1IJ tuu tug 
·~•tfll.f 
• Paintings 
• Dlustrations 
• Ad Conceptions 
Call 
818 578-1670 
Xenyon wrmta~s.a 
Complete 
Computer 
Systems and 
Laser Printer 
Services 
Ted Kenyon 
(TH) 573-2403 
1813 Del Norte 
Ontario, CA 91764 
From Concept to 
Customer! 
Fu~l-Service Marketing 
Services 
• Video Production 
• Computer-Graphic 
Slides 
• Brochures 
• Photography 
• Demographic Rcpons 
J)avld Odeg Productions 
42361(2 N. Sierra Way 
Sm Bernardino. CA 92407 
(714) 882-8803 
" California doesn't 
want to talk about it -.-:•~\\.. ~·'\·~ because they don't t'-._~-- ~· ~ wantpeopletoknow ..._.-.•7,.~~ ., .. ~ 8 it's out there as an \...,\~··;.& -.1 ~ '- ~-~ option" '~ .. 4' .. ,.~~ ,_SAN FRANCI~CO CHRONICLE 
Cl '~-~-_. 1" 11' Monday, September 14, 1987 1
• INCORPORATE IN TAX FREE NEVADA .... 
Now yoo can l.llcidenlally climanate Cahfomaa &tale mcome taxeS, become judgment proof and 
more as an lldJuncl to your prunM)' busmcsa purpolt'- ~::_~..,..,:::=~ ::;:~ -
Nevada bcata [)etawarebandsdown. Even afyoolll'C~~J 1~-.--·- • 
bcncfita roc yoo. For FREE btcrat~ call or wntc: ,;. ~t,~ 
LAUG~~~t!'~~~Je,.I~~' INC. ( tJ~ 
1-800/648-0966 FAX (702)883-4874 "*'•"".,, 
A Full-Service Florist Serving 
the Inland Empire with Pride 
• World wide delivery 
• Banquet & office arrangements 
• Gift baskets 
• Plants, flowers, stuffed animals 
• Exotic arrangements 
• Balloons 
If you have a special ocCilsion, we are here to assist 
you in making it everything you want it to be. 
Phone orders welcome • all ~jor credit cards accepted 
7270 Victoria Park Ltne it3A • IUnc.ho Cucamonga, CA 91739 
Mon-Thurs 9am-7pm. Fri 9am-9pm. Sat 9am-7pm 
(714) 899-8175 
~Z"~~ \,t~ ;x, 
••• 
Family O"Wn.ed and Operated 
for 35 Years 
.....t~l •l ; t:J ul;att] 
162 East 2nd Street, Pomona 
(714) 623-0318 
Cont. Lie. #450660 
Ve r t i cal Blinds 
l\4i:n.i Blinds 
Draperies 
Industr i al Carpeti:n.s 
Wall Coverinss 
FULL SE RVI CE 
Ho m e & C o mmercial Interior s 
F R EE ESTil.VlATES 
( 714) 6 23-0 318 £ax# (714 ) 622- 0070 
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Last Month's Inland Empire Business Headlines 
ECONOMIC SPOTLIGliT 
Growth Rates of Employment 
& Total Personal Income, 
Los Angeles 5-County Area 
0 
-4llo --·--·-~ 
Low-wage & High-Wage 
Industries Had Fastest 
Employment Growth, 1979-89 
Ranked In Order of lnaualng Wage Levels 
... -
-
..... .,.._,,,.. --- ...... :Jiflt -.~ ..... ........ 
---:.:.~-=-~=o::.:.--
1991 Inland Empire 
Real Estate Lending 
DallJ OOMI'fesJ of Data QllicA: 
.u-W..tllioru, 
ClrrUtilw lti!Cboft 111111 Mwk HetUkJ 
• Pacific Physician Ser-
vices reports record first 
quarter results 
Pacific Physician Services 
Inc. (NASDAQ:PPSI) recently 
announced record results for the 
first quarter ended October 31, 
1991. 
Revenue for the quarter 
increased 33.1 percent to $22.5 
million, as compared to $16.9 
million for the flrst quarter of fis-
cal 1991. Net income for the 
quarter increased 35.4 percent to 
$685,000, or 14 cents per share, 
vs. net income of $506,000, or 11 
cents per share, one year ago. 
Average HMO enrollment 
during the quarter was ll8,829 
compared to 91,972 for the like 
quarter of fiscal 1991, an increase 
of 26,857, or 29.2 percent As of 
October 31, 1991, enrollment was 
127,214, increased from 91,442 
as of October 31, 1990, and 
105,116 on July 31, 1991. 
Enrollment continues to 
increase due to planned facilities 
expansion, which has proven to 
be attractive to HMOs marketing 
the Inland Empire area of South-
ern California. 
Pacific Physician Services 
Inc., together with its affiliate, 
Pacific Physician Services Medi-
cal Group Inc. is a leading inde-
pendent regional network of 
multi-specialty physician groups 
serving HMO clients in the 
Inland Empire region of Southern 
California. 
In addition, its affiliate, 
Northwest Emergency Physi-
cians, is the largest provider of 
Operating revenue 
Intt:resl and other income 
Total revenue 
Operating Expenses: 
Co$t of a11td. physician srvs. 
Medical support and 
12,481 
• MMI Medical reports 
financial results 
MMI Medical Inc. (OTC , 
NASDAQ:MMIM), Wednesday 
reported results for the second 
quarter and six months ended 
November 1, 1991. 
Second quarter net income 
was $104,000 or four cents per 
share on sales of $12,294,000 
compared with net income of 
S13&,CXX> or five cents per share 
on sales of $11 ,591,000 in last 
year's second quarter. 
Half-year net loss was 
$485,CXX> or 18 cents per share on 
revenues of $24,324,000 com-
pared with net income of 
$163,000 or six cents per share 
on revenues of $20,97 8,000 in 
last year's six-month period. 
Results fa- the current year's six-
month period include an after-tax 
charge of $450,000 or 17 cents 
per share relating primarily to the 
costs of restructuring the compa-
ny's mobile imaging operations. 
Results for the prior year's sec-
ond quarter and six months ended 
October 26, 1990, have been 
restated to include the effect of 
accounting misstatements appli-
cable to those periods.!::.. 
FEBRUARY 1992 
spokesperson. 
She said the awards commit-
tee was especially impressed with 
the CSD 's parcel data base pro-
gram, in which a program con-
taining 39,000 parcels is run on a 
personal computer to facilitate an 
accurate tax roll billing. 
While Moreno Valley's parks 
and recreation services were con-
sidered "traditional," the commit-
tee noted that its method for fee 
collection is not. All parcels with-
in the city pay on their taJt bill a 
fee for parks and recreation ser-
vices. Individual homeowners, 
commercial, industrial and vacant 
properties pay a standard fee, 
wttile apartment owners pay the 
standard fee per home unit. 
In the area of public land-
scape management, standard and 
extensive landscape service is 
handled by an internal staff con-
sisting of a landscape project 
administrator and four landscape 
technicians. The technicians take 
a proactive role in water manage-
ment-reviewing, adjusting and 
scheduling sprinkler systems to 
conserve water- while the 
administrator works with the 
development community and 
other city departments to plan 
new right-of-way landscapes. 
The effectiveness of these 
efforts was recognized in a recent 
city report, which noted that 
water use in landscape operations 
was dramatically reduced by 
nearly 50%, wttich is the conser-
vation standard set by the Eastern 
Municipal Water District 
Competition for the eighth 
annual Awards of Merit was stiff, 
according to AC&C's Thompson. 
Seventy-four entries competed 
for awards in nine categories, 
including economic dcvelOJXDent. 
transportation, parks/recreation 
management, wastewater collec-
tion and treatment, and solid 
waste collection and disposal. 
Entries from communities 
coast to coast were judged by a 
12-member editorial advisory 
board. Winners were chosen 
based on their collllllltments to 
community needs, financial and 
scheduling requirements, project 
uniqueness, environmental and 
aesthetic factors, and adaptability 
to other communities. 
"We're proud of this honor," 
noted city manager Norman King. 
'"Thugb financial times are being 
cities and counties across the nation 
to identify innovative and more 
effiCient ways to provide the base-
line services that every canmunity 
needs. We applaud our Camnunity 
Services District for meeting this 
fmnidabJe clWlenge." ll 
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Last Month's Inland Empire Business 
• CVB Financial Corp. 
Announces 1991 Results 
CVB Financial Corporation 
(AMEX/CVB), parent company of 
Chino Valley Bank, recently announced 
1991 earnings of $7,969,000, or $1.34 
per share, which represents a return on 
average assets of 1.54 percent and a 
rerum on beginning equity of 20.8 per-
cent. 
Comparable 1990 earnings were 
$8,847,000, or $1.43 per share, which 
represented a return on average assets 
of 1.81 percent and a return on begin-
ning equity of27.2 percent The decline 
in 1991 earnings as compared to 1990 
was primarily atb'ibutable to a narrow-
ing net interest margin, increased FDIC 
insurance premiums, and non-recurring 
legal fees. 
During the founh quarter of 1991. 
the Company earned $1,878,000, or 
$.32 per share. This compares to 
$2,213,000, or $.36 per share, during 
the same period of 1990. 
The Company ended 1991 with 
total assets of $560.3 million, net loans 
of $365.6 million, and total deposits of 
$499.8 million. 1::.. 
• New Service Automates Real 
Estate Sales 
A new Pacific Bell service for real 
estate agents has automated the Sunday 
open house. The service is called 
RealtyLink. 
"It lets real estate agents use a sim-
ple office computer terminal to conduct 
every step of a sale - from showing 
buyers full-color images of newly listed 
properties to hammering out a loan 
application with the bank," said Mike 
Noonan, Pacific Bell's director for the 
Inland Empire. 
RealtyLink combines voice and 
electronic mail, high-speed digital 
transmission technologies, automated 
billing, automated call management, 
and localized 800 services so that bro-
kers, real estate boards, lenders, insur-
ance companies, appraisers, and title 
companies can complete sales electron-
ically. 
Noonan said the company's initial 
market for RealtyLink will be Califor-
nia's 180 local real estate boards and 
30,000 real estate firms. ll 
• Inland Empire Law Firm 
Quadruples Amount of Office 
Space 
Kenneth T. Kreeble, managing part-
ner of the Inland Empire office of the 
law finn of Lewis, D'AmaiO, Brisbois 
& Bisgaard, announced the firm has 
moved to suite 600. while remaining at 
the same address of 650 East Hospitali-
ty Lane in San Bernardino. The suite 
change quadruples the finn 's amount of 
office space to more than 6,500 square 
feet. ll 
• Recession or not, there will 
be a new-housing shortage with-
in the next 12 to 18 months. 
That ' s the prediction of Bruce 
Karatz, president and chief executive 
officer of Kaufman and Broad Home 
Corporation, one of the nation's largest 
builders of single family homes. 
According 10 Karatz, the current credit 
crunch will prevent most builders from 
building the homes that are in greatest 
demand - smaller, entry-level houses. 
Here's why: 
Within the next 12-18 months many 
of today's smaller builders will have 
vanished and most of those that are sun 
around won't be able to fmd the con-
struction financing needed to complete 
proposed projects. Demand will far out-
strip supply. 
While opportunities to purchase 
large land tracks at reasonable pnces 
are just beginning to surface, few 
builders have the necessary financial 
reserves or credit resources to take 
advantage of these bargains. 
Decreased construction will also 
result in tncreased rents, further 
increasing the affordability gap, accord-
ing 10 a recent Ernst & Young study. 
Some of the large builders, includ-
ing Kaufman and Broad are in the best 
position to excel during the upcoming 
shonage. 
Wednesday's lowering of the Feder-
al discount rate primarily benefits larger 
builders using credit lines for construc-
tion financing. Kaufman and Broad, 
with a $285 million credit line, could 
conceivably save up to a half million 
dollars on its interest costs yearly under 
the new lower rate. With more equi-
table Jendmg terms, the larger compa-
nies will be in the best postllon 10 grow 
with the nelll new housing boom. 6 
• Clicks Billiards Expands into 
Southern California 
Clicks Billiards, the nations largest 
coast to coast billiard management and 
development company, will open its 
first West Coast club later this month in 
Rialto, California. The Clicks Rialto 
facility, located at 312 S. Riverside, will 
be the 19th in their growing chain of 
up-scale billiard centers. 
Clicks Rialto, a 6,400 square foot 
club, was designed by Demko Con-
struction and Design of Dallas, Texas 
and will feature 23 Brunswick billiard 
and snooker tables, in addition to a 
comfortable cocktail lounge with con-
venient food service, wide-screen satel-
lite television and multiple television 
monitors throughout for the finest in 
sports viewing. 
Additionally, abundant free parking 
is provided 7 days a week, with hours 
of operation from 11:00 A.M. to 2:00 
A.M. daily. 
The Clicks Rialto facility, construct-
ed at the cost of $450,000 is open to 
patrOns 21 years of age and older and 
will be fully computerized. Thls facili-
ty, which serves the rapidly growmg 
Inland Empire trade area, will feature 
and specialty infection control capual 
equipment and disposable products 
through its three div1sions: Bird Prod-
ucts Corp., Life Des1gn Systems, and 
Stackhouse Inc. 1::.. 
regularly scheduled tournaments, rr=============::; 
league competition, special exhibi-
tions by national and regional billiard 
professionals, free lessons and a 
friendly staff of30 employees. 6 
• Bird Medical introduces the 
HUMIDI-FLO 
Bird Medical Technologies Inc., 
(NASDAQ: BMTI) through its Life 
Design Systems (LDS) division, Tues-
day introduced the HUMIDI-FLO 
Heated Humidification System. 
The HUMIDI-FLO is the first 
product introduced by LDS since Bird 
Medical Technologies Inc. purchased 
the LDS assets in Mayl991. 
The HUMIDI-FLO is designed for 
use with adull, pediatric, and neonatal 
patients. This product has been engi-
neered to practically elimmale the 
problem of rain-out using a dual-servo 
controller and heated wire ventilatory 
circuits connecting the ventilator to 
the patient. Rain-out is caused when 
the warm humidified air cools and 
condenses inside the circuit hoses 
which run from the machine to the 
patient. 
Water collects in the hose and has 
the potential 10 accidentally be deliv-
ered to the lungs of the patient. This is 
particularly critical with infants where 
a very small amount of water can be 
life-threatening. 
"The key components of the 
HUMIDI-FLO are the disposables 
(heater chambers and patient circuits). 
We wanted to expand our market by 
designing our disposables to be com-
patible with existing competitive dual-
servo humidifiers. At the same time, 
we are protecting our advanced tech-
nology by designing a machine that is 
not compatible with competitive prod-
ucts," said Bird's president and CEO, 
Felix Troilo. 
Bird Medical Technologies Inc., 
headquartered in Palm Springs, manu-
facrures and markets respiratory care 
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Notices of Default & Trustee Sales 
• Mobile Home Outside 
Park: 8821 Del Rosa Rd., 
~lan92371 
Trustor: Greqory Walker, 
23744 Lake Dr., Crestline 
92325 
Land value: $6.367 
Bldg. value: $33,428 
Loan amt: $32,000 
Del inq. amt: $4,611 
Delinq. date: sm191 
Assessed '90: $46,716 
APt 338-103-017 
Lmd value: $13,260 
2 Single Family Res Only: 
40553 Hwy 66 Hwy., 
Bldg. value: $33, 456 
Loan amL: $70,843 
Loan date: 4(}:7/90 
Bldg. size: 1,056 
Trustee: Cal Western 
Reconveyance Corp, La 
Mesa 
Trustee#: 303993 
Trustor: Paul B 
Bruneau, 8821 Del 
Rosa Rd., Phelan 
92371 
m 403-611-10 
2 Single Family Res Only: 
34913 Victor St, Barstow 
Delinq. amt: S3,322 
Delinq. date: MH/91 
Assessed: $54,621 
Land value: $4,162 
Bldg. value: S50, 459 
Loan amt: $47,229 
Loan date: 12/31/86 
Last sold: 12/31.186 
Lot size: 14, 200 
Trustee: Specialized Inc, 
Carpinteria 
Trusted: 91-24273CA 
Trustor: Wayne Watkins, 
34891 Victor St, Barstow 
92311 
APt 424-103-04 
2 Single Family Res Only: 
1115 N. 91.h St., Colton 
92324 
Delinq. amt- $4,()34 
Delinq. dale- 7~1/91 
Assessed: $34,458 
Land value: $6,149 
Bldg. value: $28,309 
Loan amt: $89,600 
Loan date: 8~ 
Bldg. size: 1 .266 
Lot size; 12,288 
Trustee: Na Mooqage Ser-
vices Inc, Stockton 
Trustee~ 49906159DM 
Trustor: John A Salazar, 
1115 N. 91.h St., Colton 
92324 
API161-101-22 
2 Single Family Res Only: 
23744 Lake Dr., Crestline 
92325 
Delinq. amt: S5,682 
Delinq. date: ~1/91 
Assessed 85: $106.078 
Land value: $38,967 
Bldg. value: $67,111 
Loan amt: $57,900 
Loan date: 8/00n9 
Last sold: 2/(Yi,/85 
Bldg. size: 1.654 
Lot size: 4.500 
Daggeu 92327 
Delinq. amt: 
Delinq. date: 
Assessed: 
Land value: 
Bldg. value: 
Loan amt: 
Loan date: 
Bldg. size: 
Lot size: 
$1,658 
8!ll/91 
$82,670 
$2.205 
$80,465 
$24,000 
1/14/91 
1,674 
47,500 
Trustee: Riviera Recon-
veyance Co, Anaheim 
(714} 953-7710 
Trustee# F-1828 
Trustor: Thomas R 
Andrews, P.O. Box 924, 
Yermo92398 
AP# 521-052-024 
2 Single Family Res Only: 
1134 N. H St., San 
Bernardino 92408 
Delinq. amt: $2,248 
Delinq. date: 8/28/91 
Assessed '87: $22,903 
Land value- $6,823 
Bldg. value: $16,080 
Loan amt: $75,000 
Loan date: 11/28/89 
Bldg. size: 939 
Lotsize: 12,012 
Trustee: First American 
Title Ins Co, San Bernardi-
no (714) 889-0311 
Trusted: FORECLO-
SURE NO 55697-AP 
Trustor~ Ernest J 
Reesquez, 5810 S. Merito 
Av., San Bernardino 
APt 140-012-14 
2 Single Family Res Only: 
161 W. 7th St., San 
Bernardino 
Delinq. amt .: S5, 743 
Delinq. date: 5ft>l/91 
Assessed '85: $61.020 
Land value: $11,673 
Bldg. value: $49,347 
Loan aml: $56,900 
Loan date: 11~1.185 
Last sold: llft>l/85 
Bldg. size: 1,312 
Lot size- 5,535 
Trustee: GMAC Mortgage 
Service Co Of Ca. Sher-
man Oaks 
Trustor Lawrence Donald 
Me Cabe, 2559 Jackson 
St., Riverside 92503 
API# 135-ill2-06 
2 Single Family Res Only: 
473 Drake St., San 
Bernardino 
Trustee: T D Service Co, 
Wllrlut Creek 
Del i.nq. amt: $1,405 
Del i oq . dale: 9(}!}/91 
Assessed '88: $39,795 
'1'rusleel Q129326 
Loan date: 7/29/85 
Last sold: 9ft)6!88 
Bldg. size: 800 
Lot size: 18,142 
Trustee: Shoshone Service 
Corp, Riverside 
Trustee*: 9040-CR 
Trustor: Noble D Brad-
shaw, 473 Drake St, San 
Bernardino 
APt 280-032-13 
2 Single Family Res Only: 
1163 Spruce St., San 
Bemaroino 
Delinq. arnt .: 
Delinq. date: 
Assessed: 
Land value: 
Bldg. value: 
Loan axm.: 
Loan date: 
Bldg. size: 
Lot size: 
$3,746 
9/03/91 
$8,263 
$2,368 
$5,895 
$75,000 
10/03/90 
767 
6,750 
Trustee: Fidelity Recon-
veyance Inc, N HoUywood 
Trusteell: 91-219-01 
Trustor: Minnie Tong. 
1188 Spruce St., San 
Bernardino 92411 
m 138-124~5 
Duplex: 1328 N. G St., 
San Bernardino 92405 
Delinq. arnt: $2,718 
Delinq. date: 9ft)lJ)l 
Assessed 90: $54,209 
Land value: $33,122 
Bldg. value: $21,087 
Loan amt: $50,000 
Loan date: 6{}2.J9(J 
Bldg. size: 1,462 
Trustee: Statewide Fore-
closure Services, Cypress 
(714) 828-3280 
Trustee#: 910992 
Trustor: Bobby Joe Oliver, 
1328 N. G St., San 
Bernardino 92405 
APt 145-193-10 
Triplex: 2162 Lugo Av., 
San Bernardino 92404 
Delinq. amt: $4,158 
Delinq. date: 8ft)l/91 
Assessed: $38,797 
Land value: $7 ;379 
Bldg. value: $31,418 
Loan amt: S87 ,500 
Loan date: 11/16190 
Lot size: 6,288 
Trustee: Real Esulte Fore-
closure Svcs, Cypress 
Thlstee# 11917545 
Trustor: VIrginia Boggust, 
2162 Lugo Av., San 
Bernardino 92404 
APt 146-021-9 
Fourplex: 1046 N. Willow 
Av., Rialto 92376 
Delinq. aml: $7,066 
Delinq. date: 8,.QIJ9l 
Assessed '88: $167,000 
Land value: $30,000 
Bldg. value: $137,000 
Loan amt: $125,250 
Loan date: 8(31/88 
Last sold: 8/31/88 
Bldg. size: 3,708 
Lot size: 10,000 
Trustee: Specialized Inc, 
Carpinteria 
Trustee~ 91-25690CA 
Trustor: Frank Mendez, 
1046 N. Willow Av., Rial-
to 92376 
AP# 127-351-08 
Fourplex: 1039 W. 2nd St., 
Rialto 92376 
Delinq. amL: $10,361 
Delinq. date: 6(1.0/91 
Assessed 88: $180,000 
Land value: $40,000 
Bldg. value: $140,000 
Loon amt: $184,000 
Loan date: 4/13/90 
Last sold: 11102/88 
Bldg. size: 4,208 
Trustee: Serrano Recon-
veyance Co, Irwindale 
Trustee: Homefed Bank, 
San Diego ( 619)450-7380 
Trustee#: T-23~003 
Trustor: John Rampello, 
8840 Warner Av. #I 00, 
Fountain Valley 92708 
API# 285-552-07 
Fourplex: 155 W. Vine 
Av., San Bernardino 
Delinq. amt: $2.148 
Delinq. date: 10/28/91 
Assessed: S91,800 
Land value: $15;300 
Bldg. value: $76,500 
Loan amt: $100,000 
Loan date: 11!29/89 
Bldg. size: 2,328 
Lot size: 7,000 
Trustee: Real Estate Fae-
Fourplex: 2050 Arden Av., 
San Bernardino 
Delinq. amt: $146,692 
Assessed '87: $110,387 
Land value: $22,473 
Bldg. value: $87,914 
Loan amt: $124,000 
Loandate: 10/16/86 
Last sold: 6m/87 
Bldg. size: 3,648 
Lot size: 7,200 
Trustee: Verdugo Service 
Corp. GleOOale 
Trustee#: 15343 
Trustor: John W Rampello, 
8840 Warner Av. #100, 
Fountain Valley 92708 
AP# 285-551-07 
Fourplex: 2176 Dumbar-
ton Av., San Bernardino 
Delinq. amt: $16,243 
Delinq. date: 2/01/91 
Assessed 88: S 132,600 
Land value: $22,032 
Bldg. value: $110,568 
Loan amt: $124,000 
Loan date: 5/18/88 
Last sold: 5/18/88 
Bldg. size: 3,648 
Lot size: 935 
Trustee: Td Service Co, 
Orange (714)385-4700 
Trustee~: A127347 
Trustor: John Rampello, 
8840 Warner Av. #100, 
Fountain Valley 92708 
AP# 285-552-02 
Fourplex: 2122 N. Arden 
Av., San Bernardino 
Delinq. amt: $7,597 
Delinq. date: 7/01/91 
Assessed '87: $132,600 
Land value: $22,032 
Bldg. value: $110.568 
Loan amt.: $116,250 
Loan date: 8(1.1/87 
Last sold: 8!21/87 
Bldg. size: 3,648 
Lot size: 935 
Trustee: Homefed Bank, 
San Diego (619) 450-7380 
Trustee# T-23088-A03 
Trustor: Rampello, 8840 
Warner Av. #100, Fountam 
Valley 92708 
APt 285-551-03 
Fourplex: 2177 Dumbar-
ton Av., San Bernardino 
Delinq. amt: $6,000 
Delinq. date: 8ft)l/91 
Assessed '88: $130,000 
Land value: $21,600 
Bldg. value: $108,400 
Loan amt: $124,000 
Loan date: 7ft>l/88 
Last sold: 7ft)l/88 
Bldg. Slze: 3,648 
Lot size: 935 
Trustee: T D Serv1ce Co, 
Orange 
Trustee#: A 129246 
Trustor: John W Rampello, 
8840 Warner Av. #100, 
Fountain Valley 92177 
AP# 285-551-19 
Fourplex: 2104 N. Dumb-
anon Av., San Bernardino 
Delinq. amt: $12,768 
Delinq. date: Sft)lf)l 
Assessed '87: $132,600 
Land value: $22,032 
Bldg. value: $110,568 
Loan amt: $116,250 
Loan date: 8!ll/87 
Last sold: 8(l.I,187 
Bldg. size: 3,648 
Lot size: 935 
Trustee: Homefed Bank, 
San Diego (619) 450-7380 
Thlstee#: T-23087-B03 
Trustor: John Rampello, 
8840 Warner Av., Fountain 
Valley 92708 
m 285-552-06 
closure Svcs, Cypress f-----------L---------
(714) 821-3071 
Trustee#: 11917532 
Trustor: Norman Cohen, 
151 W. Vine SL, San 
Bernardino 
AP# 140-294-04 
Fourplex: 2028 Arden Av., 
San Bernardino 
Delinq. amt: $147,973 
Assessed '87: $110,387 
Land value: $22,473 
Bldg. value: $87,914 
Loan amt.: Sl24,000 
Loan date: 10116186 
Last sold: 6/(1)/87 
Bldg. size: 3,648 
Lot size: 7 ,'lf!J 
Trustee: Verdugo Service 
Corp, GleOOale 
'Ilustor John W Rampello, 
8840 Warner Av. 1100, 
Fountain Valley 92708 
API# 285-551-08 
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NEW. BUSINESS LISTINGS 
Chino Valley PersonaJized Books Bill 
Me Granahan 6063 Rosario St, Chino 
91710 
Christine Kirk Design Consultant 
Christine Kirk 76-623 Begonia Lane, 
Palm Desen 92260 
Classic Graphix's Maria Hernandez 
928 W 9th St. Upland 91786 
Classic Landscape Construction Regi-
nald Zeal 24930 Washington Ave, Mur-
rieta 92562 
Coach Engineering William Barillara 
35520 Fenton Lane, Murrieta 92562 
Coast-Valley Claim Service Charles 
Deen 32166 Callesito Fadrique, Temecu-
la92592 
Coastal Lumber Sales Marquart-WoJre 
Lumber Co. 400 N Mountain Ave # 
202, Upland 91786 
Colewell Banker Lily Rock Realty 
Sammy Scott 54960 Upper Pinecrest, 
Idyllwild 92549 
College Fmancial Aid Locators Bruce 
Jakubcr.ak 35866 Vmeyard St, Yucaipa 
92399 
College Funding Services John Spring 
15292 Rolling Ridge Dr. Chino 91709 
College Funds & More Nicholas Di 
Carlo 1876 N Euclid Ave. Upland 91786 
College Resources Ad Elmer Berninger 
5190 Mission Blvd# 12. Riverside 92509 
College Tuition Conultants Ross Me 
Eachron 22565 Hwy 18, Apple Valley 
92308 
Commercial Lighting Service Empire 
Signs, Inc. 1055 Harber Drive, Colton 
92324 
Commercial Specialty Construction 
Bruce Garver 40575 California Oaks Rd 
2921t D2, Murrieta 92562 
Community Merchants Network Sally 
Wood 3935 La Sierra Ave # 34, River-
side 92505 
Complete Computer Cure-Inland 
Empir Douglas Coen 11570 Kiwi Ct. 
Moreno Valley 92557 
Comprehensive Rehabilitation Manage 
Nonoy Famisaran 36592 Cherrywood 
Dr, Yucaipa 92399 
Computer Words & Designs S J Wmdy 
MeDley 1120 Wesley St. Banning 92220 
Computer Directory David Condry, 
M.D.12368 Cloudburst Trl, Moreno Val-
ley 92555 
Computer Effects Engineering Inc. 
37345 Avenida Bravura, Temecula 92592 
Computer Heaven Rudy Soldan 24638 
Hemlock Ave, Moreno Valley 92557 
Computer Systems Automation Victo-
ria Moran 27961 W. Shore Road, Lake 
Arrowhead 92352 
Computron Raul Moreno 6251 Schae-
fer Ave SteN, Olino 91710 
Coocepts By Lisa Lisa Seymour 10068 
1/l Baseline Rd, Alta Loma 91701 
Coanie's Family Restaurant Max 
Calva 1725 University Ave, Riverside 
92507 
Consumer Marketing Services Albert 
Coley 9803 Yale Dr, Alta Lorna 91701 
Coatinental Consumer Products 
Kaaal Yousif 411 S Associated Rd 
#152A, Brea 92621 
Contract Lebeling Services Duane 
Johnson 1267 Enterprise Ct, Corona 
91720 
Contractors Tire Service Alex Fonseca 
20 Country Mile Rd, Pomona 91766 
Controlled Induction Software 
Richard Jones 39840 Los Alamos Rd 
Suite 153, Murrieta 92562 
Cool Breeze Products Gregg Steinriede 
1000 N State St # 115, Hemet 92543 
Cool-Off AIC & Heating Johnny Baez 
26143 Elder Ave, Moreno Valley 92555 
Corona Community Emergency Med. 
Grp Pacific Physician Service 114 W 
9th St. Corona 91720 
Correct Credit Services Marc BeviJa-
caua 15550 Nueces Ct. Moreno Valley 
92553 
Cox Properties Arlene Koehl 24978 
Lawton Ave, Lorna Linda 92354 
Creative Designs Leonore Kobo 43-500 
Monterey Ave., Palm Desert 
Creative Designs Screen Printing 
David Reyes 1499 Pomona Rd Room 
Unit Unit C, Corona 91720 
Credit Reports of America AI Decker 
11993 Magnolia Ave. IOverside 92503 
Crest Electrical Construction Steve 
Lawless 401 Long Beach Ave., Cedar 
Pines Park 92322 
Crossroads Dental Center Richard 
Divens Realty and Mortgage Co. 
Frank Divens 14335 Hesperia Rd Ste 
115, Victorville 92392 
Diverse Real Estate Services Co. Lynn 
Hodson 2651 S del Norte Ave. Ontario 
91761 
Diversified Consultants Lenore Web-
ster 2269 Cobblestone Dr, Brea 92621 
Don's Student Services Donald Hon-
omkhl 32323 Eric Road, Lucerne Valley 
92356 
Donez Home Team Real Estate Home 
Team Real Estate Inc 41340 Big Bear 
Blvd., Big Bear Lake 92315 
Dunn Development & Construction Co 
Kevin Dunn 66136 Avenida Ladera, 
Desert Hot Springs 92240 
Eagle Realty Property Management 
Wayne's Eagle Realty Corp 508 
Barstow Rd, Barstow 92311 
Earth Resource Development Ltd. 
Earth Resource Management 23040 
Santa Fe Ave, Hinkley 92347 
Eden Industrial Frederick Holman 
28435 Bay Ave. Moreno Valley 92555 
Education Resource Center, Tbe John-
ny Rios 950 W Linden St ## 107, River-
side92507 
Electorstatic Business Machines 
Harold Brown 837 W Lambert Rd. Brea 
92621 
Electr Management Wayne Me Namee 
3243 Arlington Ave II 303, Riverside 
92506 
End Addiction Bert A. Anderson, P H 
D 233 Cajon St # 7, Redlands 92373 
Equipment Safety Services Brian Doo-
nan 1206 Magnolia Ave 544 # 104, 
Corona 91719 
Estate Sales Plus Wanda Marshafl 
40276 Central Ave, Hemet 92544 
Excel LandingS D I C Inc. 10851 Edi-
son Ct, Rancho Cucamonga 91730 
Executive Property Management 
Larry Bryant 1279 E Florida Ave, 
Hcmet92543 
Extrusion Technology Lawrence Rivas 
763 S 7th St. Colton 92324 
Fact Finders Property Inspection Sr 
John Norton 1485 Orchid Dr, San 
Bernardino 92404 
Falcon Builders Diane ToUiver 21535 
Palomar St, Wildomar 92595 
Family Counseling Center of Moreno 
Roland Chabot 23741-J Sunnymead 
Blvd., Moreno Valley 92553 
Felipe's Tire Service Felipe Vargas 
10238 Cherry Ave, Fontana 92335 
Fezzywigs Warehouse Darlene Smith 
28200 Hwy 189 #El20, Lake Arrowhead 
92352 
Finnell Co. William Finnell61880 Indi-
an Hills Road, Mountain Center 92361 
First California ReaJty African-Ameri-
William Zapfe, D. 1675 N Perris Blvd It 1-------------4-------------
A 1, Perris 92571 
Crown Computer Systems Ahsan 
Baseer 3368 Amy Dr, Corona 91720 
Cypress Gardens Community Care 
Alan Me Kay 26320 Cypress St. High-
land 92346 
D & D Landscaping David Garcia 3799 
Alicia St. Chino 91710 
D & S Landscaping & Construction 
Mathews Grading & Constru 22282 
Falcon Crest Cir, Lake Elsinore 92530 
D J C Developments Daniel Cradall 
2181 Sandra Dr, Riverside 92509 
Deluxe Bookkeeping Service Nora 
Pang 23191 Shiday Ct, Moreno Valley 
92553 
Desert Photo Lab Catherine Sessler 
104 E Fredricks St. Barstow 92311 
Desert Rose Realty & Management 
Rose Wynn 55896 Santa Fe Trl # A, 
Yucca Valley 92284 
Desert Security Farms Deseret Farms, 
Jnc. 19250 S. Defrain, Blythe 92225 
Desert Sky MoteJ Fausto Flores 55492 
29 Palms Hwy, Yucca Valley 92284 
Desert Villa Estates Judith Heintschel 
4561 Adobe Rd, Twentynine Palms 
92277 
Desktop Computing & Communica-
tions Robert Sprowl 26945 Girard St, 
Hemet92544 
Diamond Jnsulatioo Co. Bret Roman 
9245 Hemlock St, Rancho Cucamonga 
91730 
Diane's Catering Diana Hilbrands 
41l28 VmtageCir, Temecula 92591 
Diquibe's Residential Care Homes 
Diane Berrie 3488 N Stoddard Ave, San 
Bernardino 92405 
r-----------------------, 
CLASSIFIED ORDER FORM : 
FAXorMAJL 1 
FAX 714-391-3160 I 
DISPLAY RATES: $70/inch; I" min. LINE QATES: $11 .65/linc; 6 
lines min. Avg. 30 characters/line. Frequency discounts avail•ble 
for BarB display .t: line. CONFrDENTIAL BOX CHARGE: 
$25/lnsertlon. Box II wiiJ be assigned by the publisher. FlU out 
form below in Full. Use additional sheet of paper for ad copy. 
Type or write clearly. All ads must be pre-paid -no exceptions. 
Send check, M.O., Visa, M/C. AmEll. Deadlines: 20th of the 
preceeding month for the following month. 
SPECIAL: 1 Col. ll3 .. $175 per insenion- 2 insenion minimum. 
Cruego~=--------------------------------------------------------------------------
1 AdCopy: ____________________________ _ 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
Oate(s) of Insertion:---------------------
Amount Enclosed: -------------
Name:--........................................................................... .... 
Company:------------------------
Address:------------------
City, State: -------------------
Exp. Date: ______ Phone:----------
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
Credit Card#:_______________ I 
Mail This Form : 
INLAND EMPIRE BUSINESS JOURNAL 1 
3281 East Guasti Road, Suite 490 1 
Ontario, CA 91761 
Phone orders also accepted- Call (714) 391-1015 I _______________________ J 
PAGE 72 • INLAND EMPIRE BUSINESS JOURNAL FEBRUARY 1992 
Inland Empire Business Chronicle 
N E W B U S I N E S S L .,1 S T I N G ·s ~:~~ 
. - -. . ~~ 
can Financial 302 S Milliken Ave Apt 
H2. Ontario 91761 
Hot Springs 92240 
First General Services of San Bern S. 
Thomas Sullivan 1035 S. Milliken Ave. 
#G, San Bernardino 92710 
First Step Rebibilitation Ventura 
County Rehabilita 12200 E. Washing-
H R G Engineering Todd Huegel 10327 
Mignonette St, Alta Lorna 91701 
Handicapped Childrens Network 
Vincet Searle 479 S Carleton Ave, Clare-
mont 91711 
ton Blvd. #10, Whittier 90606 
FloriD Electric David Slyke 735 N 
Lassen Ave. Ontario 91764 
Foodstamps To Fortune Bruce Norris 
2415 Piedmont Dr, Riverside 92506 
Fortune Financial Services Warren 
Busted 10374 Hawthorne Ave, Hesperia 
92345 
Foxmeyer Trading Co. Merchandise 
Coordinator S One Lakeshore Drive, 
3281 E. Guest. Ontario 91761 
Friendly Dental Center Dr. Harpreet 
Gill 11623 Cherry Ave I# B, Fontana 
92335 
Full Value Distributors Merchandise 
Coordinator S One Lakeshore Drive, 
3281 E. Guest. Ontario 91761 
G & K Enterpri<ies Johll Gough 35940 
Vmeyard St. 'rucaipa 92399 
G M C Financial Consulting Services 
Geraldine Mdntosb 2715 W Foothill 
Blvd Blvd 1#4, Rialto 92376 
Gabriel's Photography Studio Gabriel 
Padilla 10798 Ramona Ave., Montclair 
91763 
Galleano-Biane Wine Works GaUeano 
Winery Inc. 4231 S Wineville Ave, 
Mira Lorna 91752 
Glenwood Motel Gordon Tbormon 845 
E 6th St. Beaumont 92223 
Global Energy Savings Carmen Me 
Farland 1849 W. Arrow Rte., Upland 
91786 
Gold Crowa Realty Golden Crown 
Realty 23730 Sunnymead Blvd, Moreno 
Valley 92553 
Gold Western Financial 92405 Sernada 
1490 N. , "D" St. San Bernardino 
Golden Empire Properties Albert 
Arroyo 9330 Baseline Rd A lt 203, Alta 
Loma91701 
Goldea Homes Golden West Homes 
1308 E. Wakeham, Santa Ana 92705 
Government Systems/Operational 
Supp Virginia Lowe 929 E Foothill 
Blvd Trlr 185, Upland 91786 
Grace PubHcatioas Kareea Jerfrey 
22517 EJ Centro Rd. Apple Valley 92307 
Graybill Associates John Graybill 
30861 Mead River Ct, Temecula 92591 
Gray1011 MOWltiaa Water Distr. S. Bo 
Cllea& Lu 6391 Hermosa Ave., Rancho 
Cucamonga 91730 
Gri:u.Jy Grapllic Service Desert Com-
muaity Newspaper 554 Pine Knot 
Blvd., Big Bear I...ake 92315 
GroomiD& Wi .. Love Barbara Web-
ster 34116 Dare Palm Dr • 7. Cathedral 
City92234 
H &c M Properties Cbad lbawa 10162 
Uve Oak Ave. Fontana 92335 
B M C Metal C.. Slleryl Bri&P 11325 
Pooderola Ave. Fomana 92335 
B M-L Maaaae•eat Gro•p Mark 
Re1bal 61187 Club Circle Dr, Desert 
Hart Vending & Assoc. Lloyd Hart 
7145 Archibald Ave Apt 190, Alta Lorna 
91701 
Hemet Eye Care Center of Optometry 
Steven R. Kleen Optometri 111 N 
Buena V'tSta St. Hemet92543 
Heritage Financial Services Bradford 
Schutts 980 E Tahquitz Canyon Way # 
C, Palm Springs 92262 
High Desert Financial Services 
Lawrence Williams 14237 Aathead Rd, 
Apple Valley 92307 
Highland Express Pallets Distrbs Paula 
Crispin 1108 Redwood, Fontana 92335 
Hill Enterprises Hugh Bill 1564 S 
Mountain View Ave, San Bernardino 
92408 
Holistic Health Care 92407 Wanda 
1997 N., "D" SL San Bernardino 
Homeowners Mortgage African-Amer-
ican Financia 302 S Milliken Ave Apt 
H2. Ontario 91761 
Homes & Property of Inland Empin 
James Hawkes 26201 El Toro Rd, Lake 
Elsinore 92532 
Hospitality Medical Group Mihail 
Olivierm M.D. 1881 S Business Center 
Dr I# 12, San Bernardino 92408 
Hush Air Darren Busc.ber 15181 Van 
Buren Blvd I# 302, Riverside 92504 
Hwy 74 Tax & Bookkeeping Service 
Elinor Kelley 31213 Us Highway 74, 
Homeland 92548 
Hygenic Medical Supply Easa Kassees 
12266 Nuevo Ct. Victorville 92392 
I & C Building Maintenance Marie 
Ca<itillo 520 Mondale St, Corona 91719 
Ideal Income Tax & Bookkeeping Srv. 
David Ajeigbe 5974 Arlington Ave, 
Riverside 92504 
Ideal Realty Paul Barnes 56669 29 
Palms Hwy H C. Yucca Valley 92284 
Impact Medical Ken Mingus 8244 
Inglenook PI, Rancho Cucamonga 91730 
Information Systems Group Jerome 
Anderson 27165 La Prada Way, Sun City 
92586 
Inland Bookkeeping Tax Service Cberi 
Crisp 904 S Palmetto Ave. Ontario 
91762 
Inland CeUuJar Duane Thierry 1151b 
West Princeton Ave., Ontario 91762 
Inland Cities Home Loan Richard 
Quinn 16776 Lakeshore Dr Ste C234, 
Lake Elsinore 92530 
Inland Empin ParaJegal Service Sally 
Ann Hoxie 7418 Mount Vernon St, 
Riverside 92504 
1nlancl Insurance Brokerage Paul Neil-
son 2730 V'Ja Corazon Dr, Corona 91721.) 
laspection Services Mary Jacksoa 
13366 Robin Ct. Yucaipa 92399 
btermet Labs Frank Valeati 73668 
Homestead Dr t A. Twentynine Palms 
rm:n 
J lc M Borin&fPipeline Coutracton 
James Cornwell 7447 Bonita Dr, High-
land92346 
J L Investments Leonard Brewster 
17993 Hwy 18, Apple Valley 92307 
J M S Aerospace John Sherman 29280 
Ynez Rd, Temecula 92592 
Jackson Hewitt Tax Service Scott Penn 
41775 Humber Dr, Temecula 92591 
Jari Electrode Supply Co. Richard 
Kaiser 7607 Lucerne Vis, Yucca Valley 
92284 
Jeff-Ross Apartments Kurt Bochner 
1488 E Ramon Rd, Palm Springs 92264 
John A Botich & Associates John 
Boticb 2337 S San Jacinto Ave. San Jac-
into92583 
Jondel Gen. Const. Co. John Tartamel-
la 1287 Towmaline Ave. Mentone 92359 
Jones New York Factory Stores Melru 
Corp. 17600 CoUiler Ave. Bldg D #132. 
Lake Elsinore 92330 
Jurupa Industrial Medical Group 
Steven H. Packard, M.D. 7101 Jurupa 
Ave 2 # I, Riverside 92504 
K & L Engineering Kenneth Canfield 
6355 S Smith Ave, Mira Lorna 91752 
K-R Aircraft Inc. 1554 N linden Ave, 
Rialto 92376 
Kelly Financial John Scales 14423 
Main St. Hesperia 92345 
Khan Computers Inc. Masud Khan 
1069 W Springfield St Apt B, Upland 
91786 
Kim's Secretarial Service Kimberly 
Durry 7639 Mission Blvd, Riverside 
92509 
Kump & Kennedy, Attorneys At Law 
Kary Kump 3772 Arlington Ave H 5, 
Riverside 92506 
L J B Wholesale Distributors L La 
Jeanine Brown 905 W La Cadena Dr H 
1, Riverside 92501 
L. Mussier Consulting Lisa Mussier 
7116 Cambridge Ave, Alta Lorna 91701 
La Cadena Health Centre George Me 
Clellan 1265 N La Cadena Dr 11 3, 
Colton 92324 
Ladies Subtle Choices-Prosthetics 
Shirley O'Berry 16049 Tuscola Rd lt 
A2, Apple Valley 92307 
Lakeside Medical Clinic Willa A. Lilly, 
M.D. 2226 Medical Center Dr, Perris 
92571 
Landmark Mortgage Co. Clinton 
Sutherland 1450 University Ave 1# H, 
Riverside 92507 
Legal Help Workshop Chris Wade-
Meu 1506 Columbia Ave II 9, Riverside 
92507 
Legai-Eaze Patti Wawnan 14050 Cher-
ry Ave I# R122. Fontana 92335 
Liberty Village Dental Care Armando 
Quintana DDS 13790 Bear Valley Rd 
II ES, Victorville 92392 
Life Systems Institute Connie Powers 
16977 Ridge Canyon Dr, Riverside 
92506 
Live Oak Ina Jun Padilla 21700 
Temescal Canyon Rd, Corona 91719 
La Jaa Tax Service Manuel Lu Jaa 
l 033 N Mount Vernon Ave, San 
Bernardino 92411 
Lu's Electrical Contractor Phuong Lu 
3845 Polk. St Apt 103, Riverside 92505 
Lytle Creek Canyon Preservation As. 
Haldon Masters 273 Alder Way, Lytle 
Creek92358 
M & J Building Maintenance Florence 
Gonzales 18735 Siskiyou Rd, Apple Val-
ley 92307 
M & L Pharmaceutical Jorge Molina 
765 S Gifford Ave I# 2IJ, San Bernardino 
92408 
Macario's Restaurant Marcario Tris-
tan 80783 Indio Blvd,lndio 92201 
Mail Boxes Etc. Frederic Schreyer 
8921.) Limonite Ave, Riverside 92509 
Mail Centre, The Ensen Mason 4260 
Phelan Rd, Phelan 92371 
Mail Depot, The Patricia Malone 113 
E. Big Bear Blvd., Big Bear City 92314 
Mail Order, Etc. Delores Albritton 700 
E Redlands Blvd Ste U307, Redlands 
92373 
Mail Services Plus Kristin Burrell 
17090 Van Buren Blvd, Riverside 92504 
Mar's Fireside Lounge Marlene Dod-
dridge 16965 Lakeshore Dr, Lake Elsi-
nore 92530 
Maribann Realty JoAnn Tidwell 1135 
E Alosta Ave Ste 204, Glendora 91740 
Marvel Computer Services Leo 
Velasques 9937 Cordon Ct. Alta Lorna 
91701 
Meadow Oaks Development Co. Mead-
ow Oaks Development C 36325 Clin-
ton Keith Rd, Murrieta 92562 
Medical Associates of Corona N. 
Narakanti Rao, M.D. 760 Washburn 
Ave Ste 7, Corona 91721.) 
Medical Billing Network Karen CoUins 
24003 Five Tribes Trl, Murrieta 92562 
Micro Controls International Alexan-
der Osifeso 10078A Arrow Hwy # 158, 
Rancho Cucamonga 91730 
Mission Inn Economy Inn Partners 
724 S San Antonio Ave, Ontario 91762 
Mock Chiropractic Dr. Richard Mock 
6341 Adobe Rd. Twentynine Palms 
922n 
Mont-Deb Insurance Fund Montclair 
Bronze Inc. 5621 State St., Montclair 
91763 
Moreland/Fullmer Publishing Co. 
Charles Moreland 872 Sierra Vista 
Drive, Lake Arrowhead 92352 
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Mountain Engineering Michael Moun-
tain 523 Serrana Rd, Perris 92570 
Murrieta Ridge Vineyard Philip 
Hensen 40241 Via Caballos, Murrieta 
92562 
National Financial Services Donald 
Anne 1694 Oalonont Dr, Upland 91786 
National Wholesale Products Co. Wal-
lace Alcazar 361 N 9th St, Blythe 92225 
New Age Pulmonary Diagnostics 
Aaron Sayers 755 N Driftwood Ave, 
Rialto 92376 
New Orleans West Restaurant 
Bertram Daniel 4621.) Holt Blvd, Mont-
clair 91763 
News-Bourne Publishers Harold Kil-
bourne 4054 Paul Dr, Hemet 92545 
Newton Graphics Jeffery Newton 1313 
E Colton Ave, Redlands 92374 
Nicotine Free Institute Alvvn Baker 
435 Orange Show Ln, San Bernardino 
92408 
Nifty Fifty W W Restaurant 1199 Uni-
versity Ave, Riverside 92507 
Nikki International Stanley Lee 4200-
850 Chino Hills Pkwy 1#162. Chino Hills 
91709 
Nineth Street Automotive Mebran 
Khilaeizadeh 890 W 9th St, Upland 
91786 
No. 1 Bong-Kong Chinese Fast Food 
Detam Hong 22411 Barton Rd, Grand 
Terrace 92324 
Oaks Restaurant, The Charles Thomp-
son 37676 Highway 38, Angelus Oaks 
92305 
Oasis Air Peter Belisle 6623 Galleta 
Ave., Twentynine Palms 92277 
Ontario Airport Marriott Hotel Jeffrey 
Brown 2200 E Holt Blvd, Ontario 91761 
Ortbomedics-Rancho Mirage 
Orthomedics, Inc. 69730 Us Highway 
lll, Rancho Mirage 92270 
Ortbomedics-Riverside Ortbomed ics, 
Inc. 6863 Brockton Ave, Riverside 
92506 
Oscar & Simo Printing & Equip Oscar 
Amezcua 54540 Shady Ln. Thermal 
92274 
P R I Publications Angel Viera 1619 
Garretson Ave, Corona 91719 
Pacco Shipping Teri Me Bride 73664 
Homestead Dr lt C, Twemynine Palms 
92277 
Pacific Wholesale Grocers Thrasso 
Jacovides 9843 Felipe Ave, Montclair 
91763 
Page Investigations George Page 2A033 
Powell Pl, Moreno Valley 92553 
Palm Springs Mizell Senjor Ctr. Inc 
Palm Springs Senior Cente 480 S Sun-
rise Way, Palm Springs 92262 
Photofinishing Resource Systems 
Philip Steblay 259 Candy Ln, Redlands 
92373 
Plaque Blaster Plaque Blasters Corp. 
84096 Indio Springs Dive, Indio 92201 
Powers Construction Co. Bluefield 
Enterprises Inc 543 W County Line Rd, 
Calimesa 92320 
Prestige Marketing - E X l Peter Spar-
ty 28362 V'mcent Moraga Dr lt C, Temec-
ula 92590 
Primadonna's Italian Rest Grille Pri-
madonna's Rest. Corp. 27345 Jefferson 
Ave, Temecula 92590 
Professional Billing Ofrtee Mona Saad 
8088 Sorrento St. Fontana 92336 
Quality Business Services Joseph 
Smitb 14335 Hesperia Rd Ste 115, Vic-
torville 92392 
R & L Attorneys' Service Richard 
Klausner 19063 Highway 18 #105B, 
Apple Valley 92307 
R S Cadd Drafting Robert Stock 29757 
Gilhorn Rd, Merufee 92584 
R V Supply Center Michael Parkin 
16140 Main St, Hesperia 92345 
Raincross Attorney Service Steven 
Ha116506 Doolittle Ave# 21.)9, Riverside 
92503 
Rancho Medical Group I P A Rancho 
Medical Group Inc. 9500 Haven Ave # 
150, Rancho Cucamonga 91730 
Red-Eye Engineering Robert Drayton 
1430 W Main St. Barstow 92311 
Rio Grande Land Development Co. 
Manual Meza 498 W Court St ll 202, 
San Bernardino 92401 
Riverside Airport One James Whitak-
er 6666-6700 Van Buren Blvd., Riverside 
92503 
S Highland Home Dependent Care 
Suchltra Murphy 7029 Olive St, High-
land 92346 
Satellite T V of California James Thck-
er 31185 San Eljay Ave, Cathedral City 
92234 
Save The Earth Foundation Robert 
Sullivan 6266 Brandy PI, Alta Loma 
91737 
Scholarship Finders Unlimited Mark 
Wieser 1700 Deanne Way, Redlands 
92374 
Security & Gate Engineered Systems 
Russell Holmes 2271 Rosas Ct. Corona 
91719 
Select Administrative Services Selina 
Stee142355 Sandak Rd, Temecula 92592 
Simple Search Software David Brewer 
5924 Orange Knoll Ave, San Bernardino 
92404 
Sinnock Rannell Construction Co. 
Donald Sinnock 21897 Dracaea Ave, 
Moreno Valley 92553 
Skin Cancer Clinic James Mason Bay-
less, M.D. 10327 Hole Ave. Riverside 
92505 
Sn Bnrdno Co. Torism Dvlp Cncl Inc. 
8916 Foothill Blvd, Rancho Cucamonga 
91730 
Southern California Teleco Diamond 
Telcom Inc. 14944 Culley Ctll1, Vic-
torville 92392 
Spectrnm Advertising John Lewis 430 
N Vmeyard Ave# 456, Ontario 91764 
St. John Family Clinic Sivon Nuth 7'1A 
Foothill Blvd .. Rialto 92376 
Statewide Capital Funding S C F 
Enterprises Inc. 21732 Devonsh~te St., 
Chatsworth 91311 
Sterling Appraisals Charles Dotson 
3234 Ashgate Way, Ontario 91761 
Strata Press Lucetla L. James 16483 
Regency Ranch Rd, Riverside 92504 
Superior Copy Systems Frank Hol-
comb 2846 Cedar St, San Bernardino 
92404 
U S Homes Galen Lamphere 20778 
Marmoset Rd, Apple Valley 92308 
U S Marketing Teodoro Ruiz 33851 Via 
Echo, Cathedral City 92234 
Swanson Photography Jenifer Swan-
son 200 N Yale St * 21.)1, Hemet 92544 
Swing Inn Cafe Samuel Hasson 28676 
Front St, Temecula 92590 
Ultimate Pizza Aaron More 916 N 
Mountain Ave Ste B5, Upland 91786 
Unicorn Construction Patricia Wilkin-
son 29m Sloop Dr, Canyon Lake 92587 
Uniglobe Crown Travel Walter Lopat-
ka 268 W Hospitality Ln ll 109, San 
Synergistic Research Systems Emmet 
Cole 404 W Hacienda Dr, Corona 91721.) 
T G Environmental SpeciaJty Tbyron 
Guesrude 6669 Yucca Ave, Rialto 92376 
T L C Industries Create Youth lnter-
nationa 34-351 B Date Palm St. 1152, 
Cathedral City 92234 
Bernardino 92408 
United Filipino Assoc of The Inland 
Ernesto Peralta 10570 Foothill Blvd Ste 
129, Rancho Cucamonga 91730 
United Processing Center Louis Math-
ews 447 E Margarita Rd. Rialto 92376 
Universal Furniture Ricardo Preciado 
225 E Holt Blvd, Ontario 91761 
T N T Insurance & Bonding Ronald 
Thrner 900 E Washington St I# 210, 
Colton 92324 
Tel Set Communications Carlos Ripani 
10980 Arrow Route Ste 103, Rancho 
Cucamonga 91730 
Temecula Valley Playhouse Butterfield 
Stage Players 26111 Ynez Rd 7 9 # 5, 
Temecula 92591 
Thermo-Safe Insulation Richard Med-
burst 34845 Yucaipa Blvd f E. Yucaipa 
92399 
Tommy T's Speedy Courier Service 
Thomas Teir 25267 Park Ave ll 21, 
Lorna Linda 92354 
Top Care Pharmacy Newon, lac. 
18621 Valley Blvd, Bloomington 92316 
Total Recovery Service Mario 
Urrusuno 1453 Kirkwood Dr, Corona 
91721.) 
Touch Craft Construction Moon Tonu-
maipeJ~12557 .Penske St, Moreno Valley 
92553 
Trancontinental Development Co. 
Colanye Barkeley 3177 Cactus Cir, 
Highland 92346 
Travelers Inn Campbell Motel Proper-
ties 1195 3rd St., Needles 92363 
Treister Dougan Associates Dogan 
Development Inc. 1101 California St ll 
104, Corona 91719 
Tri-County Investment & Property Mg 
Gloria Gonzalez 11726 Vista de Cerros 
Dr, Moreno Valley 92555 
Tri-State Mobile Home Div. Eldred 
George I 964 Mallory St, San Bernardino 
92405 
Tri-Sync Computer Systems Stanley 
Pines 879 Carlton Privado, Ontario 
91762 
Troncin Door & Repair Ralond 
Troncin 6455 S Dana Ave, Mira Loma 
91752 
Tropical Connection & Entertainment 
Franci<>co Perez 165 Ramona Expy 4 I# 
3, Perris 92571 
Thrner Suspension Bicycles David 
Thrner 32769 Hwy 18 #2, Lucerne Val-
ley 92356 
Thxxman Joseph Cac;ey 2180 E Wayne 
Rd, Palm Springs 92262 
Typeset Design Studio Elia Esparza 
41920 6th St11 A3, Temecula 92590 
Typewriter Man, The Regina Kimbro 
2923 S Amador Ave. Ontario 91761 
U S A Build Charles Tarver 10349 Vic· 
toria St, Alta Lorna 91701 
Upland Auto Care Center Moses Nass-
er 1188 W Foothill Blvd, Upland 91786 
Upland Heights Mortgage Dane 
Husted 8772 Edwin St, Rancho Cuca-
monga 91730 
Utilitywise Christopher Rockwell 
52660 Pine Cove Road, Idyllwild 92549 
V C D Architecture & Supply 
Theodore Reeves 10743 Edison Ct. Ran-
cho Cucamonga 91730 
V F Construction Valmir Fernandes 
355 S 1st Ave, Upland 91786 
V I P Realty & Cabin Rentals Randall 
Rogers 32142 Hilltop Blvd., Running 
Springs 92382 
Valley Discount Realty VIC VIckers 78-
365 Hwy 1111122. La Quinta 92253 
Valley Home Services David Garcia 
40125 B214 105 Alamos Road, Murrieta 
92652 
Valley Merchants Outlet Edson Jack-
man 14829 7th St, VictOrville 92392 
Valley Ranch Realty Clarkson Realtors 
Inc. 27780 Front St Box f 2325, Temec-
ula 92590 
Valley Restaurant Supply Sandra 
Asplin 549 E Valley Blvd, Colton 92324 
Valley Tours & Cruises John Deskin 
16137 Green Tree Blvd ll 3, Victorville 
92392 
Vending Care Bernard Jacoby 40485d 
#143 Murrieta Hot Sprgs Rd., Murrieta 
Hot Springs 92563 
Vending That Pays You Arthur Orozco 
14032 Arrow Rt., Fontana 92335 
Veterans Air Network Conrad Reveles 
1447 Juanita Ct. Upland 91786 
Viana Tool & Machine Inc. 8909 
Rochester Ave, Rancho Cucamonga 
91730 
Video Carousel Ronadl Masters 3490 
La Sierra Ave I B, Riverside 92503 
Video Center l Nabila Hamidzada 
3205 Kendall Dr ll 1A. San Bernardino 
92407 
Video Flicks Clemente Lomeli 1057 W 
Philadelphia St. Ontario 91762 
Video Your Assets Charles Gaines 
31380 Contour Ave, Nuevo 92567 
Video's and Mort Erma Gohlke 1160 
Old Woman Springs Rd, Yucca Valley 
92284 
Vineyard Insurance Service Co. Vine-
yard Service Co. Inc. 9590 Foothill 
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Blvd, Rancho CUcamonga 91730 
Vision U S A Daniel Shimanelt 1795 
Lorna VISta St t B, Riverside 92507 
W B Constructioa Co. William Allen 
6905 Streeter Ave. Riverside 92504 
W B E Painting Gloria Me Cance 
16655 Barbee St. Fontana 92336 
W F Electric Willie Fort 948 N Orange 
Ave, Ontario 91764 
Walker Enterprises Peter Walker 
16527 Joy St.. Lake Elsinore 92530 
Wallace Electrical & Data Senice Joel 
Wallace 72-600 Fred Waring Drive #207, 
Palm Desert 92260 
Walt's Clock Repair Jaime Perez 1318 
Padua Ave. Upland 91786 
Warm Springs Auto Collision John 
Grucella 540 Birch St f A, Lake Elsi-
nore92530 
Watercolors & Graphic Design Carl 
Moore 5282 E Lakeside Dr, Palm 
Springs 92264 
Waterman Texaco Nader Sami 1195 S 
Waterman Ave, San Bernardino 92408 
We Can Tem Todd Van N'ISptn 26451 
Ynez Rd t 19D, Temecula 92591 
Weaver and Associates Harry Weaver 
14890 7th St. Victorville 92392 
Wedding Party, Tbe KeUy Gaylord 
2065 W College Ave Apt 2041, San 
Bernardino 92407 
Wembley Auto Sales David Hunter 
fJ727 ArlingtOn Ave. Riverside 92503 
West Coast Steel Rafael Salas 1025 
Orchid St.. Hemet 92545 
West Valley Certified Development 
Enterpme Fullding Corp. 3350 Shel-
by SL 11200, Ontario 91764 
Western Arms Brena Dyer 21313 
Waite St. Lake Elsinore 92530 
Wester• Discount Lighting Michael 
Manusia 3730 Yuba River Dr, Ontario 
91761 
Western Financial Funding Melissa 
Stabl 3305 Shelby St If 200, Ontario 
91764 
Western Offset Service Christopher 
Prazak 7946 Modesto Dr, Riverside 
92503 
Western R~rces Products Kenneth 
Schmidt 10089 Cody Rd, Lucerne Val-
ley 92356 
Westmont Printing & Graphics 
Alvaro Gouzy 9820 Indiana Ave # 31, 
Riverside 92503 
Westport Investment Real Estate 
Howard Stuart 5221 Hanover Way, 
Ontario 91762 
Westside A1ko1Ders YOuth F&undatioa 
Hortensia Caddell 1716 W Highland 
Ave, San Bernardino 92411 
Whitehouse Sanitation Systems & Srv 
Suburban Disposal Co., In 508 N 
Spring St tl B, Lake Elsin<n 92530 
Williams Investigations Jack Williams 
22655 WestpOrt Lane, Nuevo 92367 
WJ.Ison Fence Co., Inc. Wilson Fence 
Co., Inc. 56608 29 Palms Hwy, Yucca 
Valley 92284 
WJJsoa's Custom Engraving Don Wil-
son 205 E 6th St. Beaumont 92223 
Wilson's Custom Engraving Barbara 
0 0 • 
Wilson 205 E 6th St, Beaumont 92223 
Winchell's Donuts Alvin Tabor 584 W 
Ramsey St.. Banning 92220 
Window Concepts Robert Clark 1305 
Greenvale Cir, Upland 91786 
Windows Only 91761 David 948 West, 
h" St." Ontario 
Windows of Opportunity & Consulting 
Jeane Day 639 E El Morado Ct. Oruano 
91764 
Wmdshield Repair King Timothy Mat-
ula 2730 Frurlane PI, Cluno 91709 
Windshields of Calif. Scott Le'mons 
14248 Meadow Grove Dr, Victorville 
92392 
Windsong Performing Arts Center Jef-
frey White 26111 Ynez Rd f C4, Temec-
ula 92591 
Wood Artisan John May 312 Big Bear 
Blvd., Big Bear City 92314 
Wood Works Thomas Haines 16816 
Robin Ln. Victorville 92392 
Word, The Paul Olson 400 W. Big Bear 
Blvd., Big Bear City 92314 
World Best Pizza Myong Becker 1852 
S Euclid Ave. Ontario 91762 
Wrightwood lnn Inc. 1350 Highway 2, 
Wrightwood 923fJ7 
Wycherley Financial Services Priyanga 
Munasinghe 3563 Chestnut St # 3, 
Riverside 92501 
Yardescapes Bonne Crites 3893 Ken-
neth St. Riverside 92509 
Yellow Jacket Direct Mail Advertising 
Harold Coutts 11445 Genova Rd. Alta 
Lorna 91701 
Yours By Design Dawn Coladonato 
1163 Fairway Ln, Calunesa 92320 
Yucca Inn Frederick Wotre Hwy 138, 
Pinon Hills 92373 
Yucca Valley Fire Extinguisher Mau-
rice Vickers 6019 Natoma Tr., Joshua 
Tree 92252 
Z-1 Automotive Ann Ratts 5260 Las 
Flores Dr I# B, Chino 91710 
IF YOU HAVE THE NEED .... 
WE HAVE THE SOLUTION! 
NEED. Office space without the overwhelming overhead 
but with superior secretarial support, fully equipped 
conference rooms, reception and lounge areas, 
pnvate mailbox, and access to 125 offices across 
the US and Europe. 
SOLUTION ONTARIO COMM CENTER 
NEED: Telephone operators and lobby receptionist w1thout 
the headaches of hiring, firing, benefits, vacations, 
sick days or payroll. 
SOLUTION ONTARIO COMM CENTER 
NEED: Maintenance free copiers, fax machines, state of 
the art telephone system, and wordprocess1ng 
equipment. 
SOLUTION· ONTARIO COMM CENTER 
PLEASE CALL OR STOP BY TODAY SO THAT WE MAY SHOW YOU THE SOLUTION TO 
YOUR SERVICE, OUALilY AND VALUE NEEDS. 
• Ontario Comm Center • 35351nland Empire Blvd, Ontario, CA, 91764 • (714) 941 0333. 
WHEN YOU MUST REACH PEOPLE IN EXACTLY THE RIGHT PLACES, YOU NEED A BUSINESS 
JOURNAL THAT PINPOINTS SPECIFIC MARKETS. 
REGIO\AL INLA\D EMPIRE t\RE,\S ... TIIE HIGH DESERT ... TJIE LOW DESERT ... TIIE 0;\TARlO MARKET 
OR TilE SAN BER:\'ARDI:\'0 i\L\RKET OR RIVERSIDE ... TIIE L \ T .END OR T11E WEST END. YOU \Al\IE 
IT. WITH THE INL!\ ND EMPIRE BUSINESS JOURNAL, YOU HAVE A CHOICE OF ANY OR ALL FIVE 
MARKETS. YOlR AD ALWAYS REA CHES PEOPLE WHERE YOu WANT TO RE,\CH TJIE\1. 
"So one corers the Inland Empire like the Business }ounwl" 
TENANT 
RECRUITMENT 
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(714) 381-50~~0, CA 92401-1706 
• Fax (714) 888-2576 
